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In  addition  to  the  1980  Pulitzer  Prize  Gold  Medal, 
the  Pauline  Fathers  series  won  top  national  awards 
from:  Investigative  Reporters  &  Editors;  Women 
In  Communications,  Inc.;  John  Hancock;  Religion 
Newswriters  Association. 
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Caring ,  Sharing ,  lUclping 


These  words  reflect  Capital  Newspapers 
Group  philosophy  and  involvement. 
Yearly  we  ana  our  readers  work  to  help 
make  the  lives  of  the  young  or  old  a 
little  brighter.  Two  of  our  major 
commitments  are  the  Camp  Thatcher 
Fund  and  the  Needy  Drive.  Last  year, 
with  our  readers  help,we  were  able  to 
send  500  underprivileged  boys  to  camp- 
giving  them  the  opportunity  to  learn 


about  camping,  outdoor  living  and 
sportsmanship.  At  Christmas, we  again 
call  on  our  readers  to  reach  out  and 
help  the  old  and  needy.  At  all  times  of 
the  year  to  all  people,Capital 
Newspapers  Group  extends  a  helping 
hand.  We  believe  a  newspaper  is  more 
than  meets  the  eye;  to  us,  a  newspaper 
is  a  tool  to  help  improve  the  human 
condition. 


Capitall2^n>spapers  ^roup,(J^lhany,!IN^. 

Knickerbocker  News  Times-Union  Sunday  Times-Union 


WELCOME 
LOS  ANGELES 
HERALD  -  EXAMINER 

TO 


A  GREAT  BUY  JUST  GOT  BETTER 

California  Living, 

the  Sunday  magazine  of  the  Herald -Examiner, 
covering  the  nation’s  largest  retail  market, 
now  adds  its  roto  impact  to 
America’s  largest  magazine  network. 


METROPOLITAN  SUNDAY  NEWSPAPERS,  INC. 

NEW  YORK  CHICAGO  DETROIT  LOS  ANGELES  SAN  FRANCISCO 

260  Madison  Avenue  1912  Tribune  Tower  30400  Telegraph  Road  (Suite  457)  5455  Wilshire  Boulevard  110  Sutter  Street 

New  York.  N  Y.  10016  Chicago.  Ill.  60611  Birmingham.  Mich.  48010  Los  Angeles.  Calif.  90036  San  Francisco.  Calif.  94104 

(212)  689-8200  (312)  527-2280  (313)  642-3930  (213)  933-5623  (415)  421-7946 
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August  1980 

S  M  T  W  T  F  S 


JUNE 

20-22 — Arizona  Newspapers  Association,  Little  America,  Flagstaff,  Ariz. 

22-24 — California  Newspaper  Advertising  Executives  Association  Sales 
Conference,  Berkeley  Marina  Marriott,  Berkeley. 

22- 24 — New  England  Newspaper  Advertising  Executives  Association, 

Sheraton  Islander  Inn,  Newport,  R.l. 

23- 24 — The  Newspaper  Guild,  Hotel  Toronto,  Toronto. 

29-July  2 — International  Circulation  Managers  Association,  Crown  Center 
Hotel,  Kansas  City,  Mo. 

29-Ju!y  3— National  Press  Photographers  Association,  Genesee  Plaza 
Holiday  Inn,  Rochester,  N.Y. 


JULY 

10-12— PNPA  weeklies  conference,  Allenberry-on-the-Yellow  Breeches, 
Boiling  Springs,  Pa. 

10-12— Tennessee  Press  Association,  Opryland  Hotel,  Nashville,  Tenn. 
13-16 — International  Newspaper  Advertising  Executives,  Sheraton  Bos¬ 
ton,  Boston. 

20-25— Inland  Daily  Press  Association,  Circulation  Managers'  School, 
Marriott  O'Hare,  Chicago. 


First  winner  of  the  United  Press  Canada  annual  Spot 
News  Picture  of  The  Year  award  is  Rick  Kosa  of  the  Toronto 
Sun  for  this  photo  showing  firemen  fighting  to  contain  the 
Mississauga  train  derailment  fire. 

The  accident  in  the  Toronto  suburb  November  11,1 979, 
caused  the  evacuation  of  nearly  250,000  people,  up  to  10 
days. 

The  spot  news  award  will  be  offered  annually  through  the 
Ontario  News  Photographers  Association. 


AUGUST 

3-7— Landon  Summer  Seminar  "Strategic  Planning",  The  Homestead, 
Hot  Springs,  Va. 

30-Sept.  2— Texas  Daily  Newspaper  Association,  Del  Monte  Hyatt  House, 
Monterey,  Calif. 


SEPTEMBER 

5-7 — Maine  Press  Association,  Prout's  Neck,  Me. 

6— Hoosier  State  Press  Association  ad  seminar,  Marriott  Inn,  In¬ 
dianapolis. 

9-10 — Inland  Daily  Press  Association,  Group  Newspaper  Seminar, 
O'Hare  Hyatt,  Chicago. 

11-13 — Mid-America  Newspaper  Conference,  Rock  Lane  Lodge,  Branson, 
Me. 

11- 13— PNPA  annual  classified  clinic,  Stouffer's  Valley  Forge  Hotel,  King 

of  Prussia,  Pa. 

12- 14 — National  Wire  Watch,  Capitol  Hilton,  Washington,  D.C. 

15-16 — 6th  annual  Editors'  Seminar  at  the  United  Nations,  sponsored  by 
the  UN  Association  of  the  U.S.A. 

15- 19— Inland  Daily  Press  Foundation,  Annual  Aspen  Institute  Meeting, 

Aspen  Colo. 

17-19— Suburban  Newspapers  of  America's  ad  conference,  Netherlands 
Hilton,  Cincinnati. 

16- 21— New  England  AP  News  Executives  Association,  Sebasco  Estates. 

Maine. 

19-21 — Illinois  Newspaper  Production  Conference,  Sheraton  Inn,  Wauke¬ 
gan,  III. 

23- 26 — National  Conference  of  Editorial  Writers,  Huntington,  W.  Va. 

24- 26 — PNPA  56th  annual  convention,  Erie  Hilton,  Erie,  Pa. 

25- 26 — Florida  Newspaper  Advertising  Executives  sales  conference, 

Doral  Country  Club.  Miami. 

25- 26— New  York  Press  Association,  Montauk  Yacht  Club,  Star  Island, 

Montauk,  L.I.,  N.Y. 

26- 26 — New  York  State  Newspaper  Production  Conference,  Kutscher's 

Country  Club,  Monticello,  N.Y. 

28-Oct.  1— Southern  Newspaper  Publishers  Association  Annual  Conven¬ 
tion,  The  Broadmoor,  Colorado  Springs,  Colo. 


Wood  photo 


Two  other  Toronto  photographers  have  picked  up  the 
recent  Picture  of  the  Month  wins  from  Canadian  Press — 
Keith  Beaty  of  the  Toronto  Star  for  the  news  picture  of  the 
month  and  John  Wood  of  the  Toronto  Globe  and  Mail  for 
the  sports  picture  of  the  month.  (Bev  MacKenzie,  Windsor 
Star,  won  in  features) 

Beaty  was  with  Star  photographers  covering  a  Brinks 
truck  robbery  two  miles  away  when  he  heard  police  radio 
report  a  man  wielding  a  knife  and  holding  police  at  bay  in 
a  shopping  plaza.  He  had  just  enough  time  to  get  there  and 
evade  the  police  sweep  of  people  from  the  area  by  hiding 
behind  parked  cars  before  the  man  was  captured. 

Wood's  winner  was  on  a  soggy  golf  course  near  his  home. 
He  spotted  Colin  Nicol  trying  to  blast  down  a  fairway  cov¬ 
ered  ankle-deep  by  Spring  runoff.  Wood  grabbed  his  cam¬ 
era  and  walked  along.  He  got  the  picture  at  the  fifth  hole. 

♦  ♦  * 

Don  Black  is  the  newly  named  director  of  photography  for 
the  Statesman-Journal  in  Salem,  Oregon.  Black  joined  the 
Statesman-Journal  from  the  San  Bernardino  (Calif.)  Sun, 
where  he  was  a  staff  photographer  for  5  years.  A  native  of 
Pittsburgh,  he  also  worked  for  the  Binghamton  (N.Y.)  Press 
and  Sun-Bulletin.  Black  is  a  1972  graduate  of  the  Pennsyl¬ 
vania  State  University  with  a  bachelor's  in  journalism. 
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OCTOBER 

2-5 — New  England  Newspaper  Production  Conference,  Dunfey's  Re¬ 
sort  Hotel,  Hyannis,  Mass. 

9-10— Pennsylvania  Society  of  Newspaper  Editors  seminar,  PNPA  Press 
Center,  Harrisburg,  Pa. 

19-21— Inland  Dally  Press  Association's  annual  meeting,  Drake  Hotel, 
Chicago. 
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Times  Mirror  Square 
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ANDREW  YOUNG: 

CIVIL  RIGHTS  LEADER 
CONGRESSMAN 
AMBASSADOR  TO  THE  U.N. 
AND  NOW, 

SYNDICATED  COLUMNIST 


For  30  years,  Andrew  Young 
has  been  intinnately  involved 
in  events  that  have  shaped 
U.S.  history. 


Outspoken.  Independent. 
Controversial.  The  same 
qualities  that  make  Andrew 
Young  a  unique  personality 
make  him  a  stimulating  and 
thought-provoking  columnist 


Add  Andrew  Young  to  your 
roster  of  quotable  columnists. 


Available  once  a  week,  be¬ 
ginning  June  22,  through  the 


Editor  &  Pul>lislier 
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Robert  U.  Brown,  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  PubMsher  Publisher,  Chairman  of  the  Board,  1912-1959 


Use  of  mail  boxes 

Newspaper  publishers  should  take  a  serious  interest  in 
the  controversy  with  the  Postal  Service  as  to  the  use  of 
private  mail  receptacles  for  unpaid  mailable  matter. 

The  statute  dealing  with  the  use  of  letter  boxes  (18  U.S.C. 
#1725)  says;  “Whoever  knowingly  and  willingly  deposits 
mailable  matter  such  as  statements  of  accounts,  circulars, 
sale  bills,  or  other  like  matter,  on  which  no  postage  has  been 
paid,  in  any  letter  box  established,  approved,  or  accepted  by 
the  Postal  Service  for  the  receipt  or  delivery  of  mail  matter 
on  any  mail  route  with  intent  to  avoid  payment  of  lawful 
postage  thereon,  shall  for  each  such  offense  be  fined  not  more 
than  $300.” 

It  is  reported  that  the  Postal  Service  is  considering  a  new 
rule  which  could  cause  some  problems  for  newspapers  using 
alternate  delivery  systems.  It  would  enable  local  postmas¬ 
ters  “to  collect  on  all  unpaid  mailable  matter  delivered  by 
private  delivery  companies  and  found  by  the  postal  carrier 
on  or  upon,  or  attached  to,  or  supported  by,  or  hung  from 
private  mail  receptacles,  in  collection  boxes  or  otherwise  in 
the  mail.” 

It  seems  to  us  that  in  this  day  of  rapid  communication  by 
many  methods  the  statute  barring  the  use  of  letter  boxes  for 
non-mailed  material  is  obsolete  and  unenforcable.  One  fed¬ 
eral  court  has  found  it  unconstitutional  with  respect  to  cer¬ 
tain  First  Amendment  rights  and  it  is  here  that  newspapers 
should  make  a  stand. 

The  Council  of  Greenburgh  Civil  Association  and  the  Saw 
Mill  Valley  Civic  Association  brought  suit  a  year  ago, 
against  the  Postal  Service  in  the  U.S.  District  Court  for  the 
Southern  District  of  N.Y.,  seeking  injunctive  relief  from  en¬ 
forcement  of  the  statute  with  respect  to  unstamped  flyers 
and  notices  in  private  mailboxes.  It  was  asserted  that  use  of 
the  mails  is  financially  burdensome  to  the  plaintiffs  and 
constituted  a  significant  impediment  to  their  ability  to 
communicate  quickly  with  their  constituents.  The  court 
found  the  statute  “unconstitutional  as  applied  to  plaintiffs” 
and  “in  violation  of  the  First  Amendment.” 

The  Court  said:  “As  the  second  Circuit  has  emphasized, 
the  activities  of  plaintiffs  here — informing  community  resi¬ 
dents  about  the  activities  of  their  local  government  officials, 
identifying  concerns  of  local  residents  to  be  brought  to  the 
attention  of  those  officials,  and  encouraging  residents  to 
participate  directly  in  local  government  decision-making  by 
attending  school  board,  town,  water  district  and  other 
meetings — fall  squarely  within  the  range  of  activities  which 
the  First  Amendment  was  expressly  designed  to  protect.” 

And  that  includes  daily  and  weekly  newspapers,  as  well, 
whether  paid  or  free. 
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Late  starts 
mar  debut 
of  NYC  daily 


The  Wall  Street  Final,  a  16-page  New 
York  afternoon  tabloid  daily  aimed  at  the 
city’s  business  community,  made  its 
debut  Monday — three  hours  late. 

On  Tuesday,  the  newspaper  hit  the 
stands  by  7  p.m.,  two  hours  late.  The 
official  line  being  disseminated  to  callers 
who  have  seen  the  television  advertise¬ 
ment,  but  not  the  newspaper,  has  been, 
“We  should  be  on  time  by  the  end  of  the 
week.” 

Timing  is  essential  to  the  success  of 
the  Final.  The  paper,  which  contains  no 
story  longer  than  a  newsbrief  and  no 
photographs,  is  dedicated  to  the  proposi¬ 
tion  that  a  newspaper  can  be  filled  with 
information,  typeset,  composed,  shot, 
printed  and  delivered  within  an  hour  and 
15  minutes.  Its  single  saleable  feature  is 
that  it  contains  the  4  p.m.  closing  stock 
market  prices,  a  feature  which  no  Oiher 
New  York  publication  matches.  If  it  can 
make  the  stands  by  its  5:15  p.m.  target 
time,  many  New  York  media  analysts 
give  the  newspaper  an  excellent  chance 
at  success.  A  brokerage  house,  John 
Muir  &  Co.,  raised  about  $1  million  in 
seed  money  to  get  publisher  Michael 
Goldstein’s  idea  off  the  ground. 

The  publisher  claims  to  have  “the 
most  modern  newspaper  in  the  world” 
with  total  electronic  composition  and 
state  of  the  art  typesetting  capabilities. 
Production  is  totally  photo  offset  with 
the  45,000  copy  daily  press  run  coming 
off  Goss  Community  and  Suburban 
presses  at  Expedi,  Inc.,  an  independent, 
non-union  printing  house  located  a  block 
away  from  the  newspaper’s  66  Greene 
St.  offices. 

There  are  to  be  two  editions  of  the 
Final,  an  early  edition  carrying  the  3 
p.m.  stock  market  prices  and  the  final 
edition  with  the  4  p.m.  prices.  Although 
the  early  edition  has  yet  to  be  produced, 
Goldstein  plans  to  print  15,000  copies  of 
the  early  edition  and  30,000  copies  of  the 
final. 

The  newspaper  is  distributed  by  non¬ 
union  independent  workers  driving  pick¬ 
up  trucks,  vans  and  station  wagons. 
There  had  been  some  talk  of  distributing 
the  paper  via  runners  using  the  city  sub¬ 
way  system  and  riders  using  mopeds,  but 
the  only  distribution  system  evidenced 
while  E&P  awaited  the  newspaper’s  ini¬ 
tial  press  run  Monday  included  about  a 
dozen  workers,  a  pickup  truck  with 
California  license  plates  and  a  van  with 
New  Jersey  license  plates.  The  30-cent 
priced  paper  is  to  be  sold  at  strategic 
commuter  points  stretching  from  59th 
Street  to  Wall  Street  in  Manhattan. 

With  16  employees,  all  non-union, 
Goldstein  is  producing  a  potpourri  of 
breaking  news  stories,  business  news, 
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HE'S  DONE  IT— Michael  Goldstein 
wears  the  look  of  the  cat  that  just  ate 
the  mouse  as  he  watches  the  premier 
edition  of  the  Walt  Street  Final  roll  off 
the  press. 

stock  tables,  late  sports  news,  editorial 
columns  and  the  Times  of  London 
Crossword  Puzzle.  At  present,  the  news¬ 
paper  subscribes  to  DPI,  Dow  Jones, 
Reuters  and  Public  Relations  newswires. 

Goldstein,  who  founded  the  Soho 
Weekly  News  in  New  York  several  years 
ago  and  last  year  sold  the  weekly  to 
British  publisher  Vere  Harmsworth,  has 
been  stomping  the  luncheon  circuit  try¬ 
ing  to  drum  up  interest  in  the  Final 
among  prospective  advertisers.  Last 
week,  speaking  to  the  Chemical  Com¬ 
munications  Association,  Goldstein 
called  the  project  “a  real  newspaper — 
news  when  you  want  it,  information 
when  you  need  it.” 

^  ^  ^ 

Henry  K.  Wurzer,  director  of  sales  for 
the  New  York  News,  declined  to  confirm 
or  deny  the  reports  that  the  News  planned 
to  come  out  with  a  5  P.M.  bulldog  edi¬ 
tion  this  summer  which  would  compete 


THESE  WOMEN  were  hired  by 
Michael  Goldstein  to  position  them¬ 
selves  in  mass  transit  terminals  where 
they  were  to  sell  the  Wall  Street  Final 
to  passing  commuters.  On  their  first 
day  on  the  job,  however,  they  spent 
two  hours  in  a  deli  waiting  for  the  be¬ 
lated  press  run.  They  finally  went 
home. 

with  the  New  York  Post. 

Wurzer  also  would  not  comment  on 
whether  the  News  intends  to  add  any 
new  special  supplements  to  its  regular 
morning  paper. 

“We’re  still  in  the  process  of  looking 
at  our  marketing  plan,”  Wurzer  said. 
“We’re  evaluating  a  number  of  different 
things.” 

Sunday  started 

The  Columbia  (Tenn.)  Daily  Herald 
began  its  first  regular  Sunday  edition  in 
its  142-year  history  on  May  4. 

With  the  advent  of  the  Sunday  edition, 
the  Saturday  edition  has  been  dropped. 

Publisher  Sam  Kennedy  said  plans  for 
the  Sunday  edition  had  developed  over 
the  past  several  years. 


SERVICE  HIGHLIGHTS 


The  Weekend  Mail  Service — dispatched  on  Friday. 
Includes  at  least  three  editorial  columns;  one  sports 
column;  two  general  features  with  art  (glossies); 
family/style  feature;  and  features  on  subjects  in¬ 
cluding:  science,  religion,  education,  agriculture, 
sports,  etc.  A  special  and  practical  service  especially 
for  smaller  dailies,  with  increasing  pick-up  among 
weeklies  across  the  country.  Copy  is  scanner-ready 
(Courier  12). 
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Springfield 

is  first  rV  ^ 

in  ^-3-' 

Mewl:^"  ;l 

England... 
by  far. 

First  in  Daily  A,DJ.  COVERAGE  in  New  England . . . 


Springfield  Union/ News  . 62% 

Providence  Journal  Bulletin . 40% 

Portland  Express-Press  Herald  . 28% 

Hartford  Courant  . 27% 

Source:  Circulation  79/80 


Boston  Globe . 24% 

New  Haven  Register/ Journal  Courier . 17% 

Boston  Herald  American . 14% 

Worcester  Telegram-Gazette .  8% 


Springfield  is  the  first  choice  in  Mew  England  for  testing  new 
products  and  advertising  strategies.  If  you’re  not  in 
Springfield,  you’re  not  reaching  Mew  England. 

SraiNQFIELD 

Largest  in  Massachusetts  outside  Boston 

Represented  by  Newhouse  Newspapers 


June  21, 1980 


CAMS  urged  to  cultivate 


new  areas  of 

By  Dan  Lionel 

The  234  CAMs  attending  Association 
of  Newspaper  Classified  Advertising 
Manager’s  ^th  annual  conference  spent 
little  of  their  time  at  the  4-day  meeting  in 
Boston  either  gloating  over  their  1 7% 
growth  in  1979  with  $4.6  billion  in  rev¬ 
enue,  or  wringing  their  hands  over  the 
current  downturn  which  in  some  areas 
shows  a  chilling  30%  loss. 

It  was  business  as  usual,  with  the 
CAMs  strategizing  about  how  to  turn  to¬ 
day’s  technology  into  plus  sales  time  and 
effectiveness;  how  to  galvanize  tele¬ 
phone  sales  personnel  into  greater  pro¬ 
ductivity  and  even  how  to  improve  their 
own  efforts. 

The  group  was  welcomed  to  Boston  by 
the  Boston  Globe's  executive  vicepresi¬ 
dent  John  P.  Giuggio,  who  noted  the  im¬ 
portance  of  classified  to  newspapers  in 
general  and  the  Globe  in  particular  by 
pointing  to  the  1 26  pages  of  want  ads  the 
paper  had  carried  the  previous  day.  He 
urged  the  CAMs  to  “worry  about  im¬ 
proving  results.’’  He  said  too  little  time 
is  spent  on  this  most  crucial  aspect  of  the 
advertising  department.  He  called  for 
better  packaging,  better  promotion, 
more  help  with  better  copy.  “Results,” 
he  said,  “are,  after  all,  the  key  to 
growth.” 

Keynote  speaker.  Jack  Kauffman, 
Newspaper  Advertising  Bureau  presi¬ 
dent  told  the  CAMs  they  ought  to  at¬ 
tempt  to  diversify  their  efforts  into  new 
areas  of  business.  Presently,  he  noted, 
three  classifications,  autos,  employment 
and  real  estate  constitute  80%  of  clas¬ 
sified.  With  increasing  syndication  and 
its  diversion  of  local  ad  dollars  to  other 
media,  real  estate  the  major  classifica¬ 
tion  is  in  the  process  of  being  eroded. 
Help  wanted  and  automotive  have 
proven  highly  volatile. 

Kauffman  said  the  potential  of  two- 
way  broadcast  systems  could  impact  on 
classified  because  of  its  nature,  but,  he 
reminded  his  audience  that  the  new  in¬ 
formation  technology  is  “just  hardware” 
and  that  “we  in  the  newspaper  business 
are  the  possessors  of  the  single  largest 
bank  of  information  in  town.  Far  from 
fearing  the  new  information  technology, 
we  must  convert  the  information  which 
passes  through  our  hands  on  a  daily 
basis  into  a  new  potential  for  profit.” 

In  the  NAB  presentation  session,  Jane 
Gilmer  reported  that  while  Century  21, 
the  nation’s  largest  real  estate  franchiser 


ad  linage 

had  earmarked  25%  of  its  $20  million 
budget  for  print  advertising,  until  now, 
almost  100%  had  been  going  into  broad¬ 
cast.  As  a  result  of  the  NAB’s  efforts  the 
regional  divisions  were  now  willing  to 
use  newspapers  provided  the  newspa¬ 
pers  in  their  areas  reached  50%  of  the 
ADI. 

Chuck  Lehman,  NAB’s  research  di¬ 
rector  announced  the  launch  of  a  re¬ 
search  project  to  determine  ad  perform¬ 
ance.  The  study  which  will  be  directed  to 
real  estate,  employment  and  automotive 
and  will  hopefully  demonstrate  that 
larger,  more  descriptive  ads  are  worth 
the  additional  cost  since  they  bring  more 
response.  A  previous  study  showed  that 
ads  4  lines  or  larger  accounted  for  more 
responses  in  the  20  or  more  category 
than  smaller  ads. 

Winner  of  ANCAM’s  James 
McGovern  award,  Howard  J.  Brown, 
publisher  of  the  Kenosha  (Wise.)  News, 
called  classified  advertising  the  9th  won¬ 
der  of  the  world.  Speaking  of  technologi¬ 
cal  and  social  changes  that  could  be  ex¬ 
pected  in  the  not  too  distant  future,  he 
urged  CAMs  to  think  of  them  as  manage¬ 
ment  tools  that  could  be  harnessed  for 
our  benefit  by  creative  planners.  “De¬ 
livery  of  the  newspaper  is  the  weak  link 
in  our  business,”  he  said.  “It  requires  a 
virtual  army  to  do  the  job.  That  is  why  the 
facsimile  newspaper  is  a  dream  that  may 
soon  become  a  reality.” 

INAE  president  Frank  Savino,  vice- 
president,  marketing,  Hackensack  (N.J.) 
Record  told  the  CAM’s  to  “Think  elec¬ 
tronics.” 

He  said  20%  of  households  presently 
have  cable  and  this  will  double  soon  with 
two-way  interactive  systems  on  the  visi¬ 
ble  horizon.  A  Neiman-Marcus  execu¬ 
tive,  he  noted,  had  said  that  in  10  years 
print  will  be  obsolete.  He  likened  the 
acquisition  of  cable  facilities  to  the  gold 
rush  of  1848  calling  it  the  “gold  rush  of 
the  80’s.”  Because  it  is  felt  that  the  com¬ 
petitiveness  of  cable  will  be  felt  first  in 
classified  ANPA  has  scheduled  testing  of 
facsimile  transmission  of  classified  in  the 
next  year. 

Noting  that  newsprint  problems  and 
cost  are  an  industry  wide  concern,  he 
suggested  that  CAMs  eliminate  redun¬ 
dant  classification  headings.  He  also 
urged  that  standardized  formats  be 
adopted  in  anticipation  of  facsimile 
transmission.  Rate  cards  and  billing  pro¬ 
cedures  likewise,  should  be  standard¬ 
ized,  he  said. 


E»P 

Every  Saturday  since  1884 

“Newspapers  should  have  a  classified 
ombudsman.”  Marc  Shamban,  head  of 
Boston’s  Allied  Advertising  Agency, 
said  during  a  seminar  on  recruitment  ad¬ 
vertising.  “We  just  can’t  get  the  informa¬ 
tion  we  need  from  your  rate  cards  or 
SRDS  to  place  ads  in  distant  newspapers 
that  meet  your  requirements  and  our 
needs,”  he  said.  Also  he  suggested  pa¬ 
pers  provide  agencies  with  a  brochure 
describing  requirements,  rates  and  dis¬ 
count  incentives. 

Joe  Bred  well,  Bernard  Hodes  Adver¬ 
tising  Agency  executive,  said  recruit¬ 
ment  ads  were  being  sold  more  and  more 
aggressively  by  broadcast  and  trade 
media.  She  said  CAMs  should  under¬ 
stand  their  competition  and  their  selling 
methods,  which  she  described  as 
superior  to  that  of  most  newspapers. 
“They  give  us  the  information  about 
their  market  and  their  media  which  we 
need  to  make  an  intelligent  buy  ...  a 
clear  definition  of  their  market  and  their 
audience.  Their  research  is  documented 
and  it  is  clear.” 

“CAMs  should  understand,”  she  said, 
“that  their  competition  for  recruitment 
ads  could  be  3,()00  miles  away.  When  a 
client  is  seeking  a  particular  skill,  he’ll 
place  his  ad  where  research  tells  him  that 
skill  exists.”  She  also  questioned  the  ef¬ 
fectiveness  of  the  classified  pages  in 
reaching  many  of  the  hard  to  get  person¬ 
nel  “90%  of  whom  are  not  actively  seek¬ 
ing  another  job.  Only  19%  of  a  newspa¬ 
per’s  readers,”  she  said  “turn  to  the 
classified  on  a  weekend  your  own  re¬ 
search  shows.  We  are  also  interested  in 
many  in  the  81%  who  don’t  read  the 
want  ads.” 

Calling  for  payment  of  agency  com¬ 
mission  on  local  employment  ads,  Ted 
Stepien,  head  of  Nationwide  Advertising 
Services,  Inc.  said  that  radio  and  tv  pay 
commissions  as  do  trade  journals  and 
outdoor — all  or  whom  compete  for  the 
recruitment  dollars.  Only  4  cities  in  the 
U.S.  currently  pay  commissions  al¬ 
though  his  research  showed  that  agency 
created  ads  run  much  larger  than  those 
placed  direct. 

On  the  business  side,  ANCAM  elected 
Leslie  D.  Gensmer,  CAM,  Minneapolis 
Star  &  Tribune,  president,  succeeding 
Marvin  C.  Veal,  Jr.  of  the  Dallas  Morn¬ 
ing  News.  Lawrence  B.  Healy,  CAM, 
Boston  Globe  was  named  president¬ 
elect.  Healy  served  as  general  convention 
chairman  with  Jack  Guerin,  CAM,  New 
York  Times  as  program  chairman. 

Winners  of  the  Editor  &  Publisher 
promotion  awards  were  as  follows: 
South  Bend  (Ind.)  Tribune  (over 
100,000);  Arlington  Heights  (III.)  Daily 
Herald  (50-99,000);  Rapid  City  (S.D.) 
Journal  (25-49,000);  and  Brockville 
(Ont.)  Recorder  &  Times  (under  25,000). 
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Shoppers  reaffirm  NAAP’s 
open  membership  policy 


By  Jerry  Walker 

A  move  to  throw  out  all  shopper  publi¬ 
cations  owned  by  paid  newspapers  was 
blocked  last  week  at  the  annual  conven¬ 
tion  and  exposition  of  the  National  As¬ 
sociation  of  Advertising  Publishers,  held 
June  11-15,  in  Nashville,  Tenn.  at  the 
Opryland  Hotel. 

Only  the  adept  handling  of  the 
Robert’s  Rules  of  Order  by  NAAP’s  out¬ 
going  president,  Roger  Miller,  publisher, 
Brattleboro  (Vt.)  Town  Crier,  who  pre¬ 
sided  over  the  meeting,  which  ran  two 
hours  over  the  allotted  time  scheduled, 
saved  it  from  becoming  a  real  donny- 
brook. 

NAAP  members,  who  endorsed  the 
open  membership  concept  in  May  by  a 
vote  of  197  to  167,  tangled  at  the  business 
meeting  after  a  motion  was  made  by 
Chalmers  Bennett,  publisher,  Chardon 
(Ohio)  Free  Enterprise,  to  define  the 
word  “independent”  in  the  NAAP 
membership  by-laws  to  mean  “Free 
from  ownership  or  control  of  paid  circu¬ 
lation  newspapers.” 

The  motion,  voted  by  a  show  of  hands, 
was  defeated  by  a  vote  of  67  to  27  with  5 
abstentions.  The  business  meeting  was 
attended  by  about  200  publishers. 

The  move  to  bar  shoppers  owned  by 
paid  papers  was  supported  by  Victor 
Jose,  publisher,  Richmond  (Ind.) 
Graphic,  a  former  president  of  NAAP. 
Victor  lanno,  publisher,  Syracuse  (N.Y.) 
Scotsman  Press,  and  immediate  past 
president,  NAAP,  spoke  out  in  opposi¬ 
tion  to  the  closed  membership  motion. 

In  making  the  motion  to  limit  member¬ 
ship  to  independents,  Bennett  said  the 
open  membership  policy  has  already  cost 
NAAP  several  membership  withdrawals. 
He  said  several  publishers  are  study¬ 
ing  the  possibility  of  starting  a  new 
shopper  association  for  independents. 
Bennett,  who  attended  the  annual  meet¬ 
ing  of  NAAP  for  the  first  time,  said  he 
did  so  for  the  sole  purpose  of  making 
the  motion  to  throw  out  shoppers  af¬ 
filiated  with  paid  papers.  He  founded  his 
shopper  with  his  wife  in  1966  with 
Sl.CiOO.  The  paper  now  employs  26  peo¬ 
ple  and  grosses  $775,000  a  year. 

Membership  in  NAAP  was  based  on  a 
“60-40  Rule”,  which  required  new 
members  to  prove  that  they  derived  at 
least  60%  of  their  income  from  a  free 
paper.  Despite  the  rule,  shopper  pub¬ 
lishers,  who  have  been  selling  out  to 
large  newspaper  groups  at  the  rate  of 
about  5  a  week,  have  continued  as  mem¬ 
bers  in  NAAP.  At  present,  there  are 
about  20  to  30  shoppers  in  the  associa¬ 
tion  that  are  affiliated  with  paid  newspa¬ 
per  groups.  A  recent  Audit  Bureau  of 
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Circulations  survey  showed  that  46.5% 
of  ABC  member  daily  newspapers  pub¬ 
lish  some  type  of  unpaid  supplement  to 
boost  market  penetration. 

A  concern  of  the  older  independent 
publishers  is  that  the  paid  newspaper 
owners — their  arch  rivals  for  many 
years —  will  gain  control  of  the  organiza¬ 
tion.  Jose  said  the  old  time  shoppers 
want  to  help  the  newer  independent  pub¬ 
lishers,  but  the  presence  of  publishers 
affiliated  with  groups  would  “make  us 
leery.” 

Another  publisher  said  “We  don’t 
want  the  Chicago  Tribune  dictating  to  us 
what  goes  on  in  NAAP.”  And  John  Ball, 
publisher.  Arcanum  (Ohio)  Early  Bird. 
put  it  this  way:  “You  may  not  give  a 
damn  if  the  fox  is  in  the  chicken  house, 
but  the  chicken  should  be  concerned 
about  it.” 

On  the  opposing  side,  lanno  said  he 
had  discussed  the  matter  of  ownership  of 
shoppers  with  an  ad  agency  exec  from 
Young  &  Rubicam  and  he  told  him  that 
“who  owns  the  shopper  is  not  a  major 
consideration”  of  the  ad  buyers. 

lanno  said  he  like  other  publishers,  re¬ 
gretted  the  loss  of  membership,  but  he 
endorsed  the  open  membership  concept 
and  he  introduced  a  resolution  com¬ 
mending  the  board,  which  narrowly 
passed.  He  reminded  the  assembly  of  a 
suggestion  made  by  Ham  Schirmer, 
Campbell-Ewald  ad  agency,  in  the  open¬ 
ing  convention  address,  to  “make  peace 
with  them  (newspapers.)”  “Remember 
the  potential  that  the  Indian  nations  had 
if  they’d  only  banded  together,” 
Schirmer  declared. 

Roger  Miller  told  E&P  that  the  vote 
killing  the  motion,  was  a  “reaffirmation” 
of  the  board’s  decision  to  open  the  mem¬ 
bership.  In  addition  to  favoring  open 
memberships,  a  majority  of  those  who 
voted  in  the  April  election,  indicated 
they  did  not  want  the  association  split 
into  two  divisions. 

In  a  sense,  the  matter  of  membership 
is  still  up  for  grabs.  At  an  opening  day 
business  meeting,  the  board  directed  a 
complete  study  of  the  membership  by¬ 
laws  by  a  standing  committee.  Recom¬ 
mendations  will  be  made  at  the  1981  an¬ 
nual  meeting  to  be  held  in  New  Orleans. 

About  an  hour  was  spent  trying  to  pass 
a  dues  increase.  In  1978-79,  NAAP  in¬ 
curred  a  budget  deficit  of  $24,798.  The 
current  budget  is  expected  to  show  a  net 
gain  of  $6,789.  About  half  of  the  total 
budget  of  $450,000  is  derived  from  dues. 

At  this  meeting,  a  motion  was  made  to 
raise  dues  10%  and  to  collect  a  75C  per 
1000  circulation  surcharge  from  papers 
with  over  150,000  circulation.  After  a 
long  round  of  debate,  the  motion  for  a 
10%  across  the  board  increase  with  no 


surcharge  was  passed  by  a  vote  of  55  to 
39.  The  income  from  new  dues  schedule 
is  expected  to  produce  about  $20,000 
extra  income  leaving  NAAP  about 
$5,000  short  of  what  they  claim  is  actual¬ 
ly  needed  to  fund  projected  services. 

A  motion  was  passed  that  requires  that 
the  annual  financial  state.nent  be  mailed 
to  every  member  prior  to  the  annual 
meeting.  The  present  method  is  to  send 
the  statement  to  the  board  members  for 
redistribution,  which  apparently  some  do 
not  bother  to  do.  One  member  also  com¬ 
plained  that  he  was  unable  to  find  out 
what  the  executive  secretary  was  paid  in 
salary. 

Before  adjourning,  Dick  Borghi,  pub¬ 
lisher,  Carson  City  (Nev.)  Prospector, 
and  an  ex-daily  publisher,  told  the  as¬ 
sembly  he  was  a  member  of  the  Amer¬ 
ican  Newspaper  Publishers  Association 
and  had  served  on  a  committee  and  at¬ 
tended  many  ANPA  conventions,  but 
that  NAAP  ran  the  most  “professional 
convention”  he  has  ever  attended. 

First  woman  elected 
president  of  NAAP 

Shirley  Colgrove,  publisher,  Alief 
(Tex.)  Advertiser  Advocate,  was  elected 
president  of  the  National  Association  of 
Advertising  Publishers,  last  week  at  the 
annual  meeting  in  Nashville,  Tenn. 

Mrs.  Colgrove  is  the  first  woman  to 
become  president  of  the  association  of 
shopper  papers.  She  succeeds  Roger  Mil¬ 
ler,  publisher,  Brattleboro  (Vt.)  Town 
Crier. 

Colgrove  started  the  Advertiser  Advo¬ 
cate  as  a  two-page  mimeograph  printed 
paper  in  1967.  The  paper,  which  circu¬ 
lates  in  the  Houston  suburbs,  went  tab¬ 
loid  in  March,  1969  and  added  a  second 
edition  in  1978.  The  combined  circula¬ 
tion  of  the  free  paper  is  50,(XX),  distrib¬ 
uted  on  Wednesday,  Mrs.  Colgrove  said. 
At  the  close  of  the  fiscal  year  on  June  30, 
she  told  E&P  the  paper  will  gross  about 
$1  million  in  total  ad  revenue. 

She  said  the  paper  is  a  “complete 
community  newspaper”  containing  25% 
local  news  each  week.  She  said  the  paper 
has  a  full-time  editor  and  assistant  editor, 

1  reporter  and  3  part-time  reporters  plus 
several  contributors. 

Jim  Crosby,  publisher.  West  Des 
Moines  (la.)  Valley  Shopper,  moved  up 
from  vicepresident  to  president-elect; 
Gregory  Chandler,  publisher,  Hicksville 
(N.Y.)  Center  Island  Pennysaver,  previ¬ 
ously,  secretary-treasurer,  was  elected 
vicepresident;  Carol  Ball,  co-publisher. 
Arcanum  (Ohio)  Early  Bird,  was  elected 
vicepresident,  nosing  out  three  other 
candidates  for  the  position;  and  Dan 
Morrow,  publisher.  Chapel  Hill  (N.C.) 
Village  Advocate,  was  elected 
secretary-treasurer. 

James  W.  Pearson  continues  as  execu¬ 
tive  vicepresident  of  the  Madison,  Wis¬ 
consin  headquartered  association. 

EDITOR  &  PUBLISHER  for  June  21,  1980 


Penney’s  to  reduce  ROP 
in  favor  of  tv,  inserts 


Survey  shows 
ad  revenue  up 
in  shoppers 

National  advertising  revenues  in  free 
circulation  papers  rose  an  average  of 
20%  in  1979,  according  to  a  survey  of  the 
board  of  30  directors  of  the  National  As¬ 
sociation  of  Advertising  Publishers. 

NAAP  president  Roger  Miller  said  the 
board  members  projected  a  16%  increase 
for  1980. 

In  addition,  the  publishers’  survey  re¬ 
vealed:  a  15  percent  increase  in  co-op 
advertising  revenues;  a  21  percent  in¬ 
crease  in  local  advertising;  24  percent 
increase  in  grocery  and  supermarket  ad¬ 
vertising;  20  percent  increases  in  real 
estate  and  new  car  advertising;  a  12  per 
cent  increase  in  department  store  adver¬ 
tising;  slight  increases  in  financial/ 
banking,  appliance/household  goods, 
discount  stores,  ready-to-wear  home 
furnishings,  entertainment  and  food  ser¬ 
vice  advertising;  and  a  28  percent  in¬ 
crease  in  the  average  size  of  display  ad¬ 
vertising. 

Of  those  polled,  53  percent  said  that 
paid  circulation  newspapers  were  their 
key  competition,  while  26  percent  listed 
other  free-circulation  papers  and  21  per 
cent  said  “radio.” 

The  energy  crisis  and  economic  uncer¬ 
tainty  have  affected  the  publishing  indus¬ 
try  like  other  industries.  According  to 
the  survey,  publishers  have  made  per¬ 
sonnel  cuts;  begun  using  smaller,  more 
efficient  cars;  utilized  designated  sales 
territories;  lowered  thermostats,  and  in¬ 
creased  advertising  rates.  The  costs  of 
photographic  film,  newsprint,  labor, 
supplies,  and  postage  nearly  doubled  in 
1979,  according  to  Miller. 

Seventy-five  per  cent  of  the  publishers 
said  that  they  would  not  change  their 
method  of  distribution  in  1980.  However. 
25  per  cent  did  anticipate  more  alternate 
distribution  systems  to  deliver  maga¬ 
zines  and  product  samples. 


Shoppers  invited 
to  join  INPA 

Newspapers,  whether  circulated  by 
paid  subscription  or  free  of  charge,  are 
eligible  to  join  the  International  News¬ 
paper  Promotion  Association,  the  trade 
association  that  help  organizations  mar¬ 
ket  and  promote  their  newspapers. 

The  INPA  members  receive  a  monthly 
IDEA  Newsletter,  and  are  eligible  to  at¬ 
tend  the  INPA  International  Conference, 
regional  conferences,  and  INPA  semi¬ 
nars.  For  more  information,  contact  Ed¬ 
ward  Linsmier,  INPA,  P.O.  Box  17422, 
Dulles  International  Airport,  Washing¬ 
ton  D.C.  20041. 


Compaining  that  advertising  rates  are 
pushing  ad  expenses  “way  out  of  line.” 
Jim  Boynton,  manager  of  media  ser¬ 
vices,  J.C.  Penney  Co.  Inc.,  N.Y.,  in¬ 
formed  a  record-breaking  audience  of 
383  free  circulation  newspaper  pub¬ 
lishers  last  week  that  the  retail  chain  is 
immersed  in  a  total  revaluation  of  its 
media  investments. 

Boynton,  in  remarks  made  at  the  an¬ 
nual  exposition  and  convention  of  Na¬ 
tional  Association  of  Advertising  Pub¬ 
lishers,  disclosed  that  Penney  invested 
$250,000,000  in  1979  media  advertising 
with  about  10%  of  the  total  going  for 
national  ads.  He  said  the  local  break¬ 
down  was  as  follows:  67%  to  run-of- 
press;  3%  to  radio;  6%  to  tv;  and  24%  to 
preprinted  inserts  and  circulars. 

For  1980,  Boynton  did  not  reveal  the 
budget,  but  he  said  there  would  be  a 
“slight  change  in  local  spending.”  He 
said  ROP  ads  in  newspapers  will  drop 
12%  while  spending  will  increase  25%  in 
preprints  and  30%  in  television. 

Boynton  said  local  advertising  is  the 
heart  of  Penney’s  marketing  strategy. 
Local  ads,  he  said,  are  most  effective. 
He  said  each  of  the  nearly  1,700  stores 
are  sent  a  two  inch  thick  advertising 
plan  to  work  from  in  tailoring  media 
plans  to  suit  their  stores. 

“We  never  tell  a  store  where  to  spend 
advertising  dollars  in  media,”  Boynton 
said.  He  also  cleared  up  what  he  said  was 
a  “myth”  that  Penney  management  dis¬ 
approved  of  free  circulation  papers.  “We 
neither  encourage  or  discourage  their  use 
for  advertising,”  Boynton  told  the  pub¬ 
lishers.  Paid  newspapers  are  recom¬ 
mended  as  sure  fire  way  to  build  traffic, 
Byonton  said. 

Boynton  said  at  the  present  time  his 
department  is  making  a  revaluation  of 
Penney’s  top  50  markets  with  34  com¬ 
pleted,  and  one  in  process  in  Jackson¬ 
ville,  Fla. 

He  said  the  review  is  to  determine 
media  productivity  in  the  metro  markets 
and  to  make  adjustments  where  neces¬ 
sary. 

By  way  of  example,  he  showed  a  study 
that  was  just  completed  in  Pittsburgh, 
Pa.  where  Penney  has  stores  in  8  trading 
areas. 

The  main  difference  in  the  evaluation 
is  the  use  of  zip  codes  instead  of  the 
traditional  5  to  7  mile  radius  around  the 
stores  and  computing  audited  paid  news¬ 
paper  circulation  coverage  of  the  house¬ 
holds  in  the  zip  areas. 

The  results  of  the  demographic  study  in 
Pittsburgh  proved  surprising  to  Penney. 
Boynton  said  the  final  media  recommen¬ 
dation  produced  “significant  shift”  of 
media  dollars  without  costing  more. 


He  said  ROP  ads  were  increased  by 
30%,  with  heavier  emphasis  on  ads  in 
Sunday  Pittsburgh  Press  and  a  50%  re¬ 
duction  in  the  use  of  preprints.  Televi¬ 
sion  was  expended  on  a  continuity  basis 
for  39  weeks  to  give  Penney  coverage  at 
rate  of  65%  of  target  market.  He  said 
Penney’s  national  and  local  use  of  tv 
makes  them  the  second  heaviest  user  of 
tv  in  the  market. 

Boynton  emphasized  that  the  study  re¬ 
sults  are  turned  over  to  the  stores  to  im¬ 
plement  as  they  see  fit.  However,  he  said 
New  York  monitors  the  local  store’s  ad 
program.  About  the  only  time  a  store 
cannot  exercise  local  autonomy,  Boyn¬ 
ton  said,  is  in  the  first  six  months  of  a 
new  store  opening.  Then  the  stores  must 
follow  the  headquarter’s  plan,  Boynton 
said. 

Boynton  refused  to  divulge  what  Pen¬ 
ney  considers  to  be  an  acceptable  rate  of 
household  coverage.  He  told  the  shopper 
publishers,  who  specialize  in  100%  sat¬ 
uration  coverage  as  a  selling  point  to  at¬ 
tract  ads,  that  the  rate  of  coverage  was 
much  less  than  what  it  was  10  years  ago. 
He  said  Sears  considers  65%  print 
coverage  of  market  area  acceptable. 
“Ours  is  a  little  lower  than  Sears,”  he 
said. 

Boynton  said  he  wished  he  had  more 
readership  and  standardized  auditing  in¬ 
formation  to  prove  the  advantage  of 
shoppers  over  newspapers. 

Ross  Thomas,  regional  advertising 
manager,  Kroger  Co.,  Nashville,  Tenn., 
said  he  is  responsible  for  the  production 
of  500  pages  of  ads  a  month  that  appear 
weekly  in  70  publications. 

He  said  the  shopper  ad  salesmen  could 
assist  him  by  keeping  him  abreast  of 
changes  in  their  marketing  areas.  He 
urged  them  to  do  this  in  letters,  and  per¬ 
sonal  calls  on  a  regular  basis. 

He  said  he  would  welcome  readership 
studies,  and  competitive  information  on 
other  stores.  He  said  his  staff  was  spread 
too  thin  to  find  the  time  to  keep  on  top 
of  all  that  was  happening. 

“Let  us  hear  about  local  events  that 
are  scheduled.  We  want  to  become  more 
locally  involved  in  the  communities  that 
we  serve  to  counter  a  bad  image  that  has 
cropped  up  in  some  communities  where 
Kroger  competes  with  smaller  stores,” 
Thomas  said.  “Don’t  give  up  if  we  don't 
use  it.  You  might  be  surprised  some¬ 
time.” 

Ham  Schirmer,  senior  vicepresident 
and  management  supervisor,  Campbell- 
Ewald  ad  agency,  Warren,  Mich.,  said 
“most  people  at  agencies  don't  even 
know  you  exist,”  in  his  address  to  the 
free  paper  publishers. 

(Continued  on  page  12) 
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Twister  fails  to  knock  out 
Grand  Island  Independent 


By  Bill  Brennan 
Ass’t  Managing  Editor, 

Grand  Island  Independent 

The  word  “emergency”  seemed  an 
understatement  as  three  tornadoes  ripped 
into  Grand  Island,  Nebr.,  and  an  un¬ 
counted  number  hovered  above  the  com¬ 
munity  of  38,000  people. 

But  Tuesday,  June  3,  1980,  the  Grand 
Island  Independent  had  an  emergency. 

Sirens  alerting  residents  to  an  eventual 
$300  million  in  destruction  and  five 
deaths  were  still  sounding  as  an  earlier-de¬ 
veloped  emergency  plan  went  into  effect 
for  the  21-person  Independent  news¬ 
room.  While  the  tornadoes  did  their 
worst,  reporter  Jim  Tits  worth  checked 
immediately  with  the  emergency  center 
located  in  the  central  part  of  the  city. 
Reporters  Mark  Getzfred  and  L.  Kent 
Wolgamott  headed  for  the  newsroom  and 
were  shortly  joined  by  photographer  Den¬ 
nis  Grundman  and  wire  editor  George 
Miller. 

Two  news  control  centers  were  set  up. 
Miller  was  in  immediate  contact  with  the 
Associated  Press  while  the  four-hour  as¬ 
sault  of  the  tornadoes  on  the  city  was  in 
progress.  While  Wolgamott  began  dam¬ 
age  assessments,  Getzfred  and  Grund¬ 
man  drove  four  miles  to  the  home 
of  assistant  managing  editor  Bill  Brennan 
where  a  second  news  base  was  estab¬ 
lished  in  the  northwest  part  of  the  city. 

The  tornadoes  ravaged  the  city  in  five 
separate  locations,  something  uncom¬ 
mon  for  the  wind  disasters.  But  first  re¬ 
ports  of  damage  by  Independent  report¬ 
ers  shortly  after  midnight  were  optimis¬ 
tic.  A  residential  area  of  5,000  persons  to 
the  northwest  of  town  had  been  hit.  So 


had  a  main  artery  along  the  northern  city 
limits.  There  were  only  nine  injured  so 
far  and  the  city’s  three  hospitals  had  not 
implemented  their  emergency  plan. 

By  3  a.m.,  much  more  of  the  damage 
information  was  being  collected  and  it 
was  shocking.  The  southern  part  of  the 
city  had  been  demolished.  Locust  Street, 
a  main  artery  lined  with  businesses,  had 
taken  the  brunt  of  the  destruction. 
Elsewhere  trees  were  uprooted  and  de¬ 
struction  was  heavy  to  homes  not  in  any 
of  the  five  most  devastated  areas.  There 
would  be  more  than  80  businesses  and 
2,000  homes  either  damaged  or  de¬ 
stroyed.  The  injury  list  didn’t  stop  until  it 
reached  154.  There  were  other  tornado- 
related  deaths. 

People  at  the  Independent  were  part  of 
the  story  they  covered.  In  the  early 
morning  hours,  assistant  press  foreman 
Ray  Hayman  led  the  rescue  of  a  fellow 
employee,  A1  Schultz  and  his  wife,  Er- 
line,  from  beneath  the  rubble  of  what 
was  once  their  home.  Schultz  later  was 
admitted  to  hospital  in  critical  condition 
and  his  wife  was  listed  as  serious.  They 
survived. 

The  home  of  the  paper’s  publisher, 
Dave  Beliles,  was  severely  damaged  and 
that  of  advertising  manager  Larry  Weil 
destroyed. 

As  workers  wandered  into  the  paper  at 
daybreak,  the  question  was  obvious. 
How  was  the  Independent  going  to  print 
a  paper  that  day?  How  was  it  going  to  tell 
its  readers  about  the  biggest  news  story 
the  city  had  ever  endured? 

“The  ultimate  goal  was  to  print  a 
newspaper,”  said  Beliles,  who  huddled 
with  Weil,  assistant  publisher  Doug 
Anstaett,  managing  editor  Al  Schmahl 


‘As  workers 
wandered  into  the 
paper  at  daybreak,  the 
question  was  obvious. 
How  was  the 
independent  going  to 
print  a  paper  that  day?’ 


and  circulation  manager  John  Goossen 
shortly  after  7  a.m. 

There  was  no  power.  There  was  no 
water.  There  were  three  phones,  avail¬ 
able  for  use  only  because  they  had  emer¬ 
gency  power  stations.  Reporters  banged 
away  at  typewriters  which  had  been 
moved  by  windows  that  provided  the 
only  light  in  the  building. 

“We  had  scheduled  a  48-page  product, 
Wednesday,  our  largest  advertising 
weekday,”  publisher  Beliles  recalled. 
“A  few  years  ago  we  had  read  about  fires 
at  other  newspaper  plants  and  their  des¬ 
perate  times;  it  was  then  we  decided  to 
implement  several  alternate  disaster 
plans  ...  we  had  renewed  several 
emergency  printing  agreements  with 
nearby  papers  and  put  the  details  in  writ¬ 
ing.” 

The  decision  was  made  to  print  40 
miles  away  at  sister  paper  York  News- 
Times  of  Stauffer  Communications  Inc., 
after  an  earlier  move  to  print  an  eight- 
page  product  free  of  advertising,  Beliles 
said. 

“We  knew  most,  if  not  all,  of  our  ad¬ 
vertisers  would  be  out  of  business  for 
some  period  of  time,”  Beliles  said. 

The  publishing  emergency  couldn’t 
have  come  at  a  worse  time  for  York, 
scheduled  to  print  papers  for  eight  area 
weeklies  that  same  day.  Nevertheless, 
York  publisher  Don  Gillen  moved  up 
deadlines  the  best  he  could. 

While  other  Independent  reporters 
went  to  damage  sites  and  to  their  homes 
to  make  phone  calls  (because  of  the 
power  loss)  a  team  of  three  editors,  a 
reporter  and  photographer  were  sent  to 
York.  That  was  where  pages  would  have 
to  be  laid  out,  cutlines  and  heads  written 
and  paste-up  supervised. 

Later  in  the  morning  a  three-man 
backshop  crew  was  sent.  For  most  of  the 
Independent  workers,  it  was  the  first 
time  in  the  York  building.  The  equipment 
was  unfamiliar. 

Late  in  the  morning,  when  the  Inde¬ 
pendent  building  became  one  of  very  few 
blocks  in  the  Grand  Island  to  be  restored 
to  full  power,  aerial  photographs  and 
negatives  of  the  morning  cleanup  were 
developing,  a  disaster  map  had  been  pre- 
(Continued  on  page  21) 
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Most  Guild  reporters  earn 
more  than  $400  per  week 


Wage  and  fringe  settlements 
negotiated  by  the  Newspaper  Guild  in 
the  past  fiscal  year  reached  a  record  dol¬ 
lar  high  of  22%  greater  than  the  previous 
record  set  in  the  1978-79  fiscal  year,  ac¬ 
cording  to  the  Guild  officer’s  report  to  be 
presented  to  this  week’s  annual  conven¬ 
tion  in  Toronto. 

As  of  the  beginning  of  the  new  fiscal 
year  on  April  1 ,  reporter  top  minimums 
of  $500  per  week  or  more  had  been 
negotiated  in  20  Guild  contracts  with 
daily  newspapers,  news  services  and 
news  magazines.  By  the  end  of  the  cur¬ 
rent  fiscal  year,  reporter  top  minimums 
of  $400  or  more  will  be  in  effect  in  58.8% 
of  all  Guild  contracts. 

As  of  April  1,  48%  or  60  of  the  125 
Guild  contracts  with  daily  newspapers 
had  top  minimums  for  reporters  of  $400 
or  more. 

The  average  reporter  top  minimum  in 
all  Guild  contracts  with  daily  newspapers 
was  $396.38  or  $20,612  annually  as  of 
April  1.  The  average  reporter  top  in¬ 
creased  $23.13  or  6.2%  in  fiscal  1980. 

Highest  top  minimum  paid  to  a  reporter 
is  $585  at  the  New  York  Times.  The 
New  York  News  top  minimum  for  a 
Guild  reporter  is  $549.  The  New  York 
Post  pays  a  top  minimum  of  $535,  the 
Washington  Post  pays  $521  and  Reuters 
pays  a  top  minimum  for  a  Guild  reporter 
of  $515. 

Guild  members  at  the  Stockton  (Calif.) 
Record,  who  now  earn  a  top  minimum  of 
$460  per  week,  will  begin  receiving  $537 
per  week  on  May  1,  1980  under  the 
terms  of  their  new  contract. 

Despite  the  rise  in  salaries,  the  Guild 
officers’  report  stated  that  “dollar  set¬ 
tlements,  high  as  they  were,  did  not  keep 
pace  with  inflation  in  the  United  States.” 

The  report  added,  “inflation  and  the 
continuing  publisher  assault  on  our  exist¬ 
ing  units  and  contracts,  as  well  as  sus¬ 
pensions  and  mergers,  inevitably  took 
their  toll,  in  bargaining,  organizing  and 
income.” 

The  report  continued,  “for  the  second 
straight  year,  most  of  the  staff  time  and 
money  ordinarily  earmarked  for  new  or¬ 
ganizing  had  to  be  devoted  to  the  de¬ 
fense,  and  survival  of  established  bar¬ 
gaining  units  and  contracts.” 

The  Guild  officers  said  both  member¬ 
ship  rolls  and  operating  income  suffered 
when  some  700  Guild  members  “lost 
their  jobs”  in  the  suspension  of  the 
Montreal  Star  and  the  merger  of  the  Cin¬ 
cinnati  Post  and  Enquirer. 

The  report  stated  that  the  percentage 
of  first-year  salary  increases  in  the  U.S. 
settlements  averaged  7.3%,  which  Guild 
officers  said  is  half  of  the  inflation  rate  in 
the  past  fiscal  year.  Settlements  in 


Canada  produced  average  first-year  in¬ 
creases  at  the  reporter  top  minimum  of 

II. 5%,  which  was  2.2%  above  the  infla¬ 
tion  rate  there. 

In  the  past  decade,  from  April  1,  1970 
to  April  1,  1980,  the  average  reporter  top 
minimum  has  more  than  doubled,  in¬ 
creasing  by  $204.89  or  107%  over  the 
April  1,  1970  average  of  $191.49. 

The  Guild  officers  contend,  however, 
that  those  increases  did  not  keep  pace 
with  inflation  “which,  measured  by  the 
national  Consumer  Price  Index,  soared 

III. 2%  in  Canada  and  109.5%  in  the 
U.S.” 

Average  starting  minimum  for  report¬ 
ers  increased  to  $248.97  as  of  April  1 ,  the 
Guild  officers  reported. 

The  number  of  employees  participat¬ 
ing  in  the  Guild’s  portable  international 
pension  plan  grew  by  200  in  fiscal  1980  to 
1,050.  Plan  assets  have  climbed  to  $1.4 
million  the  three  years  since  the  plan  was 
signed  on  March  23,  1977.  The  individual 
pensions  range  from  $207.07  to  $250.50  a 
month. 

Under  the  portable  pension  plan. 
Guild  members  are  able  to  retain  and 
build  on  accumulated  pension  credits 
when  changing  jobs  among  employers 
participating  in  the  plan. 

Guild  membership  was  32,698  in 
March  of  1980,  760  below  the  fiscal 
year’s  high  in  May  of  1979.  This  was  a 
result  of  the  closing  in  Montreal  and  the 
merger  in  Cincinnati. 

The  proposed  Guild  operating  budget 
for  the  1980-81  fiscal  year  is  $2,228,797. 
Guild  President  Charles  Perlik  received  a 
salary  of  approximately  $44,000  for  the 
fiscal  year  ending  March  31. 

More  than  200  delegates  from  Guild 
locals  in  the  United  States,  Canada  and 
Puerto  Rico  are  expected  to  attend  the 
47th  annual  convention  in  Toronto  June 
23-27. 

Among  the  recommendations  from  the 
union’s  International  Executive  Board 
that  they  will  be  asked  to  approve  are: 

•  Greater  and  more  specific  contrac¬ 
tual  safeguards  for  newspaper,  wire  ser¬ 
vice  and  magazine  employees  who  per¬ 
form  their  work  on  video  display  or 
cathode  ray  terminals  (VDTs/CRTs). 

•  Intensification  of  bargaining  efforts 
to  win  pay-parity  for  classified  telephone 
salespersons  with  outside  salespersons 
and  reporters,  photographers  and  copy 
editors. 

•  Renewal  of  previous  conventions' 
mandates  to  the  union’s  leaders  that 
merger  talks  by  continued  with  the  In¬ 
ternational  Typographical  Union.  Top 
officers  of  the  ITU  are  expected  to  at¬ 
tend  the  convention,  as  they  have  in  re¬ 
cent  years.  A  forum  the  afternoon  of  the 


convention’s  opening  day  will  be  de¬ 
voted  to  a  report  and  discussion  of  the 
status  of  the  merger  talks. 

A  pair  of  forums  will  be  held  the  morn¬ 
ing  of  the  convention’s  third  day  (June 
25,  Wednesday)  on  technology — one  on 
today’s  technology  and  employee  health 
concerns  associated  with  it;  the  other  on 
the  nature  and  potential  impact  of  emerg¬ 
ing  technologies. 

•  Increasing  the  union’s  wage  goal  for 
experienced  employees  in  key  jobs — in 
advertising,  business,  circulation,  aata 
processing,  editorial  and  electronic 
maintenance  departments — by  $75,  to 
$900  a  week,  reflecting  cost-of-living  and 
productivity  increases. 

Ways  to  help  drug 
abusers  discussed 

Representatives  of  10  newspapers, 
groups  and  wire  services  who  make  up 
the  Newspaper  Industry  Occupational 
Programmers  Group  met  June  9  and  10  at 
the  New  York  Times  to  discuss  ways  of 
improving  the  quality  of  help  for 
employees  who  are  alcoholic  or  drug 
abusers. 

A  drive  to  convince  more  newspapers 
to  attend  the  October  1 1  meeting  of  the 
NIOPG  in  Washington  held  in  conjunc¬ 
tion  with  the  annual  meeting  of  the  As¬ 
sociation  of  Labor-Management  Ad¬ 
ministrators  &  Consultants  on  Al¬ 
coholism  (October  7-10)  was  started.  Be¬ 
tween  now  and  then,  Edward  J.  Small,  of 
the  Times,  who  is  president  of  NIOPG, 
will  write  to  publishers  around  the  coun¬ 
try,  while  members  of  NIOPG  will  call 
on  presidents  of  international  unions  to 
send  representatives. 

Attending  the  two-day  meeting  were 
Bruce  Richardson,  Associated  Press;  Dr. 
William  Chapman,  Boston  Globe;  Don 
Connelly,  Courier-Express;  Glen 

Horstman,  Minneapolis  Star  c6  Tribune; 
Small  and  Henry  J.  Kearns,  New  York 
Times;  Doug  MacLeod,  Newsday;  Tom 
Hudson,  Philadelphia  Inquirer  and 
Philadelphia  Daily  News;  Frank  Carney, 
consultant  to  the  Philadelphia  Newspa¬ 
pers,  and  Jack  Dolan,  consultant  to  Wall 
Street  Journal. 

Press  urged  to  listen 
more  to  find  out  truth 

Mary  Anne  Dolan,  32,  managing  editor 
of  the  Los  Angeles  Herald  Examiner, 
called  for  “less  talk  and  more  listening” 
as  she  accepted  the  Golden  Flame 
Award  from  California  Press  Women  at 
their  Spring  1980  Convention. 

Dolan  was  cited  in  part  by  CPW  for 
having  become  the  only  woman  manag¬ 
ing  editor  of  a  major  metropolitan  news¬ 
paper  in  the  country.  Prior  to  joining  the 
Herald  Examiner,  she  had  advanced  in 
nine  years  at  the  Washington  Star  from 
reporting  weddings  and  engagements  to 
the  position  of  assistant  managing  editor. 
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Low  Awareness  Shoppers  report  news 

in  wishy-washy  manner 

He  said  he  polled  about  50  people  in  a 

2  question  survey.  The  results  were  that  It  is  becoming  harder  to  tell  the  differ-  story.  “You  can’t  have  a  bad  rapport 
8  out  of  10  feel  they  didn’t  know  enough  ence  between  a  shopper  and  a  with  fire  and  police  departments,  and 
to  be  able  to  buy  free  papers;  8  out  of  10  newspaper — now  that  both  contain  expect  to  get  anyplace,”  she  said, 
had  never  bought  an  ad  in  a  free  paper;  news.  Morel  said  he  thinks  the  trick  to  mak- 

and  6  out  of  10  had  never  considered  Last  week  at  the  National  Association  ing  news  profitable  is  to  maintain  a  “low 
buying  a  free  paper.  of  Advertising  Publishers  convention  a  level  of  expectation.”  He  said  a  shopper 

“Now,  if  midwest  agencies  have  this  group  of  about  20  publishers  showed  up  “cannot  afford  to  give  the  same  quality” 
level  of  low  awareness  of  what  you  do  for  a  late  afternoon  session  on  the  sub-  as  the  daily  newspaper.  By  not  over- 
and  what  you  have  to  offer,  you  can  im-  ject  of  “Using  News  Effectively  in  the  promoting  the  news  coverage  in  the 
agine  what  exists  closer  to  Madison  Av-  80s.”  shopper,  readers  are  more  satisfied  with 

enue,”  Schirmer  remarked.  Gathered  around  a  table  in  a  basement  what  they  find  on  the  news  pages  than 

When  calling  on  the  agencies,  meeting  room  at  the  Opryland  Hotel,  Jim  what  they  see  in  the  daily,  he  believes. 
Schirmer  said  the  ad  salesmen  should  Morel,  publisher,  (Ill.)  Morel  said  the  paper’s  editorial  staff 

remember  that  “it  takes  guts  to  recom-  Midweek,  started  the  informal  discussion  spent  100  hours  of  work  on  a  series  that 
mend  you  (shopper)  to  a  client.  If  the  with  a  report  on  how  his  paper  changed  won  the  paper  first  prize  in  NAAP’s 
agencies  don’t  know  very  much  about  over  to  a  voluntary  paid  paper  with  local  community  service  classification  (25%  or 
you,  then  chances  are  clients  know  even  news  and  tv  program  listings.  more  news/feature  content)  for  a  report 

less,”  he  said.  He  introduced  his  editor,  Kathy  Sieb-  entitled,  “Rise  in  Taxes.” 

Schirmer,  who  was  leaving  the  meet-  rasse,  who  told  the  group  that  she  enjoys  John  Ball,  owner  of  the  Arcanum 
ing  right  after  his  talk  to  open  a  new  working  for  the  paper  more  than  when  (Ohio)  Early  Bird,  advised  the  group  to 
agency  office  in  Knoxville,  Tenn.,  to  she  was  a  reporter  at  the  DeKalh  Daily  look  at  costs  when  considering  adding 
service  the  recently  acquired  Magnavox  Chronicle.  She  said  she  writes  about  five  news  to  the  paper, 
account,  said  selling  shoppers  to  an  stories  a  week,  shoots  photos  and  de-  He  said  his  paper  started  as  a  shopper 
agency  is  like  the  guy  who  had  to  be  sold  velops  them,  and  plays  up  local  stories  and  then  switched  to  a  weekly  newspa- 
on  eating  his  first  raw  oyster.  “You’ve  that  the  daily  paper  does  not  cover,  per  when  the  competing  daily  started  a 
got  to  package  yourself  with  a  little  tangy  When  covering  the  same  news  as  the  shopper. 

cocktail  sauce,  and  a  lot  of  persuasion,”  daily,  she  said  she  looks  for  a  new  angle.  Ball  said  he  receives  thank  you  calls 
he  said.  “Sometimes  the  story  the  daily  does  is  from  many  readers,  who  tell  him  they 

Schirmer  left  the  publishers  with  a  four  nothing  like  what  really  happened,”  said  have  cancelled  their  subscription  to  the 
step  plan  for  selling  shoppers  at  the  Siebrasse,  ajournalism  school  graduate,  daily  paper,  because  the  Early  Bird  has 
agency  level.  The  paper  has  stopped  the  presses  once  more  news.  Ball  said  they  are  wrong,  but 

“First,  I  think  that  the  climate  of  the  to  cover  a  spot  news  event.  he  said  it  is  becoming  more  common  oc- 

80’s  offers  a  real  opportunity  for  your  Publisher  Morel  admitted  that  most  of  currence,  particularly  with  older  people 

medium.  It’s  a  climate  of  terrific  confu-  the  published  news  was  non-controver-  on  fixed  incomes  who  can  no  longer  af- 
sion  for  agency  people,  and  one  of  the  sial  so  as  not  to  offend  any  of  the  local  ford  to  pay  price  of  a  daily  paper, 
smartest  things  to  do  when  things  are  residents  and  advertisers.  Ball  said  his  paper,  which  employs  two 

incredibly  complex,  is  to  look  for  simple  Siebrasse  said  she  will  deliberately  reporters,  both  inexperienced  when 
solutions.  If  you  can  offer  a  simple  solu-  leave  out  sensitive  information  in  a  (Continued  on  page  27) 

tion  to  complex  problems,  then  the  op-  - 

portunities  that  this  market  of  complex-  drome,  and  1  might  add  that  yourcompe-  geared  myself  to  cope  with  it  when  and  if 
ity  holds  out  for  you  may  be  immense,  tition  would  like  nothing  better.  But,  you  it  comes. 

But  don’t  try  to  grab  hold  of  opportunity  really  aren’t.  What  other  medium  for  “Incidentally,  1  do  commend  you  in 
by  adding  to  the  complexity.  example,  guarantees  saturation  coverage  not  regarding  each  other  as  competition. 

“Second,  I’d  spend  a  little  time  as  an  of  a  closely  defined  market  area.  What  You're  here  together.  You’re  committed 
association  deciding  who  to  talk  to.  Do  other  medium  delivers  secondary  county  to  a  single  purpose.  But  you  may  be 
you  really  want  to  spend  time  talking  to  circulation  as  well  and  as  completely  as  smart  in  taking  a  different  view  of  your 
those  top  20  agencies  when  there  may  be  you  do,  and  so  on.  newspaper  cousins.  A  lot  of  your  re- 

7,980  who  might  be  more  receptive  to  “But  I’d  spend  some  time  as  a  medium  search  tends  to  tell  the  reader  why  you 

your  message?  1  think  so,  because  thar’s  understanding  clearly  what  my  strengths  are  better  than  daily  newspapers,  and 
gold  in  them  thar  hills.  But  I’d  use  my  are,  and  I’d  make  sure  that  I  communi-  their  research  tells  why  they’re  betther 
association  as  a  stronger  voice  in  talking  cated  them  clearly  to  my  target  audience,  than  you.  I’m  struck  by  the  fact  that 
to  the  top  20,  and  I’d  understand  that  “Fourth,  I’d  spend  some  time  under-  Nashville  used  to  be  a  major  city  of  the 
even  the  biggest  agency  is  a  sum  of  small  standing  who  my  real  competition  is,  be-  Cherokee  Nation.  History  proves  that 
and  available  parts.  I’d  make  sure  that  as  cause  it’s  going  to  get  fierce.  1  hate  to  say  we  might  still  be  dealing  with  the  Indians 

an  association  I  knew  as  much  as  I  could  this,  but  there’s  nobody  from  electronic  as  a  separate  society  if  the  tribes  had  had 

about  them  and  their  needs.  Maybe  the  media  here  at  this  convention.  And  yet  the  sense  to  band  together  as  a  single 
best  thing  that  you  could  do  at  this  meet-  within  a  few  years,  especially  in  the  unit.  And  yet  they  never  did.  They  were 
ing  is  decide  to  fund  a  research  project  areas  you  serve,  the  cable  access  to  the  all  Indians,  but  they  kept  their  separate 
not  about  yourselves,  which  you  are  average  television  household  will  allow  tribal  identity  and  never  spoke  with  a 
already  doing,  but  one  designed  to  make  92  channel  capacity.  Teletex  will  let  single  voice,  which  is  why  tribal  drums 
you  smarter  about  the  people  you  want  people  do  their  shopping  from  home,  were  replaced  by  Grand  Ol’Opry.  So  I’d 
to  talk  to.  Two-way  conversations  between  cus-  make  sure  I  understood  who  my  real 

“Third,  I’d  make  sure  I  understood  tomer  and  retailer  will  be  commonplace,  competition  was,  and  maybe  you’ll  find 

what  my  franchise  is.  I’m  not  too  sure  Your  real  competition  may  be  from  a  out  that  some  of  the  people  you  think  are 
that  you  don’t  suffer  a  little  bit  from  a  medium  that  doesn’t  even  exist  at  all  to-  your  competitors  may  end  up  being  your 
“poor  cousin”  to  real  newspapers  syn-  day.  I’d  make  sure  I  understood  that  and  allies.” 
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AP  reporter  beaten 
by  bogus  informer 

Associated  Press  reporter  Andrew 
Schneider  was  stabbed  and  knocked  un¬ 
conscious  in  a  Newburyport,  Mass., 
parking  lot  on  June  6  by  a  man  posing  as 
an  informant,  and  an  accomplice,  who 
had  promised  to  give  him  information  on 
the  illegal  transportation  and  disposal  of 
hazardous  waste. 

Schneider  is  okay  now.  “The  in¬ 
cident  was  an  attempt  to  intimidate  and 
frighten  Schneider,  and  therefore  all  of 
us,  on  the  dangers  of  investigating  a  crit¬ 
ical  threat  to  public  health,”  officers  of 
New  England  Society  of  Newspaper 
Editors  said  (June  16)  in  a  letter  to  mem¬ 
bers.  “If  the  press  of  New  England  suc¬ 
cumbs  to  this  threat,  it  will  forever  label 
us  cowardly.  We  cannot  allow  thugs  to 
silence  us.” 

The  New  England  Society  of  News¬ 
paper  Editors,  the  New  England  As¬ 
sociated  Press  News  Executives  Asso¬ 
ciation  and  the  Press  Freedom  Committee 
of  the  New  England  Daily  Newspaper 
Association  jointly  are  sponsoring  a 
one-day  workshop  on  local  reporting  of 
toxic  waste  disposal. 

“It  is  an  untouched  local  story.  Indi¬ 
vidual  newspapers  that  have  begun  look¬ 
ing  into  it — even  in  “clean”  cities — are 
astounded  at  what  they  have  “discov¬ 
ered,”  the  NESNE  said. 

“We  appeal  to  you  to  send  an  editor 
or  investigative  reporter,  or  both,  to  this 
workshop  at  St.  Paul’s  School  in  Con¬ 
cord,  New  Hampshire,  on  June  26,  from 
10:00  a.m.  to  about  2:30  p.m.  for  an 
evaluation  of  the  effects  of  hazardous 
waste  in  your  area.” 

417-day  strike 
ends  in  Penna. 

Striking  employes  of  the  Monessen 
Valley  (Pa.)  Independent  approved  a  new 
three-year  labor  agreement  on  June  lO, 
ending  a  strike  that  began  April  20,  1979. 

Under  the  new  contract,  21  members 
of  the  Newspaper  Guild  Local  61  ac¬ 
cepted  a  settlement  which  provides  a  $90 
a  week  salary  increase  over  three  years. 
The  top  minimum  salary  was  $  1 90  a  week 
when  the  strike  began.  The  13  printers, 
members  of  Local  504,  ITU,  who  hon¬ 
ored  the  Guild  picket  line  during  the 
417-day  strike,  also  approved  a  new  con¬ 
tract. 

The  Guild  agreement  provides  for  a 
15-day  escape  period  at  the  end  of  the 
second  year  during  which  employes  can 
quit  the  union.  The  company  had  wanted 
an  annual  30-day  escape  clause. 

The  daily,  owned  by  Thomson  News¬ 
papers,  published  throughout  the  strike. 
Valley  News,  which  striking  workers 
published  once  a  week,  was  discon¬ 
tinued. 


Ben  V.  Schneider  Jr. 


Schneider  forms 
media  service 

Ben  V.  Schneider,  Jr.  said  he  has  re¬ 
signed  as  a  director  of  Knight-Ridder 
Newspapers,  Inc.  in  order  to  open  his 
own  media  consulting,  brokerage  and 
appraisal  business. 

Schneider,  61.  was  vicepresident/fi- 
nance  for  Ridder  Publications  from  1961 
to  1974  and  became  senior  vicepresi¬ 
dent/finance  of  Knight-Ridder  Newspa¬ 
pers,  Inc.  when  Knight  and  Ridder  merged 
in  1974. 

“Ben  Schneider  did  a  fine  job  for  our 
company,”  said  Alvah  H.  Chapman.  Jr., 
president  and  chief  executive  officer  of 
Knight-Ridder.  “Many  of  his  contribu¬ 
tions  will  continue  to  benefit  the  com¬ 
pany  for  years  to  come.” 

A  graduate  of  Louisiana  State  Univer¬ 
sity  and  Northwestern  University  School 
of  Law,  Schneider  served  with  the  U.S. 
Marine  Corps  from  1940  to  1946  and  was 
staff  attorney  for  the  Joint  Congressional 
Committee  on  Taxation  from  1949  to 
1953.  He  was  later  a  partner  in  the 
Chicago  law  firm  of  Chapman  and  Cut- 
tier. 

Schneider's  offices  will  be  in  Haines 
City,  Fla. 

Special  edition 

The  Mt.  Kisco  (N.Y.)  Patent  Trader 
recently  published  a  special  Bedford 
Tricentenni^I  edition,  highlighted  by  a 
16-page  tab  supplement  on  the  history  of 
Bedford. 

The  edition  was  distributed  to  an  addi¬ 
tional  8,500  non-subscribers  in  the  pa¬ 
per's  primary  trade  area.  The  Patent 
Trader,  which  serves  northern  West¬ 
chester  and  Putnam  counties,  has  a 
regular  circulation  of  14,0(X)  daily. 

“We  were  able  to  use  this  celebration 
to  sell  an  additional  $10,000  of  retail  and 
classified  advertising  plus  earn  invalu¬ 
able  goodwill  with  our  readers  and  the 
community  in  general,”  said  editor  and 
publisher  John  Berger. 


Media  seer 
predicts  drop 
in  local  linage 

The  newspaper  industry  will  show  a 
12.7%  gain  in  national  advertising  rev¬ 
enues  this  year,  but  that  gain  will  be  par¬ 
tially  offset  by  declining  local  linage,  ac¬ 
cording  to  Robert  J.  Coen,  senior  vice- 
president  and  media  analyst  for  Mc- 
Cann-Erickson,  Inc. 

Coen,  in  his  semi-annual  briefing  for 
Wall  Street  analysts  and  the  business 
press  in  New  York  this  week,  said  total 
newspaper  advertising  revenues  will 
likely  increase  some  9%  in  1980.  The  na¬ 
tional  category  will  bring  in  $2.35  billion, 
he  said,  but  declining  classified  and  local 
retail  linage  will  fall  short  of  1979  linage 
figures. 

The  economic  recession  and  a  real  in¬ 
flation  rate  of  10%.  according  to  Coen, 
will  not  cause  national  advertisers  to 
slash  budgets.  He  said  he  believes  na¬ 
tional  advertisers  learned  a  lesson  from 
the  1974-75  recession,  when  some  cut 
their  advertising  budgets  and  saw  their 
market  share  decrease. 

However,  in  the  local  category.  Coen 
believes  the  dropoff  in  classified  adver¬ 
tising  and  difficulties  in  financing  inven¬ 
tories  among  the  smaller  general  mer¬ 
chandisers  will  significantly  cut  newspa¬ 
pers'  advertising  revenues.  He  predicted 
that  the  total  dollars  spent  on  local  ad¬ 
vertising  in  all  media  will  rise  only  9.9% 
to  $24.9  billion,  while  he  expects  the  na¬ 
tional  total  to  rise  12.8%  to  $30.5  billion. 

Coen  cited  the  major  jump  in  national 
advertising  revenues  to  newspapers 
which  took  place  in  the  second  half  of 
1979  during  his  briefing,  and  he  said  the 
industry  should  not  expect  similar  fig¬ 
ures  in  1980.  He  said  a  significant  ingred¬ 
ient  in  last  year's  newspaper  national 
performance  was  the  advertising 
bonanza  brought  in  from  the  cigarette 
companies  who  were  waging  war  on  the 
low-tar  front.  He  said  he  does  not  expect 
similar  results  this  year. 

Coen  said  he  expects  newspaper  ad¬ 
vertising  rates  to  increase  some  8  to  10% 
in  1980,  while  magazines  hike  their  prices 
10%.  network  television  12  to  13%,  and 
spot  tv  10  to  12%. 

In  media  other  than  newspapers.  Coen 
expects  a  13.2%  rise  in  national  televi¬ 
sion  advertising  revenues  to  $8.4  billion: 
a  15.3%  rise  in  national  radio  to  $980 
million;  a  12.3%  jump  in  magazines  to 
$3.3  billion;  and  a  12.6%  advance  in 
other  national  advertising  to  $15.5  bil¬ 
lion. 

He  predicts  that  advertising  expendi¬ 
tures  in  the  U.S.  in  1980  will  approach 
$55.5  billion,  a  gain  of  approximately 
11.5%  over  1979. 
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3-day  seminar  conducted 
on  editorial  operations 


Improving  writing  and  editing,  beefing 
up  phots  and  graphics,  and  strengthening 
content  are  never-ending  challenges  in 
producing  a  quality  newspaper  and  at¬ 
tracting  new  readers,  eight  editors  and 
journalists  told  staffers  of  the  two 
Jacksonville,  Fla.,  daily  newspapers. 

The  journalists,  who  offered  advice 
and  provided  criticism  of  the  newspa¬ 
pers,  participated  in  Florida  Publishing 
Co.’s  first  Journalism  Week,  a  series  of 
training  seminars  for  more  than  150 
editors  and  reporters  of  the  Florida 
Times-Union  and  Jacksonville  Journal. 
The  seminar  was  held  May  22-24. 

For  three  days,  the  journalists  told  the 
Jacksonville  group  that  shallow  reporting 
and  editing,  weak  ethics,  lack  of  respon¬ 
siveness  to  readers  and  poor  planning 
plaque  many  of  the  nation’s  newspapers 
and  stand  between  mediocrity  and  great¬ 
ness. 

In  seminars  tailored  to  the  Jackson¬ 
ville  newspapers,  the  discussion  leaders 
touched  on  all  areas  of  editorial  opera¬ 
tion,  including  reporting,  editing, 
photography,  graphics  and  design.  Prior 
to  the  seminar,  they  received  about  sev¬ 
eral  weeks’  editions  of  the  two  newspa¬ 
pers  to  study  and  critique. 

Robert  P.  Clark,  editor  of  the  two 
newspapers  and  organizer  of  the  semi¬ 
nar,  said  Journalism  Week  gave  staffers 
who  normally  do  not  have  the  opportun¬ 
ity  to  attend  national  seminars  a  chance 
to  exchange  views  and  to  learn  from 
some  of  the  nation’s  top  journalists. 

Clark,  who  became  editor  of  the 
Jacksonville  papers  last  October  after 
serving  as  executive  editor  of  the 
Courier-Journal  and  Louisville  Times, 
said  another  Journalism  Week  will  be 
held  next  April. 

Those  conducting  sessions  were: 

Thomas  Winship,  editor  of  the  Boston 
Globe. 

Rich  Clarkson,  director  of  photog¬ 
raphy  of  the  Topeka  (Kans.)  Capital- 
Journal  and  other  Stauffer  communica¬ 
tions  Inc.  papers. 

Barrie  M.  Hartman,  managing  editor 
of  the  Eugene  (Ore.)  Register  Guard; 

Michael  Waller,  managing  editor  of  the 
Kansas  City  Star; 

Edward  W.  Barrett,  publisher  of  the 
Columbia  Journalism  Review  and  former 
dean  of  the  Columbia  School  of  Jour¬ 
nalism. 

Norman  Issacs,  chairman  of  the  Na¬ 
tional  News  Council. 

Roy  Peter  Clark,  former  writing  coach 
for  the  St.  Petersburg  Times  and  pres¬ 
ently  assistant  director  of  the  Modern 
Media  Institute. 

Neal  R.  Peirce,  syndicated  urban  af¬ 
fairs  columnist. 


Seminar  sessions  for  Florida  Publish¬ 
ing  Co.’s  first  Journalism  Week  were 
scheduled  on  a  “rerun”  basis  so  staff 
members  of  the  morning  Florida 
Times-Union  and  the  afternoon 
Jacksonville  Journal  could  attend  all  of 
them. 

Both  morning  and  afternoon  sessions 
of  most  of  the  seminars  were  scheduled 
to  make  this  possible.  Only  single¬ 
session  seminars  were  Neal  Peirce’s 
urban  affairs  discussion,  limited  by  his 
tight  speaking  schedule,  and  the  graphics 
seminar  by  Mike  Waller  and  Rich 
Clarkson,  held  in  early  afternoon  so  both 
staffs  could  attend. 

The  two-hour  sessions  were  held  at  9 
a.m.,  1  p.m.  and  3:15  p.m.  Whenever 
possible,  different  areas  of  interest  were 
selected  for  the  simultaneous  sessions  to 
make  staffers’  choices  easier. 

Isaacs  also  was  keynote  speaker  dur¬ 
ing  an  annual  Editorial  Excellence 
Awards  ceremony  held  midway  through 
the  seminars.  Awards  were  presented 
Times-Union  and  Journal  staffers  for  re¬ 
porting,  writing  and  photographic  excel¬ 
lence. 

Thomas  Winship,  whose  Boston 
Globe  has  won  nine  Pulitzer  Prizes, 
talked  about  the  weekend  newspaper  and 
how  to  attract  readers. 

“The  Sunday  paper  is  where  the  ac¬ 
tion  is  in  circulation,  advertising  and 
readership,”  Winship  said.  “How  do 
you  lure  women  off  the  tennis  court  and 
old  men  off  the  lawn  mower  to  that  big, 
fat  bulk  of  newsprint?  It’s  not  easy.” 

Winship  said  the  Sunday  paper  must 
be  separate  from  the  daily  product  be¬ 
cause  readers  pay  more  for  it  and  they 
expect  more. 

“They  expect  more  variety,  more  ex¬ 
citing  graphics  and  they  expect  fewer  er¬ 
rors,”  Winship  said.  “That’s  what  the 
price  commits  us  to.” 

Winship  offered  a  formula  for  improv¬ 
ing  the  Sunday  paper:  content,  writing, 
attractiveness,  planning  and  organiza¬ 
tion. 

Content,  he  said,  ”...  obviously  is 
the  big  enchilada  of  all.  None  of  it  is 
worth  a  nickel  if  you  don’t  have  a  great 
collection  of  good  stuff  in  the  paper.” 

“Your  newspaper — every  page  of 
it — must  be  beautifully  written,”  Win¬ 
ship  said. 

As  for  product  looks,  “We  should 
strive  for  a  paper  with  a  classic 
beauty — a  journal  of  distinction,  a  jour¬ 
nal  that  feels  and  smells  like  a  newspa¬ 
per.  It  must  be  visually  attractive  but  not 
too  gimmicked  up.” 

On  planning,  he  said:  “Most  Sunday 
papers  are  schizophrenic.  The  god  of 
hard  news  and  the  master  of  the  soft 


SYNDROME — Norman  Isaacs, 

former  executive  editor  of  the  Courier 
Journal  and  Louisville  Times,  was 
keynote  speaker  at  the  annual  Edito¬ 
rial  Excellence  Awards  ceremony  for 
Times-Union  and  Journal  staffers.  He 
told  the  journalists  that  publishers  and 
executives  cannot  do  wonders  alone 
and  that  they  must  grasp  the  chal¬ 
lenges  to  produce  the  end  result — 
great  newspapers.  Isaacs,  chairman 
of  the  National  News  Council,  said 
that  newspapers  in  general  are  af¬ 
fected  by  an  "internal  bonehead  syn¬ 
drome,"  or  the  inability  to  think.  Many 
times  editors  rush  stories  into  print 
without  even  understanding  them,  he 
said. 

feature — never  do  they  meet.” 

He  said  the  Sunday  paper  must  be  or¬ 
ganized  so  it  is  easy  for  the  reader  to  find 
things.  He  suggested  using  sections  that 
are  consistent,  indexes  and  skylines  and 
teasers  on  the  front  page. 

When  it  comes  to  using  photographs  in 
newspapers.  Rich  Clarkson,  photo  direc¬ 
tor  in  Topeka,  had  terse  advice  for 
editors  and  photographers:  “Put  the  ef¬ 
fort  into  getting  a  great  picture,  not  just 
jazzing  up  a  bad  one.” 

“Every  picture  worth  using  ought  to 
be  saying  something,  either  alone  or  in 
combination  with  text,”  he  said  during 
his  session  on  “The  Perfect  Marriage  Be¬ 
tween  Words  and  Pictures.”  “A  lot  of 
practitioners  of  our  medium  have  forgot¬ 
ten  about  those  objectives.” 

Clarkson  said  newspapers  are  being 
filled  with  photographs  that  are  “too  big, 
do  not  read,  do  not  say  anything.” 

Clarkson  said  television  coverage 
whets  the  reader’s  appetite  for  some¬ 
thing  permanent,  the  still  photograph 
that  takes  the  dramatic  moment  and 
freezes  it  in  time. 

Directing  his  comments  to  young 
photographers,  Clarkson  advised  them 
to  “grow — not  just  photographically  but 
intellectually.” 

Photographers  should  make  sure  they 
are  well  informed  generally  by  reading 
publications,  he  said. 

(Continued  on  ne.xt  page) 
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BIGGEST  CONCERN  of  reporters  and  editors  should  be 
how  to  get  people  who  have  bought  the  paper  to  read  it, 
said  Barrie  M.  Hartman,  managing  editor  of  the  Eugene 
(Ore.)  Register-Guard.  Graphics  may  attract  but  they  will 
not  create  faithful  readers,  he  told  the  Jacksonville  jour¬ 
nalists. 

“Get  out  of  the  darkroom  and  into  the 
newsroom,”  Clarkson  said.  “.  .  .  A 
photojournalist  should  be  as  complete  a 
journalist  as  possible.  Stop  hiding  behind 
your  cameras.” 

During  another  seminar  entitled  “De¬ 
sign  for  the  ’80s,”  Clarkson  said, 

“Newspaper  design  is  not  an  end,  but  a 
tool  to  make  the  paper  more  attractive  in 
order  to  increase  readership.” 

Along  with  Mike  Waller,  Clarkson 
criticized  overdesigned  newspapers  and 
emphasized  that  design  should  always  be 
secondary  to  content. 

“A  picture  counts  for  nothing  if  it 
doesn’t  say  something.” 

Clarkson  pointed  out  that  overdesign¬ 
ing  is  becoming  stylish  in  newspapers 
after  a  unsuccessful  career  in  magazines. 

He  blamed  the  downfall  of  the  great 
American  picture  magazines  in  the  ’60s 
and  ’70s  on  art  directors  who  created  for 
other  art  directors  and  not  for  the  read¬ 
ers. 

Newspaper  editors,  in  an  effort  to 
make  their  pages  more  exciting,  are  fall¬ 
ing  into  the  same  trap,  he  said.  Where 
they  should  be  using  provocative  pic¬ 
tures  and  interestingly  written  headlines 
to  attract  the  readers,  they  are  using  de¬ 
sign  gimicks  with  little  meaning.  The 
reader  does  not  care  about  graphic  gim¬ 
micks  unless  they  are  simple,  really  dif¬ 
ferent  and  serve  a  purpose. 

“We  have  to  make  the  newspaper  as 
visually  attractive  as  possible,  but  not 
one  that  is  gimmicked-up  and  confusing 
to  the  reader,”  he  said. 

Every  newspaper  has  a  personality  of 
its  own — one  with  which  the  reader 
identifies — and  much  of  this  personality 
is  determined  by  makeup  and  design,  he 
said.  A  well-designed  newspage  must 
look  like  a  newspage,  with  stories  and 
pictures  packaged  to  tell  the  reader 
subtly  that  this  was  a  news  event. 
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BAD  TREND — Michael  Waller,  managing  editor  of  the 
Kansas  City  Star,  discussed  redesign  of  newspapers  and 
warned  journalists  that  content  cannot  be  sacrificed  for 
looks.  Waller,  whose  newspaper  recently  underwent  a 
complete  redesign,  said  it  is  unfortunate  that  the  trend  for 
afternoon  newspapers  is  away  from  content  and  toward 
prettiness  and  less  stories. 


“Packaging  has  a  lot  to  do  with  who 
reads  the  page  and  what  that  page  says  to 
them,”  he  said.  “Package  in  a  way  that 
communicates  the  message  we  are  trying 
to  deliver.” 

When  designing  and  redesigning  a 
newspaper,  the  personality  of  the  publi¬ 
cation  is  of  prime  importance,  he  said. 
Redesigners,  especially,  should  be  aware 
of  the  newspaper’s  personality  and  set 
objectives  to  ensure  that  design  and  con¬ 
tent  reflect  it. 

Another  important  factor  in  redesign¬ 
ing  a  newspaper  is  practicality,  said  Wal¬ 
ler,  whose  afternoon  paper  has  just  been 
completely  redesigned. 

He  said  one  of  the  practical  aspects 
that  affected  the  redesign  of  the  Star  was 
the  newsprint  shortage.  The  staff  had  to 
make  sure  it  could  put  to  use  every  avail¬ 
able  inch  of  space  and  not  waste  it  on 
gimmicks  or  unnecessary  white  space. 

He  emphasized  two  other  aspects  of 
good  design:  content  and  simplicity.  He 
echoed  Clarkson  on  content — “without 
it  you  have  nothing,” — and  pointed  out 
that  “the  trend  for  afternoon  newspapers 
is  away  from  content  and  toward  pretti¬ 
ness  and  fewer  stories.” 

He  said  the  redesign  should  be  kept 
simple  for: 

•  The  readers — they  must  be  able  to 
understand  it  and  not  get  confused. 

•  The  internal  workers — they  must  be 
able  to  execute  the  design  without  prob¬ 
lems. 

Barrie  M.  Hartman  of  the  Eugene 
Register-Guard,  in  his  session  entitled 
“Improving  Our  Content,”  said  the 
biggest  concern  today  of  newspaper  pub¬ 
lishers,  faced  with  changing  markets, 
changing  readerships  and  a  changing  so¬ 
ciety,  is  how  to  get  people  to  buy  news¬ 
papers  regularly. 

But  a  newspaper  does  no  good  if  it  is 
not  read  after  it  is  bought,  he  said,  so  the 


WRITING — Roy  Peter  Clark,  a 
former  writing  coach  at  the  St. 
Petersburg  Times  and  presently  assis¬ 
tant  director  of  the  Modern  Media  In¬ 
stitute,  recounted  anecdotes  to  make 
several  points  about  improving  writ¬ 
ing.  "We're  used  to  dealing  with  writ¬ 
ing  almost  entirely  in  negative  terms, 
first  from  our  teachers  and  later  by  our 
editors,"  he  said. 

biggest  concern  of  reporters  and  editors 
should  be  how  to  get  people  who  have 
purchased  the  paper  to  read  it.  “You’ve 
got  to  keep  asking  yourself,  ‘What  can  I 
do  to  make  the  paper  better?’  ”  he  said. 
“It’s  a  cooperative  effort.” 

While  the  Register-Guard,  under 
Hartman’s  direction,  is  known  for  its  use 
of  graphics  to  attract  readers,  he  said 
imaginative  graphics  alone  are  not  the 
answer.  Although  graphics  may  attract, 
(Continued  on  page  16) 
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they  will  not  create  faithful  readers  un¬ 
less  the  quality  of  writing  and  coverage  is 
high,  said  Hartman. 

“The  most  important  things  in  our 
newspapers  are  the  words  and  what  they 
say,”  Hartman  said. 

One  vital  ingrediant  for  improving  con¬ 
tent  is  detailed  planning  between  the  city 
desk  and  the  photo  department. 

“You  need  to  start  thinking  story- 
photo,  story-photo.  They  run  together  so 
they  should  be  planned  together,” 
Hartman  said. 

“Many  times,  an  assignment  covered 
only  by  a  photographer  could  generate  a 
hell  of  a  story.  An  an  assignment  covered 
only  by  a  reporter  could  generate  a  hell 
of  a  photo. 

“If  you  plan  things,  you  can  get  both.” 

Mike  Waller,  who  conducted  a  session 
on  editing,  prepared  for  his  group  by  por¬ 
ing  through  previous  Times-Union  and 
Journal  issues,  cutting  out  and  copying 
what  he  felt  were  outstanding  examples 
of  good  or  bad  editing. 

Waller  did  not  limit  his  remarks  to  the 
“nuts  and  bolts”  of  editing.  On  the  sub¬ 
ject  of  copy  desk  administration,  he  said 
he  felt  it  was  important  for  the  work  of 
each  editor  to  be  criticized  construc¬ 
tively  and  frequently  by  the  copy  chief, 
rather  than  only  at  annual  job  evaluation 
time. 

He  also  stressed  that  while  it  is  proper 
that  an  adversary  relationship  exist  be¬ 
tween  the  copy  desk  and  the  desk  of 
copy  origination,  there  also  must  be  trust 
and  good  rapport.  Copy  editors  must  be 
perceived  by  everyone  in  the  newsroom 
as  “dedicated  professionals  who  WANT 
to  edit  copy  and  not  people  who  look  at 
the  work  as  just  a  job,”  he  said. 

Edward  W.  Barrett  ot  the  Columbia 
Journalism  Review,  dealing  with  “Criti¬ 
cism,  Ethics  and  Foibles  of  the  Press,” 
said  newspapers  have  responded  better 
in  recent  years  to  readers’  criticisms 
about  news  coverage  but  have  not  done 
as  well  in  telling  the  public  that  the  First 
Amendment  is  everybody's  amendment. 

Barrett  both  criticized  and  praised  the 
press  in  general  and  the  Jacksonville 
newspapers  in  particular,  calling  himself 
a  “self-appointed  critic  of  the  newspa¬ 
pers.”  The  newspapers  are  improving 
and  really  distinguished  work  is  being 
done  of  the  sort  not  characteristic  of  a 
decade  ago,  he  said. 

Too  often,  he  said,  a  story  about  a 
court  ruling  on  a  First  Amendment  case 
is  explained  only  as  to  how  it  will  affect 
the  press. 

As  for  coverage  of  indictments  and  ac¬ 
quittals,  Barrett  urged  equal  treatment. 

“When  someone  is  exonerated,  we 
have  an  obligation,”  Barrett  said.  “It  is 
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not  as  much  news  as  it  is  \Vhen  he  is 
indicted  and  it  may  be  boring  to  report 
someone  has  been  acquitted,  but  we 
have  an  obligation  to  report  it  with  ap¬ 
proximately  the  same  prominence  as  the 
original  story.” 

“If  the  indictment  was  on  page  one, 
Fd  want  the  acquittal  on  page  one,”  Bar¬ 
rett  said. 

Norman  Isaacs,  who  is  also  former 
executive  editor  of  the  Courier-Journal 
and  Louisville  Times  and  editor-in¬ 
residence  at  Columbia  University's 
Graduate  School  of  Journalism,  told  his 
session  on  “The  Internal  Bonehead  Syn¬ 
drome”  that  he  has  been  an  open  enemy 
of  the  standard  newsroom  operation 
since  he  was  a  cub  reporter. 

Isaacs  said  the  central  cause  of  all 
journalistic  sins  is  “non-think,  the  eleva¬ 
tion  of  technique  over  the  thought  pro¬ 
cess.” 

Referring  to  a  quote  from  James  Res- 
ton,  Isaacs  said,  “The  American  news¬ 
paperman  or  woman  would  rather  break 
a  story  than  understand  it.  As  a  result, 
we  get  caught  up  in  just  turning  out  copy 
rather  than  understanding  it.” 

Describing  his  “instinctive  love-hate 
relationship  with  the  newspaper  busi¬ 
ness”  he  outlined  what  he  says  are  his 
“seven  deadly  sins  of  journalism”: 

•  A  lack  of  preparation. 

“This  idea  of  getting  this  assignment 
and  just  running  with  it  is  insane,”  he 
said.  “We  lose  sight  of  the  major  stories 
because  we  are  chasing  the  immediate.” 

“1  don’t  see  how  you  can  go  through 
life  these  days  without  reading  every¬ 
thing  that  comes  down  the  pike,”  he 
said.  “The  sin  is  not  thinking  about  is¬ 
sues,  not  arguing  about  them.” 

•  Poor  internal  communications. 

“We  are  serving  the  public  and,  my 

God,  we  can’t  even  serve  each  other,” 
he  said.  “If  you  were  in  a  hospital  and 
there  was  the  kind  of  lack  of  communica¬ 
tion  there  is  in  a  newsroom,  you  would 
have  a  damn  small  change  of  survival.” 

•  A  lack  of  adequate  training. 

"We  operate  without  a  memory  sys¬ 
tem,”  he  said.  “It  is  apparently  a  sac¬ 
rilege  in  journalism  to  turn  over  your 
files  or  anything  that  has  any  value.” 

•  Rotten  gate-keeping. 

“The  trouble  is  you  try  to  fit  news  into 
preconceived  packages,”  he  said. 
“When  you’re  selective  about  what  you 
put  in  your  paper  you’ll  have  a  lot  more 
newshole  than  you  think.” 

•  The  failure  of  newspapers  to  draw 
up  an  established  set  of  ethical  standards 
and  then  insist  that  they  be  followed 
without  exception. 

•  Non-accountability,  the  unwilling¬ 
ness  of  newspapers  to  take  responsibility 
for  the  effects  of  what  they  print. 

“We’re  great  on  indictments,  short  on 
acquittals,”  he  said.  “  ‘We  had  that’  is  a 
reporter’s  form  of  non-think  and  the 
editor  who  accepts  that  is  also  guilty  of 
non-think.” 


Reporters  rely  far  too  often  on  un¬ 
named  sources  rather  than  pushing  to  get 
information  on  the  record,  he  said. 

•  Defensiveness. 

“We  are  all  subject  to  error  and  there 
is  nothing  wrong  with  confessing  it,”  he 
said.  “We  act  as  if  the  moment  some¬ 
thing  is  printed,  it’s  graven  in  stone.” 

Isaacs  spoke  against  “hit  and  run” 
journalism  and  the  shallow  investigative 
story.  First-rate  work  requires  a  com¬ 
mitment  of  time  and  resources,  he  said, 
calling  that  commitment  “the  gamble  the 
editor  has  got  to  take.” 

Writing  expert  Roy  Peter  Clark  said 
good  newspaper  writing  is  grounded  in 
solid  reporting  and  nurtured  in  an  atmo¬ 
sphere  of  criticism  and  encouragement. 

“Without  good  reporting,  there  is  no 
good  writing,”  said  Clark,  a  former  col¬ 
lege  English  professor  turned  writing  cri¬ 
tic  and  coach. 

Most  of  the  ingredients  of  good 
writing — showing  familiarity  with  the 
subject,  recounting  anecdotes  and  using 
detail — are  not  present  unless  there  is 
thorough  reporting. 

Attention  to  detail  and  dialogue  in  re¬ 
porting  can  improve  writing,  he  said,  and 
selecting  a  particular  perspective  to  take 
in  reporting  can  give  a  story  flair. 

“Write  because  you’re  reporting 
something  different  for  your  readers.  One 
reason  to  write  well  is  because  your  writ¬ 
ing  may  change  someone’s  life.” 

Choose  the  details  included  in  the 
story  carefully,  Clark  said.  “The  idea  is 
not  to  tell  everything  about  it.” 

From  the  experiences  as  both  writing 
coach  and  staff  writer,  Clark  drew  some 
conclusions  about  what  is  needed  to 
encourage  good  newspaper  writing. 
“Basically,  we  all  learn  to  write  from  the 
‘Fill  Up  Your  Space  School  of  Jour¬ 
nalism.’  ” 

“We’re  used  to  dealing  with  writing 
almost  entirely  in  negative  terms — first 
from  our  teachers  and  later  by  our 
editors.” 

Good  writing  must  come  from  the  top, 
he  said.  Editors  should  realize  writers 
are  working  in  an  environment  where 
good  writing  needs  to  be  recognized  and 
appreciated. 

Clark  said  editors  need  to  know  how  to 
handle  writing  but  that  does  not  mean 
they  must  be  great  writers.  They  must 
have  the  ability  to  see  things  the  writer 
misses.  An  editor  is  the  writer’s  “first 
reader”  and  brings  that  “first  reader’s 
reaction”  to  the  story,  he  said. 

An  editor  also  needs  to  know  how  to 
handle  writers  and  be  aware  that  writing 
is  taking  a  risk  and  writers  are  totally 
vulnerable,  Clark  said.  Giving  only  nega¬ 
tive  criticism  or  reacting  with  hostility, 
he  said,  destroys  the  relationship  be¬ 
tween  editor  and  writer. 

Syndicated  urban  affairs  columnist 
Neal  R.  Peirce  said  that  his  coverage  of 
cities  in  all  50  states  has  shown  that  there 
(Continued  on  page  20) 
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EXCERPT  FROM  THOMAS  JEFFERSON’S  LETTER 
TO  THE  PRESIDENT  OF  THE  UNITED  STATES. 
MONTICELLO,  SEPT.  9. 1792. 


Our  country  and  the  American  news¬ 
paper  industry  were  still  in  their  infancy 
when  Thomas  Jefferson  wrote  this  letter. 
Although  many  of  the  prob-  — ' 

lems  and  challenges  of  that 
time  have  since  changed,  'T^fo 

there  is  one  notable  excep-  ^  ^ 
tion:  People  in  all  parts  of  the  E  ^ 
world  are  still  concerned  K 

about  the  freedoms  Jefferson  ^  Z1 

sought  to  preserve.  ^  P 

Here  in  the  United  States, 
the  preservation  of  these  free-  iw 

doms  depends  on  our  First  — -— — 

Amendment  —  and  on  you  in 
the  newspaper  publishing  industry 
who  exercise  its  guarantee. 


shoD  moltf  no  lou<  rr- 
spntjiM  on  etoMelMml 
rr%ton  or  prghibftiin 
thr^fw  fcert^  dirrrop 
or  akrUi^9  AHmAonv 
of  »rrr1i.or  rfhrfiT55; 
w  thr  r^it  0  thr  propir 
prorro^  (p  asoniMeiM 
10  prtitjon  Sir joyrnimmt 
^  •  nArctrif  fnrvawrs. 


Having  been  an  integral  part  of  your 
industry  for  almost  100  years,  we’re 
aware  of  your  demanding  and  irreplace- 

-  able  role  in  this  endeavor. 

i  That’s  one  reason  why  our 
^ESS  interest  in  newspapering 

does  not  end  with  the  pro- 
duction  of  press  systems.  It 
5^5*^.  extends  to  every  facet  of 

the  newspaper  business: 
Your  challenges ,  your  goals , 
your  many  achievements 
and  your  problems. 

-  Graphic  Systems 

Division,  Rockwell  International, 

3100  South  Central  Avenue, 

Chicago  IL  60650. 


We’re  concerned.  We’re  nockwell-Goss. 


Rockwell 

International 


...  where  science  gets  down  to  business 


An  iUumination  by  Sol  Nodel,  commisjione</  by  liters,  Griffin,  Woodward,  inc.,  and  reprinted  with  their  permission. 


Advertising 

Vaiue  of  coupons  debated 
at  food  editors’  conference 


By  I.  William  HUl 

Whether  manufacturers’  cents-off 
coupons  provide  good  or  bad  promotion 
for  food  products  was  debated  warmly  at 
the  1980  Food  News  Forum  last  week  in 
Washington,  but  no  winner  emerged. 

The  forum,  an  annual  meeting  of  the 
Newspaper  Food  Editors  and  Writers 
Association,  lasted  June  11-13,  with  the 
coupon  discussion  a  second-day  high¬ 
light.  Fifty-five  percent  of  the  coupons 
appear  in  newspapers. 

The  debaters  were  Odonna  Matthews 
of  Giant  Food,  Inc.,  a  Maryland-based 
supermarket  chain  of  120  stores  serving 
Maryland,  Virginia  and  the  District  of 
Columbia,  and  Paul  Kelly  of  the  Grocery 
Manufacturers  Association.  Washington 
Post  Food  Editor  Marion  Burros  moder¬ 
ated. 

Raising  questions  regarding  the  true 
value  of  coupons.  Giant  has  filmed  a 
20-minute  video  presentation  entitled 
“Coupons:  Good  Business  or  Bad  Busi¬ 
ness?”  to  explore  the  use,  abuse  and 


costs  of  the  coupons.  The  food  editors’ 
program  began  with  a  showing  of  this 
film.  It  began  “Coupons  .  .  .  Some 
people  love  them,  some  don’t.  Some 
people  benefit  from  them,  some  don’t. 
We  all  pay  for  them.’’ 

Here  were  some  of  the  statements 
made  in  the  film,  a  number  of  which  were 
challenged  later  by  Kelly’s  presentation: 

•  In  1978,  almost  73  billion  coupons 
were  issued  with  a  total  face  value  of  $1 1 
billion. 

•  About  3.65  billion,  or  5  percent,  of 
the  coupons  were  redeemed. 

•  Manufacturers  spent  $730  million 
redeeming  the  face  value  of  the  coupons, 
including  handling  charges. 

•  Fraudulent  redemption  of  coupons 
is  estimated  at  from  15  to  40  percent,  this 
costing  the  industry  and  consumers  over 
$140  million. 

•  At  any  one  time,  the  Postal  Service 
is  conducting  about  a  hundred  coupon 
investigations. 

•  There  is  coupon  fraud  at  the  check¬ 
out  when  a  customer  presents  coupons 


for  products  not  purchased  without  being 
detected  by  the  checker. 

•  Store  employes  may  clip  coupons, 
add  them  to  their  tills  and  pocket  the 
money. 

•  Some  unscrupulous  store  owners 
may  “gang  cut”  coupons  from  old  news¬ 
papers  and  submit  them  to  either  the 
clearinghouse  or  manufacturer. 

•  Coupons  are  big  business  for  the 
dishonest  person  who  may  obtain  help 
from  churches  by  asking  members  to 
bring  in  all  their  unused  coupons  so  that 
the  church  may  receive  a  percentage  of 
the  coupons’  face  value. 

•  Both  the  FBI  and  IRS  have  investi¬ 
gated  coupon  fraud. 

•  Coupons  generally  do  not  reach  the 
poor  and  least  educated  segments  of  the 
population. 

•  Many  persons  favor  lowering  prices 
instead  of  having  the  coupons. 

Kelly  began  his  presentation  by  saying 
the  film’s  estimate  of  misredemption  of 
coupons  was  too  high,  that  Agriculture 
Department  figures  show  the  poor  are  not 
discriminated  against  and  that  eliminat¬ 
ing  coupons  would  not  lower  prices. 

He  went  on  to  challenge  Giant’s  esti¬ 
mates  of  coupon  costs  and  to  contend 
that  most  consumers  benefit,  use  and 
like  coupons. 

“Actually,”  Kelly  said,  “eliminating 
coupons  might  cause  prices  to  rise  be¬ 
cause  the  coupons  help  increase  sales 
volume  and  the  coupon  cost  is  small  in 
relation  to  product  price.” 

He  went  on  to  say  that  the  Agriculture 
Department’s  1977  survey  indicated  80 
percent  of  all  households  use  the 
coupons. 

While  Matthews  said  that  the  non-use 
of  coupons  by  the  poor  claimed  by  Giant 
was  based  on  a  survey  of  several  Giant 
stores,  Kelly  said  that  Agriculture  De¬ 
partment  figures  show  that  coupon  usage 
in  the  lowest  income  group  (under  $5000 
per  year)  is  only  7.5  percent  below  the 
national  average. 

During  the  forum,  the  food  editors  vis¬ 
ited  the  home  of  Vice  President  Walter 
Mondale  to  sample  the  cooking  of  the 
high  executive. 

“The  fish  he  cooked  for  us  was  delici¬ 
ous,”  one  of  the  editors  was  ready  to  tell 
anyone. 

The  food  editors  heard  talks  by 
Senator  Robert  F.  Dole  (R-Kan),  who  is 
a  member  of  the  Agriculture,  Nutrition 
and  Forestry  Committee;  and  Dr.  Jere 
Edwin  Goyan,  commissioner  of  the  Food 
and  Drug  Administration.  Visits  were 
paid  to  the  White  House  to  watch  prepar¬ 
ation  for  a  congressional  reception  on 
the  White  House  lawn,  to  the  Swedish 
Embassy  for  food  sampling,  and  to  the 
Washington  Post  for  a  dinner. 

The  NFEWA  was  organized  in  1974 
with  14  members.  As  retiring  President 
Donna  Morgan  (Salt  Lake  City  Tribune) 
told  E&P,  “The  Food  Editors  Confer- 
(Continued  on  page  31) 
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how  to  boost 
your  ad  linage 
for  only  $10 

Now  you  can  increase  your  ad  linage  with  eight  11  x  15-inch 
pages  of  reproduction  quality  bowling  features,  eye  catching 
photographs,  PBA  profiles  and  fascinating  bowling  news  items. 
Use  this  effective,  camera-ready  editorial  material  as  the 
framework  for  your  own  pre-season  bowling  supplement. 

Fast  food  chains,  beverage  bottlers  and  distributors,  sporting 
goods  stores,  bowling  center  proprietors,  automobile  dealers 
and  many  other  retailers  love  to  advertise  in  high  readership 
sports  supplements  like  this. 

Cash  in  on  this  profit-making  supplement  material  for  only  $10. 
Just  send  your  check  or  money  order  to  the  National  Bowling 
Council,  1919  Pennsylvania  Avenue,  N.W.,  Washington,  D.  C.  20006. 

n  can’t  go  wrong!  Here’s  my  $10,  please  send"^ 

I  NBCs  bowling  supplement  package  to:  j 

I 

J  Name 
I  Publication 

I 

I  Address 

I 

I  City  State 


18 


Fbr  the  six  months 
ended  March  3!U98(^ 

Tlie  New^iklknes  has 
the  hipest  circulation 

gains  of  the  hipest 
metrc^litan  newspapers 
in  the  country! 


L^.  51,406 

daiiy 

Top  Ten  Morning  Newspapers 
A.B.C.  Net  Paid  Averages 
Six  months  ending  March  31, 1 980 
Monday-Friday 

(Morning,  all-day  and  combined) 


Bank  Paper 

Net  Paid 

+/-to 
March,  1980 

1 .  New  York  News 

1,554,604 

-81,650 

2.  Los  Angeles  Times 

1 ,024,322 

-14,620 

3.  The  New  York  Times  914,938 

-1-51,406 

4.  Chicago  Tribune 

789,767 

-1-6,726 

5.  San  Francisco 
Chronicle/Examiner 

665,925 

4-7,946 

6.  Chicago  Sun-Times 

657,275 

-14,091 

7.  Detroit  Free  Press 

601,721 

-9,128 

8.  Washington  Post 

601,417 

-F3,204 

9.  Boston  Globe 

491,682 

10.  Milwaukee 

Sentinel/Journal 

487,156 

-4,414 

Source:  A.B.C.  KAS-FAX,  March  31 ,  1980 
•No  comparison,  change  in  reporting. 

1^42469 

Sundi^ 

Top  Ten  Sunday 
Newspapers 

A.B.C.  Net  Paid  Averages 
Six  months  ending 
March  31,1980 


Rank  Paper 

Net  Paid 

-F/-tO 

March,  1980 

1. 

New  York  News 

2,202,601 

-125,878 

2. 

The  New  York  Timesi  ,477,499 

-1-42,169 

3. 

Los  Angeles  Times 

1,276,195 

-47,192 

4. 

Chicago  Tribune 

1,146,474 

-1 1 ,396 

5. 

Philadelphia  Inquirer 

837,209 

-11,383 

6. 

Washington  Post 

827,938 

-F5,805 

7. 

Detroit  News 

827,168 

-884 

8. 

Boston  Globe 

710,731 

4-17,052 

9. 

Detroit  Free  Press 

710,018 

4-4,620 

10. 

Chicago  Sun  Times 

700,315 

-19,886 

Source:  A.B.C.  FAS-FAX,  March  31 .  1 980 

Wnt  iNetu  J|ork  @tntes 

is  speaking  UP... 
and  more  people  are  listening! 


Paper  seeks  restraint 
on  police  searches 

A  Flint,  Michigan  monthly  newspaper 
was  scheduled  to  appear  in  court  on  June 
*6  in  an  effort  to  gain  an  order  restraining 
local  police  from  searching  the  newspa¬ 
per’s  offices  for  evidence  relating  to  the 
alleged  premature  release  of  a  city  om¬ 
budsman’s  report  that  criticized  the 
city’s  mayor. 

The  Flint  Voice  charged  in  an  article 
that  Mayor  James  Rutherford  had  forced 
four  city  employees  with  federally  fi¬ 
nanced  jobs  to  contribute  $25  to  his  re- 
election  campaign  and  to  campaign  for 
him.  Such  action  constitutes  a  violation 
of  the  Hatch  Acts  and  also  violates  pro¬ 
visions  of  the  Comprehensive  Employ¬ 
ment  Training  Act,  under  which  the 
employees  were  hired. 

The  city  ombudsman’s  report  upheld 
the  paper’s  charge  and  police,  using  a 
warrant,  searched  the  offices  of  the  pa¬ 
per’s  printer  for  evidence  aimed  at  prov¬ 
ing  that  the  report  had  been  illegally 
leaked  to  the  newspaper. 

There  is  a  provision  in  the  Flint  city 
charter  that  makes  it  a  misdemeanor  for 
a  city  official  to  release  a  report  by  the 
ombudsman  that  is  critical  of  a  city  offi¬ 
cial  before  that  official  has  had  four  days 
in  which  to  respond. 

It  was  contended  that  the  paper  had 
based  its  story  on  information  in  the  re¬ 
port  and  had  busted  the  release  date. 
Police  said  their  search  of  the  printer’s 
office  was  to  determine  if  this  was  true. 

The  paper’s  editor,  Michael  Moore 
said  the  search  was  conducted  to  attempt 
to  find  out  “who  blew  the  whistle  on  the 
Mayor.” 

Police  investigators  have  said  they 
have  no  intention  of  seeking  a  search 
warrant  for  the  newspaper’s  offices,  but 
the  Voice  wants  to  make  sure  and  is 
seeking  the  court  restraint. 

Preliminary  hearing 
held  in  secret 

The  California  Supreme  Court  has  re¬ 
fused  to  hear  an  appeal  by  the  San  Fran¬ 
cisco  Chronicle  which  opposed  a  secret 
preliminary  hearing  in  the  case  of  a  nun 
accused  of  beating  her  mother  to  death. 

Municipal  Judge  Frank  Hart  had 
granted  the  closed  hearing  at  the  request 
of  Douglas  Schmidt,  attorney  for  Anna 
Sangiacomo,  45,  who  is  Sister  Luis  Rose 
in  the  Carondelet  order.  Schmidt  won  a 
voluntary  manslaughter  verdict  last  year 
for  Dan  White,  the  former  San  Francisco 
supervisor  who  fatally  shot  the  mayor  of 
San  Francisco  and  another  supervisor. 

Judge  Hart,  behind  closed  doors,  or¬ 
dered  Sangiacomo  to  stand  trial  in 
Superior  Court  for  manslaughter  and  as¬ 
sault.  She  will  be  arraigned  June  5. 

The  defendant  has  pleaded  innocent. 

20 


Mid-South  acquires 
4  Ohio  non-dailies 

Ownership  of  the  Jackson  Publishing 
Co.,  owners  of  four  southeast  Ohio 
non-daily  newspapers,  was  purchased  by 
Mid-South  Management  Co.,  Inc.,  Spar¬ 
tanburg,  S.C.,  from  Ed  Chapman,  Jr. 
The  purchase  price  was  not  disclosed. 

Jackson  Publishing  Co.,  owns  the  tri¬ 
weekly  Journal-Herald  in  Jackson;  the 
semi-weekly  Sentry  in  Wellston;  the 
semi-weekly  News-Watchman  in  Wav- 
erly;  and  the  weekly  Vinton  County 
Courier  in  McArthur.  Combined  circula¬ 
tion  of  the  four  publications  is  25,425. 
The  papers  are  published  from  the  cen¬ 
tral  plant  in  Jackson. 

R.  Purnell  Hodges,  formerly  of  Spar¬ 
tanburg,  S.C.,  was  named  publisher  of 
the  papers  and  Keith  Woolum  of  Jackson 
was  appointed  business  manager. 

Hodges  comes  to  Jackson  from  the 
Spartanburg  Herald  Journal  where  he 
served  as  classified  ad  manager. 

Seminar 

(Continued  from  page  16) 

are  positive  trends  in  urban  areas. 

In  his  seminar  entitled  “Hearing  the 
Dog  That  Doesn’t  Bark  in  Urban  Affairs 
Reporting,”  Peirce  said  cities  owe  many 
of  their  problems  to  “cheap  energy,  $3- 
a-barrel  oil”  that  fueled  development  of 
urban  areas,  he  said. 

But  with  the  energy  crunch,  “attitudes 
and  habits  are  starting  to  change.”  In¬ 
stead  of  ever-expanding  suburban  blight, 
some  areas  are  starting  to  build  more 
densely  populated  suburban  nodules 
around  shopping  centers  or  clusters  of 
government  office  buildings,  he  said. 

Another  positive  trend  he  sees  is  the 
federal  government’s  belated  realization 
that  not  all  urban  renewal  programs  are 
helpful  to  cities.  For  example,  he  said,  it 
used  to  be  a  common  practice  to  deal 
with  urban  blight  by  tearing  down  the 
affected  area  and  “build  on  new  ground 
outside  the  city.” 

Now,  government  officials  are  coming 
to  understand  that  building  malls  in  the 
suburbs  instead  of  revitalizing  downtown 
areas  may  be  harming  the  cities  by 
siphoning  off  commerce. 

Newspapers  sometimes  create  unwar¬ 
ranted  criticism  of  cities  by  reporting 
heavily  on  corruption  and  urban  decay, 
he  told  reporters.  “Readers  see  us  as 
moral  vigilantes,  driven  only  by  the  de¬ 
sire  to  sell  newspapers.” 

Among  the  other  dangers  to  cities  is 
the  lure  of  a  professional  sports  team, 
Peirce  warned.  Cities,  he  said,  are  often 
“taken  for  a  ride”  by  sports  teams  that 
come  into  a  town  in  exchange  for  a  new 
or  refurbished  stadium,  only  to  leave  a 
few  years  later  when  a  better  offer  comes 
along. 


James  W.R.  White  of  White  Newspa¬ 
per  Service,  McMinnville,  Tenn.,  was 
the  broker  in  the  transaction. 

Omaha  World-Herald 
sponsors  state  tours 

A  lot  of  Nebraskans  are  seeing  more  of 
Nebraska  through  a  cooperative  tourism 
project  sponsored  by  the  Omaha 
World-Herald  and  the  State  Game  and 
Parks  Commission. 

The  “Know  Nebraska  Tours”  pro¬ 
gram  started  in  1979.  The  non-profit  ven¬ 
ture  is  designed  to  better  acquaint  Neb¬ 
raskans  with  the  history,  recreational 
opportunities  and  scenic  beauty  of  the 
state. 

Approximately  500  people  participated 
in  the  1979  program,  which  offered  10 
tours.  This  year,  18  tours  have  been 
planned.  The  first  10  excursions  were 
sold  out  and  increasing  interest  is  being 
shown  in  the  remaining  tours,  indicating 
that  participation  could  double  this  year. 

Literally  thousands  of  brochures  have 
been  sent  to  answer  requests  for  infor¬ 
mation  about  the  “Know  Nebraska 
Tours,”  interest  primarily  generated  by 
extensive  promotional  advertising  in  The 
World-Herald.  In  1979,  the  World- 
Herald  ran  2,700  inches  of  promotional 
advertising  on  the  tour  program,  and 
more  is  planned  for  1980.  Additionally, 
World-Herald  reporters  accompany  the 
tour  groups  and  file  stories  and  photos  on 
events  of  the  trips. 

The  World-Herald  is  responsible  for 
advertising  the  tours  and  general  admin¬ 
istration.  The  Game  and  Parks  Commis¬ 
sion,  meanwhile,  provides  tour  guides 
and  makes  all  lodging,  transportation  and 
equipment  arrangements  for  the  trips. 

Journalism  intern 
program  announced 

The  Menninger  Foundation,  interna¬ 
tionally  known  mental  health  center,  has 
initiated  an  internship  program  for  uni¬ 
versity  journalism/public  relations 
majors. 

According  to  Thomas  G.  Toftey, 
Menninger  News  Bureau  Director  and 
internship  coordinator,  two  or  three 
interns  will  be  selected  for  fall,  spring, 
and  summer  seasons. 

The  first  three  interns  selected  are 
Daniel  A.  Johnson,  Washburn  Univer¬ 
sity,  Topeka;  Diana  G.  James,  Univer¬ 
sity  of  Missouri-Columbia;  and  Deborah 
A.  Krueger,  University  of  Wisconsin- 
Whitewater. 

Responsibilities  of  the  interns  include 
interviewing  Foundation  personnel;  writ¬ 
ing  feature  articles  for  Perspective,  the 
Menninger  quarterly  magazine;  submit¬ 
ting  news  releases  to  local  and  regional 
media;  writing  news/features  for  national 
distribution;  and  completing  other  public 
relations  tasks. 
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First  Amendment  rights 
upheld  by  high  court 


U.S.  Supreme  Court  ruled  last  week 
that  states  may  order  access  to  private 
shopping  centers  to  members  of  the  pub¬ 
lic  who  want  to  distribute  leaflets,  to  pick¬ 
et,  or  to  collect  signatures  on  petitions. 

Ruling  unanimously  in  an  appeal  by  a 
shopping  center  owner  from  a  decision  of 
the  California  Supreme  Court,  the  Jus¬ 
tices  rejected  the  owner’s  argument  that 
the  state  court  violated  personal  prop¬ 
erty  rights  protected  by  the  United 
States  Constitution  when  it  ordered  him 
to  allow  high  school  students  to  circulate 
petitions  at  his  shopping  center. 

In  another  decision,  the  high  court 
gave  television  manufacturers  semi¬ 
shield  law  protection  when  it  ruled  that 
data  about  accidents  involving  tv  sets 
which  is  gathered  by  the  Consumer 
Product  Safety  Commission  must  not  be 
released  unless  it  is  verified  and  deemed 
“fair”  to  the  manufacturers. 

In  its  ruling  in  the  access  to  shopping 
center  case.  Prune  Yard  Shopping  Center 
vs.  Robins,  the  court  stated  that  while 
the  U.S.  Constitution  does  not  provide  a 
right  to  public  access,  neither  does  it 
prevent  a  state  court  from  finding  such  a 
right  in  its  state  constitution. 

Justice  Lewis  Powell,  in  concurring 
opinion  to  the  one  written  for  the  major¬ 
ity  by  Justice  William  Rehnquist,  stated: 
“Our  decision  is  limited  to  the  type  of 
shopping  center  involved  in  this  case. 
Significantly  different  questions  would 
be  presented  if  a  state  authorized  strang¬ 
ers  to  picket  or  leafleteer  in  privately 
owned,  freestanding  stores  and  commer¬ 
cial  premises.” 

The  students  involved  were  collecting 
signatures  on  a  petition  that  opposed  the 
1975  United  Nations  resolution  con¬ 
demning  Zionism  as  a  form  of  racism. 
They  were  asked  to  leave,  did  so  and 
filed  suit. 

In  its  decision  involving  disclosure  of 
information  about  tv  set  accidents,  the 
high  court  upheld  two  lower  court  rulings 
in  the  Consumer  Product  Safety  Com¬ 
mission  vs.  GTE  Sylvania  case. 

The  court  ruled  unanimously  that  the 
CPSC  could  not  release  data  it  collected 
in  an  investigation  of  tv  safety  without 
first  taking  “reasonable  steps”  to  assure 
the  information  is  accurate  and  that  dis¬ 
closure  would  be  “fair”  to  the  manufac¬ 
turers. 

The  CPSC  argued  that  it  receives 
nearly  8,000  requests  for  information 
each  year  under  the  Freedom  of  Informa¬ 
tion  Act  and  warned  Justices  that  disclo¬ 
sures  would  practically  come  to  a  halt  if 
it  had  to  verify  each  bit  of  data  in  its  files. 

At  the  heart  of  the  6-year-old  case  was 
Section  6(b)  (1)  of  the  Consumer  Product 
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Safety  Act  which  requires  the  commis¬ 
sion,  before  disclosing  information  about 
a  consumer  product,  to  notify  the  man¬ 
ufacturer,  allow  the  manufacturer  to 
submit  comments  and  on  its  own  take 
reasonable  steps  to  assure  that  the  in¬ 
formation  is  accurate  and  fair. 

The  CPSC  argued  unsuccessfully  that 
the  section  applied  only  to  disclosures 
that  the  commission  itself  initiated,  and 
not  to  responses  to  requests  under  the 
Freedom  of  Information  Act. 

Greenspun  appeal 
refused  by  top  court 

An  appeal  of  an  unsuccessful  antitrust 
suit  filed  by  the  Las  Vegas  Sun  against 
Summa  Corp.  which  alleged  an  advertis¬ 
ing  boycott  was  turned  away  by  the  U.S. 
Supreme  Court  last  week. 

The  suit,  filed  by  H.M.  Greenspun, 
president  and  publisher  of  the  Sun,  al¬ 
leged  that  the  simultaneous  cancellation 
of  advertising  by  six  casinos  owned  by 
Summa  was  an  illegal  advertising 
boycott  and  a  restraint  of  trade  under  the 
Sherman  Antitrust  Act.  A  Federal  ap¬ 
peals  court  ruled  that  the  advertising  can¬ 
cellations  were  not  a  violation  of  the  act 
since  the  six  casinos,  because  they  are 
jointly  owned,  could  not  be  termed  con¬ 
spirators  under  the  provisions  of  the  law. 

The  Summa  Corp.  is  owned  by  inter¬ 
ests  of  the  late  Howard  Hughes. 

D’Arcy  awarded 
Sacramento  account 

The  San  Francisco  office  of  the 
D’Arcy-Mac Manus  and  Masius  advertis¬ 
ing  agency  has  been  awarded  advertising 
responsibility  for  the  Sacramento  brand 
of  tomato  juice  products,  it  was  an¬ 
nounced  by  California  Canners  and 
Growers,  new  owners  of  the  brand.  The 
Sacramento  product  line  includes  tomato 
juice;  a  vegetable  juice  cocktail.  Tomato 
Plus;  and  a  Bloody  Mary  mix,  a  company 
spokesman  said. 

Joins  Shaheen 

Ronald  L.  Jamison  has  joined  Richard 
A.  Shaheen,  Inc.,  media  brokers  head¬ 
quartered  in  Chicago,  Illinois. 

Jamison  is  currently  President  of  Jami¬ 
son  Communications,  Inc.,  licensee  of 
Radio  Station  KBAB-AM  Indianola, 
Iowa,  which  he  has  owned  for  some  two 
and  a  half  years. 

Prior  to  owning  and  operating  KBAB, 
Jamison  held  sales  and  sales  manage¬ 
ment  positions  in  radio  and  television  in 
Chicago  and  New  York  City.  Jamison 
will  operate  out  of  the  Shaheen  Chicago 
office. 


Guild  rep  acquitted 
on  assault  charge 

International  Newspaper  Guild  field 
representative  James  Orcutt  has  been 
acquitted  on  charges  of  simple  assault 
and  recklessly  endangering  another  per¬ 
son. 

The  charges  stemmed  from  an  October 
25,  1978  incident  during  the  picketing  of 
the  Wilkes-Barre  (Pa.)  Times  Leader  by 
union  members. 

The  charges  against  Orcutt  were  filed 
by  John  Burgess,  now  general  sales 
manager  for  the  Times  Leader.  At  the 
time  of  the  incident,  Burgess  was  a 
plain-clothes  security  guard  for  the 
Wackenhut  Corporation. 

Burgess  contended  that  he  was  escort¬ 
ing  a  group  of  company  workers  through 
the  picket  lines  when  one  of  the  uni¬ 
formed  guards  was  attacked  by  pickets. 
Burgess  said  he  went  to  the  aid  of  the 
guard,  and  was  jumped  by  pickets  and 
struck  by  Orcutt. 

Orcutt  contended  that  Burgess  struck 
him  first  and  then  attempted  to  pull  a 
gun.  Orcutt  said  he  struggled  with 
Burgess  to  get  the  gun  away. 

Burgess  was  hospitalized  with  a  frac¬ 
tured  left  cheek,  a  blood  clot  in  the  kid¬ 
ney  area  and  multiple  contusions  of  the 
head  and  body. 

The  jury  of  seven  women  and  fiv**  men 
deliberated  four  hours  and  found  Orcutt 
not  guilty  of  both  charges. 

Burgess  also  has  a  $1  million  lawsuit 
pending  against  Orcutt  and  four  newspa¬ 
per  unions. 

The  four  unions  have  been  on  strike  in 
Wilkes-Barre  since  October  6,  1978.  The 
unions  have  been  putting  out  their  own 
newspaper  called  the  Citizen’s  Voice. 


Newsweek  sues 
in  trademark  battle 

Newsweek  has  gone  to  Federal  District 
Court  in  Delaware  seeking  to  stop  a  local 
weekly  newspaper  from  calling  itself 
NEWS  WEEK. 

The  national  news  magazine  is  seeking 
$10,0(X)  in  damages  plus  attorneys  fees 
and  wants  an  injunction  prohibiting  the 
5,500  circulation  newspaper  from  using 
the  name. 

The  suit  says  the  use  of  the  name 
NEWS  WEEK  is  “a  reproduction,  coun¬ 
terfeit  copy  or  colorable  imitation  of  the 
plaintiffs  registered  trademark  which  is 
likely  to  create  confusion  and  mistake 
purchasers  into  believing  that  the  defen¬ 
dant’s  newspaper  originates  with  or  is 
authorized  by  the  plaintiff.” 

Newsweek’s  court  papers  say  NEWS 
WEEK  is  “statutory  unfair  competi¬ 
tion”  and  is  “damaging  to  the  plaintiffs 
business.” 
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Did  they  risk 
their  lives 
for  fire... 
or  fraud? 

The  Property  and  Casualty 
Insurance  Industry  acts 
to  stamp  out  arson. 


A  grocery  store  in  a  metropolitan  area  of 
the  northeast  had  been  losing  money  for  two  and 
a  half  years — $8,700  in  the  last  six  months  alone. 
Then  suddenly,  on  January  8, 1978,  fire  broke 
out. 

The  fire  marshal  arrrived  on  the  scene  im¬ 
mediately  and  noticed  substantial  gaps  on  the 
shelves  where  merchandise  should  have  been. 

He  found  no  evidence  of  forced  entry.  More  sig¬ 
nificantly,  he  discovered  the  presence  of  flamma¬ 
ble  liquids  in  an  area  above  the  ceiling. 

Was  this  fire  just  an  accident?  Or  was  it 
arson?  j 

In  “Fraud  Fire  Workshops”; conducted  by  the 
American  Insurance  Association,  insurance 
adjusters  discuss  cases  just  like  this  one.  They 
study  the  facts  and  then  decide  what  should 
have  been  done. 

Naturally,  those  vyho  attend  these  sessions 
are  already  familiar  with  fire  investigation  proce¬ 
dures.  The  workshops  serve  to  remind  them  of 
investigative  steps  that  may  have  been  omitted 
and  to  alert  them  to  new  procedures  that  are  now 
available. 

As  a  major  group  of  property-casualty  in¬ 
surance  companies,  we  know  that  investigating 
arson  is  one  of  the  toughest  jobs  around.  Yet,  in 
the  past  several  years,  with  the  encouragement  of 
local  and  federal  authorities,  and  with  the  initiative 
of  community  groups,  gains  have  been  made. 
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Training  programs  for  adjusters  is  just  one  of  them. 

Many  promising  actions  against  arson  have 
been  taken  by  a  joint  industry  group  called  the 
Insurance  Committee  for  Arson  Control.  The 
Committee  has  supported  the  re-classification  of 
arson  as  a  serious  crime  in  the  FBI  Uniform 
Crime  Reports.  This  will  produce  more  accurate 
statistics  and  greater  awareness  of  the  severity  of 
the  crime. 

The  Committee  has  helped  draft  a  Model 
Arson  Criminal  Code.  It  has  also  helped  develop 
27  State  Arson  Task  Forces  to  improve  cooperation 
between  police  and  firemen  in  arson  detection. 

The  many  FAIR  Plans  across  the  country 
(where  companies  pool  their  resources  to  insure 
high  risk  properties)  are  improving  their  arson 
fighting  capabilities.  For  example,  increasingly 
they  are  denying  claims  for  fires  of  a  suspicious 
nature.  They  are  now  initiating  civil  suits  in  cases 
where  arson  is  suspected. They  are  requiring  that 
property  owners  clean  up  unsafe  conditions  or 
lose  their  coverage.  In  short,  FAIR  Plans  are  mak¬ 
ing  it  harder  and  harder  for  arsonists  to  prosper. 

Even  more  encouraging  is  the  Property 
Insurance  Loss  Register,  a  new  computer  bank 
that  gives  insurance  adjusters  immediate  access 


to  crucial  investigative  information. This  computer 
system  alerts  adjusters  when  suspicious  claims 
are  filed,  when  duplicate  claims  are  being 
applied  to  the  same  loss,  when  a  person  or  place 
has  a  history  of  fire  involvement.  This  increases 
the  speed  and  efficiency  with  which  arson  is 
identified  and  probed. 

Finding  a  solution  to  arson  is  not  easy.  How¬ 
ever,  through  improved  training,  the  strengthen¬ 
ing  of  arson  laws,  coalitions  like  the  Committee 
for  Arson  Control  and  the  Property  Insurance 
Loss  Register,  the  insurance  industry  is  working 
to  bring  this  serious  crime  under  control. 

Regarding  the  grocery  store  fire:  on  the  ba¬ 
sis  of  the  suspicious  circumstances  and  its  own 
investigation,  the  FAIR  Plan  had  enough  evi¬ 
dence  to  deny  the  owner’s  insurance  claim  on  the 
grounds  that  the  fire  was  set  for  the  purpose  of 
obtaining  fire  insurance  proceeds.  A  unanimous 
jury  verdict  sustained  this  denial. 

If  you  would  like  more  information  about 
what  our  industry  is  doing  about  arson,  or  want  to 
meet  with  one  of  our  specialists  to  discuss  insur¬ 
ance  issues,  write  to  Ronald  A.  Krauss,  V.P  Com¬ 
munications,  American  Insurance  Association, 

85  John  Street,  New  York,  N.Y.  10038. 


Affordable  insurance  is  our  business...and  yours. 

This  message  is  presented  by  the  American  Insurance  Association,  85  John  Street,  N.Y,  N  Y.  10038. 


Shield  law  test 
likely  in  Calif. 

A  possible  first  test  of  California’s  new 
shield  law  protection  is  developing  in  the 
case  of  a  Los  Angeles  television  reporter 
who  faces  a  contempt  of  court  citation 
for  refusing  to  provide  outtakes  to  attor¬ 
neys  for  a  suspect  in  the  “Hillside 
Strangler”  murders. 

By  way  of  compromise,  KABC-tv  re¬ 
porter  Wayne  Satz  has  offered  to  turn 
over  the  outtakes  of  interviews  with  two 
former  prostitutes  if  they  consent  and 
provided  the  videotape  is  viewed  in  the 
judge’s  chambers  without  the  presence 
of  defense  lawyers. 

Satz  made  the  offer  June  12  as  Munici¬ 
pal  Judge  H.  Randolph  Moore  was  pre¬ 
paring  to  cite  him  for  contempt  for  refus¬ 
ing  to  give  up  the  outtakes. 

Moore  is  presiding  at  a  closed  prelimi¬ 
nary  hearing  for  the  suspect,  Angelo 
Buono. 

Satz  and  his  attorney,  Kenneth  Kul- 
zick,  acknowledge  that  the  outtakes  do 
not  involve  confidential  sources  since 
the  interviews  with  both  women  were 
aired  on  television. 

“But,”  Kulzick  told  E&P,  “the 
women  did  not  want  the  outtakes  handed 
to  the  defense  and  Satz  was  doing  what  a 
reporter  should  do — protecting  his 
sources.  In  any  case,  the  outtakes  are 
what  any  reporter  or  editor  decides  to 
leave  out — felse  starts,  garbled  state¬ 
ments,  and  so  forth.  Also,  reporters  usu¬ 
ally  collect  more  information  than  they 
wind  up  using.” 

Kulzick,  an  ABC  attorney,  said  that 
Satz  and  KABC-tv  are  attempting  to  be 
reasonable  with  the  courts  and,  at  the 
same  time,  test  whether  a  reporter  is  pro¬ 
tected  from  contempt  by  the  recently 
passed  Proposition  5,  an  amendment  that 
places  California’s  shield  law  in  the  State 
Constitution  to  give  reporters  immunity 
from  contempt  in  protecting  their 
sources. 

Kulzick  said  that  one  of  the  women 
has  agreed  to  the  private  viewing  in 
chambers  and  that  the  other  is  being 
sought  for  her  consent. 

If  Judge  Moore  does  not  quash  the  de¬ 
fense  subpoenas  with  the  outtakes  after 
viewing  them,  “Satz  will  be  back  at 
square  one”  and  will  again  refuse  to  turn 
them  over  to  Buono’ s  lawyers,  Kulzick 
added.  This  could  provide  a  Proposition 
5  test. 

Satz  already  has  furnished  videotapes 
of  three  broadcast  interviews  with  the 
former  prostitutes  in  which  they  told  of 
living  with  and  working  for  Buono  and 
his  cousin,  Kenneth  Bianchi,  who  has 
pleaded  guilty  to  five  of  the  ten  strangler 
murders  which  occurred  over  a  period  of 
several  months.  Bianchi  has  agreed  to 
testify  against  Buono  in  exchange  for  a 
promise  that  he  would  be  spared  the  gas 
chamber. 


Robert  L.  Gaines 


Kulzick  noted  that  following  his  aired 
interviews  with  the  prostitutes,  Satz  told 
viewe-rs,  “now  you  have  the  whole 
story.” 

“This  meant,”  Kulzick  said,  “that 
Satz  provided  all  of  the  information  rel¬ 
evant  to  the  story.  There  is  no  need  for 
the  outtakes.  The  outtakes  were  not  part 
of  the  interviews.” 

Kulzick  also  deplored  the  fact  that  the 
Satz  hearing  was  held  in  secret  as  is  the 
Buono  hearing.  “It’s  a  shame  that  the 
press  and  the  public  should  be  barred 
from  these  proceedings  which  affect  the 
interpretation  and  public  view  of  Propo¬ 
sition  5,”  Kulzick  declared. 

Both  hearings  are  closed  at  the  request 
of  defense  attorneys  who  invoked  a 
108-year-old  law  permitting  secret  pre¬ 
liminary  hearings  at  the  defendant’s  re¬ 
quest.  Several  such  proceedings  have 
been  closed  throughout  the  state  in  re¬ 
cent  months,  prompting  protests  from 
newspapers  and  other  media  organiza¬ 
tions. 


A  northern  California  daily  has  been 
hit  with  a  $2.1  million  slander  suit  on  the 
basis  of  a  reporter’s  questioning  into  the 
background  of  the  president  of  a  private 
academy. 

The  defendant,  the  Grass  Valley- 
Nevada  City  Union,  has  yet  to  publish  a 
word  of  the  story  it  was  developing  on 
the  advice  of  counsel.  However,  the 
Union  and  two  other  regional  papers 
have  carried  stories  about  the  suit. 

A  Union  source  said  the  suit  was  filed 
after  reporter  John  Trumbo  held  a  phone 
interview  with  the  president  of  the  board 
of  directors  of  the  North  Star  Christian 
Academy  in  Grass  Valley.  Trumbo  was 
preparing  a  story  on  the  academy’s  pres¬ 
ident,  Bill  Mansdoerfer,  who  also  is  a 
radio  evangelist. 

Mansdoerfer  alleges  that  Trumbo’s 
questions  to  the  board  president  were 
themselves  slanderous.  According  to  the 
suit,  Trumbo  stated  that  Mansdoerfer 
was  addicted  to  Demerol  (a  sedative  and 


Ad  Bureau  creates 
another  new  post 

A  major  new  Newspaper  Advertising 
Bureau  sales  effort  aimed  at  weaning 
household  products  advertising  away 
from  television  was  initiated  last  week 
with  the  appointment  of  Robert 
L. Gaines,  a  former  corporate  advertising 
manager  for  Heublein,  Inc.,  to  the  newly 
created  post  of  vicepresident/account 
executive  for  household  products. 

Gaines,  who  holds  an  MBA  from  the 
University  of  Virginia,  will  concentrate 
on  household  products  “period,”  ac¬ 
cording  to  Mac  Morris,  NAB 
vicepresident/national  sales.  The  posi¬ 
tion  was  created  earlier  this  year  by  the 
Bureau’s  board  of  directors  as  part  of  an 
overall  plan  to  increase  newspapers’ 
share  of  national  advertising  revenues. 

The  Bureau  is  currently  producing  a 
new  audio-visual  show  to  assist  Gaines 
in  his  efforts  to  convince  national  house¬ 
hold  products  advertisers  to  advertise  in 
newspapers.  The  show,  according  to 
Morris,  will  compare  newspaper  adver¬ 
tising  with  spot  television,  highlighting 
differences  in  efficiencies,  costs  and  ef¬ 
fectiveness.  It  will  also  point  up  the  use¬ 
fulness  of  sales  performance  statistics 
available  through  the  bureau’s 
NABSCAN  program. 

Gaines,  besides  spending  four  years 
with  Heublein,  had  been  a  vice¬ 
president/account  supervisor  for  Avrett, 
Free  &  Fischer,  Inc.  and  a  vice¬ 
president/account  supervisor  for  Kelly 
Nason-Univas,  Inc.  He  began  his  career 
with  Compton  Advertising,  Inc.  as  an 
assistant  account  executive  and  he  had 
also  headed  up  the  advertising  and  public 
relations  departments  for  the  Lesney 
Products  Corp. 


painkilling  drug),  had  misappropriated 
funds,  was  under  FBI  investigation,  had 
misappropriated  withholding  taxes,  had 
embezzled  money  from  collection  plates 
and  had  a  personal  life  that  was  a 
“shambles”. 

The  complaint  further  alleges  that 
Trumbo  made  statements  to  the  effect 
that  Mansdoerfer’s  18-year-old  daughter 
“was  walking  the  streets  for  immoral 
purposes”  that  the  academy  was  mis¬ 
managed  and  that  it  provided  no  benefit 
to  the  people  of  Nevada  County. 

Finally,  it  alleges  that  Trumbo  “did 
not  care  whether  his  statements  consti¬ 
tuted  libel  and  that  he  stood  by  them.” 

Mansdoerfer  said  he  brought  the  ac¬ 
tion  at  the  insistence  of  the  North  Star 
directors.  He  blamed  the  source  of 
Trumbo’s  statements  on  “disgruntled 
employees.” 

Union  publisher  Jack  Moorehead  de¬ 
clined  to  discuss  the  suit  with  E&P  on 
the  advice  of  his  attorney  Robert 
Johnson  of  Sacramento. 
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Reporter’s  questions  prompt  slander  suit 
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Tornado 

(Continued  from  page  10) 


pared  and  copy  was  being  read  by  phone. 

Reporters  and  photographers  from  the 
Associated  Press  arriving  from  Omaha 
and  Wichita  and  representatives  of  the 
Kansas  City  Star  and  Time  magazine 
were  offered  the  best  manual  typewriters 
and  natural  lighting  spaces  available. 
When  power  was  restored,  AP  writers 
were  able  to  transmit  copy  from  termi¬ 
nals  at  the  Independent  directly  to 
Omaha.  Grand  Island  is  one  of  the  few 
cities  in  the  nation  to  have  the  experi¬ 
mental  transmission  capability. 

Once  power  had  been  restored,  the  In¬ 
dependent  reporters  typed  and  edited 
copy  and  it  was  camera  ready  for  journey 
by  car  to  York  at  the  last  available  mo¬ 
ment. 

As  soon  as  possible,  the  paper  was 
printed,  but  there  were  still  problems. 
Police  and  the  National  Guard  had  sealed 
off  the  town,  making  rural  and  area  de¬ 
livery  impossible.  Van  drivers  and  paper 
boys  were  facing  an  8  p.m.  curfew  in  the 
badly-damaged  areas. 

Two  delivery  vehicles  had  been  de¬ 
stroyed  in  the  storm  and  equipment  had 
to  be  rented.  Seven  newspaper  carriers 
lost  most  of  their  customers  in  the  storm 
and  another  was  put  out  of  business 
when  his  own  home  was  destroyed.  An 
estimated  400  subscribers  were  lost  at 
least  temporarily. 

“We  had  our  problems,  but  there  was 
very  good  penetration  of  the  paper  in  the 
city  that  night,”  according  to  Goossen, 
the  paper’s  circulation  manager. 

The  eight-page  edition,  containing 
only  stories  and  photos  of  the  tornadoes, 
was  an  instant  success.  The  edition  was 
printed  three  times  and  sold  out.  The 
News-Times  ran  an  extra  1,000  copies 
which  were  sold  out  within  an  hour  in 
that  city. 

After  an  initial  run  of  25,500  copies, 
the  paper  twice  reprinted  3 ,500  issues  of 
the  eight-pager  and  placed  a  five-paper 
purchase  limit  per  customer.  Still  the  edi¬ 
tion  sold  out  in  hours.  Instead  of  further 
runs,  the  Independent  decided  to  an¬ 
nounce  it  is  printing  a  commemorative 
edition. 

On  successive  days,  the  Independent 
overprinted  but  again  the  copies  were 
sold  out.  Issues  of  June  4,  5  and  6  were 
local  collector’s  items. 

There  had  been  several  offers  to  print 
the  paper — from  the  Hastings  Tribune, 
Omaha  World-Herald,  Lincoln  Journal 
and  Star  and  as  far  away  as  350  miles  at 
the  Scotts  Bluff  Star-Herald.  Many  of 
the  offers  were  delivered  in  person  be¬ 
cause  phone  lines  into  Grand  Island  were 
jammed. 

Papers  also  began  fund  drives  for  the 
people  of  Grand  Island.  The  World-Her¬ 
ald  started  one  fund  with  $10,000,  Lin- 
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coin  Journal,  North  Platte  Telegraph  and 
Scotts  Bluff  Star-Herald  of  The  Western 
Publishing  Co.,  and  Hastings  Tribune 
also  made  sizeable  contributions. 

The  Independent  donated  $5,000  and 
added  another  $2,242  from  money  raised 
by  the  extra  tornado  edition  sales.  The 
York  News-Times  is  donating  its  rev¬ 
enue  from  the  tornado  edition  sales  and 
adding  its  own  contribution. 

It  was  the  biggest  story  and  a  most 
important  moment  for  the  Independent, 
but  those  working  on  the  assignments 
wished  it  had  never  happened. 

Like  the  town,  employees  at  the  paper 
took  their  losses.  Homes  or  apartments 
of  21  others  received  some  damage. 

But  the  paper  continued,  if  not  nor¬ 
mally. 

A  bobtailed,  16-page  paper  was 
printed  the  Thursday  following  the  tor¬ 
nado;  a  28-page  paper  was  printed  Fri¬ 
day.  But  the  seven-day  paper  was  not 
normalized  until  the  following  Monday, 
nearly  a  week  after  the  tornado  struck. 

Some  reporters  and  editors  had 
worked  more  than  40  hours  without 
sleep.  Countless  hours  were  spent  in  the 
effort  and  by  the  week’s  end,  many 
employees  in  several  departments  at  the 
plant  were  near  exhaustion. 

Tornado  news  continued  to  dominate 
the  paper,  day  after  day. 

One  week  after  the  disaster.  President 
Jimmy  Carter  visited  the  damaged  town 
and  once  again  weary  reporters  were 
back  in  the  streets.  Color  photos  needed 
to  be  taken,  reaction  and  feature  stories 
around  his  visit  had  to  be  written.  It 
could  be  another  big  week  of  overtime 
for  management. 

The  still-continuing  coverage  wasn’t 
perfect.  Nobody  ever  thought  it  would 
be. 

“Things  were  chaotic  and  at  times 
very  tough,”  noted  Beliles.  “But  we  al¬ 
ways  had  the  information  and  the  data  to 
make  the  right  choices.” 

There  were  disagreements,  there  were 
strained  emotions,  even  harsh  words. 
But  there  were  few  wrong  decisions  and 
fewer  mistakes.  And  it  would  be  no 
overstatement,  to  say  above  all,  there 
was  dedication  to  the  profession. 

Parade  names  new 
executive  editor 

Walter  Anderson,  who  joined  Parade 
magazine  as  a  senior  editor  in  June,  1977, 
has  been  named  executive  editor  in  an 
announcement  by  Carlo  Vittorini,  presi¬ 
dent  of  Parade  Publications,  Inc.  He  has 
been  managing  editor  since  March,  1978. 

Anderson  was  with  Gannett  Newspa¬ 
pers  earlier  in  editorships  including  the 
White  Plains  (N.Y.)  Reporter  Dispatch, 
New  Rochelle  (N.Y.)  Standard  Star,  and 
Westchester  Rockland  Newspapers , 
White  Plains. 


County’s  image 
given  boost  in 
speciai  edition 

Saginaw  (Mich.)  News  thought  its 
community  needed  a  lift.  On  May  20,  it 
was  provided — with  a  special  72-page 
“Forward  Saginaw  County”  edition 
complete  with  Page  One  editorial. 

A  survey  by  the  newspaper  had  shown 
that  some  residents  had  a  negative  image 
of  their  home  county.  Divisions  among 
black,  white  and  Hispanic  segments  of 
the  community  were  a  concern.  And  the 
heavily  auto-dependent  area  was  suffer¬ 
ing  during  a  time  of  falling  car  sales  and 
rising  unemployment. 

The  newspaper’s  management  group, 
led  by  publisher  Raymond  L.  Gover,  de¬ 
cided  to  link  a  special  newspaper  issue 
with  the  paper’s  sponsorship  of  a  variety 
of  consciousness-raising  community 
events. 

The  result  was  a  totally  staff-produced 
four-section  package,  edited  and  coordi¬ 
nated  by  John  A.  Puravs,  and  delivered 
along  with  the  regular  edition  of  May  20. 
An  even  100  articles,  features  and  col¬ 
umns,  and  dozens  of  photos,  examined 
the  history,  problems  and  prospects  of 
Saginaw  County’s  business  and  industry, 
public  and  private  institutions,  com¬ 
munities,  and  quality  of  personal  life. 
Avoiding  the  blinders  of  boosterism,  the 
articles  dealt  honestly  with  the  real  is¬ 
sues,  including  an  entire  page  on  the 
problems  of  local  racism. 

In  addition,  Robert  O.  Tafel,  commun¬ 
ity  services  manager,  organized  a  three- 
night  series  of  countywide  student  con¬ 
certs  in  the  2,200-seat  Heritage  Theater 
of  the  Saginaw  Civic  Center,  in  keeping 
with  the  “Forward”  emphasis  on  young 
people  of  all  racial  and  ethnic  back¬ 
grounds  as  the  key  to  the  county’s  fu¬ 
ture.  Commercial  television  stations 
aired  public-service  announcements,  and 
the  local  PBS  station  did  a  half-hour 
“Forward”  special. 

Also,  in  cooperation  with  area  school 
officials.  The  News  sponsored  youth, 
public  and  senior-citizen  essay  and  art 
competitions  on  the  topic  of  “What 
Saginaw  Means  to  Me.”  George  Ar- 
wady,  editor,  estimated  that  more  than 
10,000  individuals  took  direct  creative 
part  in  one  or  more  “Forward”  ac¬ 
tivities,  with  each  receiving  a  recognition 
certificate. 

Gover  and  Arwady  termed  the  special 
edition  “perhaps  the  most  comprehen¬ 
sive  look  Saginaw  has  ever  had  of  itself, 
and  of  the  need  for  all  members  of  the 
total  community  to  achieve  mutual  un¬ 
derstanding  as  citizens  and  as 
neighbors.” 

Copies  will  be  mailed  free  of  charge  to 
other  newspapers  requesting  them. 
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Ohio  daily  uses  hypnosis 
in  interview  of  source 


The  Mansfield  (Ohio)  News  Journal, 
in  putting  together  a  series  on  alleged 
excessive  use  of  force  by  members  of  the 
local  police  department,  interviewed  a 
key  source  who  had  been  hypnotized  in 
order  to  recall  key  details. 

"Through  a  hypnotic  interview,  police 
officer  Kelly  Long  was  able  to  recall  de¬ 
tails  of  the  circumstances  surrounding  an 
alleged  beating  of  a  city  jail  inmate, 
which  enabled  us  to  corroborate  her 
story,”  said  News  Journal  editor  K. 
Robert  May. 

“The  purpose  of  the  hypnosis  was  for 
memory  recall  to  give  us  further  leads  to 
verify  her  account,”  May  said.  “The 
hypnosis  was  not  used  to  see  if  Ms.  Long 
was  lying,  because  people  can  lie  while 
under  hypnosis.” 

May  said  he  believes  the  use  of  hyp¬ 
nosis  by  his  newspaper  as  an  investiga¬ 
tive  tool  may  be  a  first  in  U.S.  jour¬ 
nalism. 

The  News  Journal,  through  an  ar¬ 
rangement  with  Dr.  Burton  Leidner, 
hypnosis  consultant  and  expert  for  the 
Cleveland  Regional  Office  of  the  FBI, 
conducted  a  two-hour  hypnotic  inter¬ 
view  with  Patrolman  Long.  During  the 


interview,  she  provided  information 
about  the  beating  of  Leon  Williams. 

Leidner  was  retained  by  the  News 
Journal  as  a  private  consultant  for  the 
purpose  of  the  hypnotic  interview.  Using 
a  technique  known  in  the  profession  as 
“regression,”  he  got  Long  to  recall 
events  leading  to  the  beating  which  oc¬ 
curred  in  the  “shakedown  room”  of  the 
Mansfield  Police  Department  on  the 
nights  of  October  22-23,  1977. 

The  hypnotic  interview  of  officer  Long 
was  conducted  in  the  law  offices  of  at¬ 
torneys  for  the  News  Journal  on  March 
15  of  this  year. 

With  information  obtained  from  of¬ 
ficer  Long  while  she  was  in  the  state  of 
hypnosis,  reporters  probing  the  allega¬ 
tions  of  beatings  and  other  wrongdoings 
in  the  department  were  able  to  develop 
leads  and  corroborate  the  patrolman’s 
eyewitness  account  of  the  events  sur¬ 
rounding  the  allegation  of  police  brutal¬ 
ity. 

The  interview  was  conducted  under 
guidelines  established  by  Dr.  Leidner 
and  attorneys  for  the  News  Journal.  It 
was  conducted  with  the  consent  of  Ms. 
Long. 


During  the  interview,  she  recalled 
names,  dates,  places,  and  the  sequence 
of  events  that  she  claims  took  place  in 
the  police  station  following  the  melee  in 
which  Leon  Williams  kicked  a  patrolman 
during  an  arrest. 

In  a  state  of  hypnosis,  Ms.  Long  was 
able  to  recall  arrests  she  made  the  night 
of  the  beating.  The  arrests  were  later 
confirmed  by  News  Journal  reporters. 

She  recounted  her  patrol  activity  prior 
to  the  beating  in  such  detail,  according  to 
a  News  Journal  report,  that  she  recalled 
radio  transmissions  between  officers,  the 
transporting  of  prisoners  and  even  the 
route  that  she  took  to  return  to  the  police 
station. 

The  individual  arrested  by  Ms.  Long 
that  night  was  later  located  by  News 
Journal  reporters  and  he  confirmed  that 
he  witnessed  the  beating  of  Leon  Wil¬ 
liams.  He  further  affirmed  the  sequence 
of  events  at  the  police  station  that  Ms. 
Long  described  under  hypnosis. 

During  her  hynpotic  interview,  Ms. 
Long  described  the  blood-covered 
shakedown  area  that  she  observed  the 
night  of  the  Williams  beating.  She  iden¬ 
tified  three  officers  as  those  who  were 
involved  in  the  beating.  She  also  de¬ 
scribed  others  on  the  police  force  who 
witnessed  the  beating. 

The  News  Journal  reported  that  it  used 
the  hypnotic  technique  in  the  same  way 
as  law  enforcement  agencies  do.  “In¬ 
formation  obtained  from  Ms.  Long  dur¬ 
ing  the  hypnotic  interview  was  used  to 
gather  other  information  from  other 
sources,  and  to  corroborate  her  allega¬ 
tions  about  the  Leon  Williams  beating,” 
the  paper  reported. 

Leidner  said  hypnosis  is  not  an  abso¬ 
lute  method  for  ascertaining  truth.  He 
said  people  are  able  to  lie  under  hypnosis 
because  even  in  the  deepest  stage  of 
hypnosis,  the  subjects  are  still  in  touch 
with  their  consciousness. 

Leidner,  who  is  an  associate  professor 
of  counseling  at  Lorain  County  Com¬ 
munity  College,  said  the  utilization  of 
hypnosis  by  the  News  Journal  is  proba¬ 
bly  the  first  time  that  a  news  organization 
in  the  country  has  used  the  technique  in 
investigative  reporting.  He  said  a  review 
of  literature  in  the  field  by  himself  and 
other  hypnosis  experts  around  the  coun¬ 
try  found  no  record  of  the  use  of  hyp¬ 
nosis  by  any  other  news  organization  as 
an  investigative  tool. 

The  News  Journal  series — entitled 
“Jailhouse  Justice” — was  the  product  of 
a  five-month  investigation  by  the  news¬ 
paper.  It  was  written  and  researched  by 
reporters  Jim  Underwood  and  Barb 
Brucker.  The  series  ran  the  last  week  in 
May. 

News  Journal  editor  May  said  the  FBI 
is  now  investigating  allegations  raised  in 
the  series  and  the  Mansfield  area  chapter 
of  the  NAACP  has  asked  the  Justice  De¬ 
partment  for  an  independent,  outside  in¬ 
vestigation  of  the  police  in  Mansfield 
County. 
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Newspeople  in  the  news 


Jeffrey  J.  Fink  joined  the  personnel 
department  of  the  Los  Angeles  Times  as 
training  and  development  manager.  He 
was  with  the  Northrop  Corporation  as 
manager  of  supervisory  and  management 
development. 

♦  *  * 

Ed  Rowland,  chief  of  bureau  at  Co¬ 
lumbia  (S.C.)  for  the  Associated  Press, 
was  appointed  a  special  writer  and  politi¬ 
cal  correspondent  for  the  state.  Row¬ 
land’s  successor  is  David  H.  Tomlin, 
former  news  editor  for  North  Carolina 
and  for  the  past  two  years  AP  corre¬ 
spondent  in  Pittsburgh.  Rowland  has 
been  with  AP  since  1969,  and  Tomlin 
since  1970. 

*  ♦  ♦ 

Charles  Ingrao  was  promoted  to  circu¬ 
lation  state  representative  for  the  Detroit 
News,  responsible  for  Saginaw,  Midland 
and  Bay  City.  He  replaces  Csaba 
Knizner,  who  was  reassigned  to  the  Ann 
Arbor  area. 

tit  tit 

William  E.  Simon,  economist  and 
former  Secretary  of  the  Treasury,  will  be 
the  Dallas  Morning  News’  first  con¬ 
tributing  editor  and  will  be  writing  a  regu¬ 
larly  scheduled  column.  Simon  is  now  a 
senior  consultant  for  Blyth,  Eastman 
Paine  Webber,  Inc.,  treasurer  of  the 
U.S.  Olympic  Committee  and  president 
of  Olin  Foundation. 

*  ♦  * 

Fred  Seely,  managing  editor  of  the 
Florida  Times-Union,  Jacksonville, 
since  1976,  was  appointed  director  of 
special  projects  for  Florida  Publishing 
Company.  Seely  joined  the  Times-Union 
in  1969  as  executive  sports  editor  and 
earlier  was  a  sports  writer  at  the  Char¬ 
lotte  (N.C.)  News,  Jacksonville  Journal 
and  Miami  Herald. 

*  *  * 

William  J.  Donohoe,  a  former  reporter 
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with  the  Wilkes-Barre  (Pa.)  Record  and 
Sunday  Independent  before  moving  to 
Washington,  received  a  40- year  Federal 
Service  pin  at  the  Pentagon  recently. 
Donohoe  is  an  Army  Freedom  of  Infor¬ 
mation  spokesman  and  has  worked  with 
national  media  groups  on  government 
implementation  of  Freedom  of  Informa¬ 
tion  laws. 

*  *  ♦ 

Julia  Wallace,  formerly  with  the 
Norolk  (Va.)  Ledger-Star,  was  ap¬ 
pointed  Dallas  Times  Herald  medical  re¬ 
porter. 

*  * 

Henry  Fishbach,  assistant  managing 
editor  and  news  editor  of  the  Long  Beach 
(Calif.)  Independent,  retired  recently  and 
was  succeeded  as  news  editor  by  Wil¬ 
liam  Hillburg,  business  and  real  estate 
editor. 

The  new  business  and  real  estate 
editor  of  the  Independent,  Press  Tele¬ 
gram  is  Independent  slot  man  Jim 
Hunter.  Patsy  McKown,  copy  editor, 
moved  to  the  Independent  slot. 

Edward  Gallardo,  neighbors  assistant 
editor,  resigned  to  become  wire  editor  of 
the  Honolulu  Advertiser. 

Tom  Stephenson,  business  manager  of 
the  Aberdeen  (S.D.)  American  News, 
joined  the  Independent,  Press-Telegram 
as  controller. 

*  * 

Ottaway  Newspapers,  Inc.,  promo¬ 
tions  and  appointments  include: 

Cape  Cod  Times,  Hyannis — Sherwood 
Landers  to  features  editor  from  Sunday 
editor;  Milton  D.  Moore  to  Sunday 
editor  from  photographer/reporter. 

Medford  (Ore.)  Mail  Tribune — W. 
Kay  Wright,  to  manager,  personnel  and 
public  services  from  administrative  sec¬ 
retary  to  the  publisher. 

Ashland  (Ky.)  Daily  Independent — 
Paul  W.  Sierer  to  editor  from  executive 
editor;  H.  Kelly  Voiers to  assistant  retail 
advertising  manager  from  retail  advertis¬ 
ing  sales. 


PROMOTED — Thomas  M.  Tallarico, 
vicepresident-finance  and  assistant 
general  manager  of  the  Chicago  Sun- 
Times  since  1978,  has  been  named 
executive  vicepresident  and  general 
manager.  He  succeeds  Joe  B  McAdams, 
who  was  promoted  to  corporate  vice¬ 
president-publications  for  the  parent 
corporation.  Field  Enterprises.  Tallarico 
joined  the  company  in  1975  as  con¬ 
troller. 


Candi  Van  Meter  was  appointed 
human  resources  director  of  the 
Philadelphia  Bulletin,  responsible  for 
personnel,  pension  benefit,  compensa¬ 
tion,  health  and  life  insurance,  training 
and  medical  activities.  She  most  recently 
was  human  resources  director  for  South¬ 
ern  New  Jersey  Newspapers,  Inc., 
Cherry  Hill. 

♦  >|c  * 

Z.  Joe  Thornton,  veteran  Texas 
newsman  and  a  former  chief  of  the  Fort 
Worth  Star-Telegram’s  Washington 
bureau,  joined  General  Dynamics’  Fort 
Worth  division  as  senior  news  and  in¬ 
formation  specialist  in  the  public  affairs 
department.  In  recent  years  Thornton 
edited  a  trade  magazine.  Exhaust  News, 
and  taught  journalism  at  Texas  Christian 
University. 
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Joseph  John  Domek  was  named  interna¬ 
tional  communications  manager  for 
United  Press  International,  responsible 
for  all  communications  outside  the 
United  States.  Domek  has  been  with  UPl 
since  1961 ,  working  chiefly  in  Chicago  as 
a  teletype  technician.  He  is  based  at  the 
Dallas  Technical  Systems  Center. 

«  ^ 

Darrow  Tully,  publisher  of  The 
Arizona  RepuhlicIThe  Phoenix  Gazette, 
was  named  honorary  vicepresident  of 
Arizona’s  4,000-member  Air  Force  As¬ 
sociation.  Tully  served  as  a  jet  pilot  in 
the  Korean  conflict. 

tit:  * 

Craig  O.  AtLsoppwas  appointed  man¬ 
ager  of  the  United  Press  International 
bureau  in  Orlando,  Florida,  succeeding 
Paula  Schwed,  who  was  reassigned  to 
New  York.  Allsopp  joined  UPl  in  1978  in 
Miami  and  later  transferred  to  Tallahas¬ 
see. 

^  %  9k 

Nicholas  J.  Pope,  Jr.,  former  public 
relations  officer  for  Norfolk  (Va.)  Rede¬ 
velopment  and  Housing  Authority  and 
former  editor  and  publisher  of  the  SER- 
Culater  magazine,  was  named  general 
manager  of  the  Times  Advocate,  weekly 
shipping  and  commerce  newspaper,  Nor¬ 
folk. 

*  ♦  * 

Paul  M.  Craig  has  become  managing 
editor  of  the  Lakeville  (Conn.)  Journal, 
moving  from  director  of  public  informa¬ 
tion  at  Simon’s  Rock  of  Bard  College, 
Great  Barrington,  Mass.  Earlier  he  was 
with  the  Holyoke  (Mass.)  Transcript 
Telegram  and  was  editor  and  publisher 
of  Hampshire  magazine  in  Northampton. 

9|C  ♦  * 

Joyce  M.  Fields  was  elected  assistant 
treasurer  of  The  Times  Mirror  Company. 
Fields  joined  Times  Mirror  in  December 
1975,  as  cash  administrator  and  was 
named  cash  and  banking  manager  in 
1979. 

*  ♦  * 

J.  Warren  McClure  received  an  hon¬ 
orary  degree  of  doctor  of  public  service 
from  Norwich  University,  Northfield, 
Vermont,  recently.  He  is  president  of 
McClure  Media  Marketing  Motivation 
Company  and  Ener/Gem  Success  Sys¬ 
tems,  Inc. 
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Dave  Munch  was  appointed  circula¬ 
tion  marketing  manager  of  the  Detroit 
Free  Press.  He  previously  was  with  the 
Gary  (Ind.)  Post-Tribune ,  where  he  held 
management  posts  in  circulation,  promo¬ 
tion  and  marketing  research. 

♦  *  * 

Newly  elected  officers  of  the  Pacific 
Northwest  International  Circulation 
Managers  Association  are;  James  Lar¬ 
sen,  Everett  (Wash.)  Herald,  president; 
Robert  Fenton,  Lethbridge  (Alta.) 
Herald;  first  vicepresident;  Roger  Grape, 
Great  Falls  (Mont.)  Tribune,  second 
vicepresident;  Russell  Ford,  Idaho 
Statesman,  Boise,  secretary-treasurer. 

*  ♦  * 

Jack  E.  Underwood,  a  former  circula¬ 
tion  director  of  the  Los  Angeles  Times 
and  the  New  York  Daily  News,  recently 
joined  the  Oklahoma  Journal  as  vice- 
president  in  charge  of  sales. 

Underwood,  who  started  his  career  in 
1951  with  the  Los  Angeles  Times  as  a 
classified  ad  salesman,  was  assistant  to 
the  vicepresident  and  general  manager 
when  he  moved  to  the  New  York  Daily 
News  in  1%4  as  circulation  director.  He 
has  been  in  Oklahoma  City  since  1978  as 
executive  vice  president  and  chief 
operating  officer  of  three  companies  with 
common  ownership,  including  Publish¬ 
ing  Industries.  His  wife  Ann  is  adminis¬ 
trator  of  the  KWTV  news  department  in 
Oklahoma  City. 


Stanley  Asimov,  Richard  Ben  Cramer 
and  Flora  Lewis  received  the  1980 
alumni  awards  from  Columbia  Univer¬ 
sity’s  Graduate  School  of  Journalism  for 
distinguished  contributions  to  jour¬ 
nalism.  Asimov  is  vicepresident-devel¬ 
opment  of  Newsday,  Long  Island. 
Cramer  won  a  Pulitzer  Prize  while  a  re¬ 
porter  for  the  Philadelphia  Inquirer  and 
at  present  is  reporting  for  the  Inquirer  on 
Afghanistan.  Lewis  is  now  European 
correspondent  for  the  New  York  Times. 

«  *  « 

Ned  Costa,  Jr.,  was  named  advertising 
director  of  the  Orange  County  (Calif.) 
Daily  News  Tribune,  Fullerton,  moving 
from  the  Southern  California  Publishing 
Co.,  where  he  directed  advertising  oper¬ 
ations  of  5  weekly  newspapers  owned  by 
the  News  Tribune. 

«  ♦  * 

Metro  staff  changes  at  the  Washington 
Post  include: 

David  Maraniss,  named  deputy  met¬ 
ropolitan  editor;  Milton  Coleman,  to  city 
editor,  and  Robert  Signer,  to  the  new 
position  of  regional/projects  editor. 

Before  joining  the  Post  in  1977, 
Maraniss  was  a  Trenton  (N.J.)  Times  re¬ 
porter.  Coleman  was  appointed  assistant 
city  editor  three  months  ago  and  earlier 
was  a  reporter  in  the  District  of  Colum¬ 
bia.  Singer  became  day  city  editor  of  the 
Post  in  1978. 

(Continued  on  page  26) 
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Nev\fspeople 

{Continued  from  page  25) 


Jackie  Nixon,  market  research  man¬ 
ager  of  Kansas  City  Star,  has  been 
named  circulation  research  manager  of 
the  Chicago  Sun-Times. 

^ 

Rose  Gaston,  formerly  advertising  di¬ 
rector  for  the  Okaloosa  News-Journal  in 
Crestview,  Florida,  has  been  named 
general  manager  of  both  the  News-Jour¬ 
nal  and  sister  publication,  the  Bayou 
Times,  Valparaiso,  Rorida. 

Al  Palmer,  editor  of  the  Bayou  Times, 
was  named  editor  of  the  Okaloosa 
News-Journal,  replacing  Bob  Whitaker, 
who  recently  was  named  managing 
editor  of  the  Santa  Paula  (Calif.)  Daily 
Chronicle. 

Cathy  Palmer,  formerly  Lifestyles 
editor  for  the  News-Journal/Bayou 
Times,  also  was  promoted  to  news  editor 
for  both  papers. 

The  two  publications  are  owned  by 
Scripps  League  Newspapers,  Inc. 

♦  *  ♦ 

Charles  A.  Barrett,  former  Hartford 
(Conn.)  Times  writer  and  most  recently 
an  editor  with  the  Hollywood  Reporter, 
joined  NBC-tv  press  and  publicity  as 
West  Coast  representative  for  NBC 
News  programs,  based  in  Burbank, 
California. 


Kent  Gelodas 


Iowa  Appointments — Stephen  M.  Kent 
is  the  newly  named  executive  editor  of 
the  Dubuque  Telegraph  Herald  and 
James  A.  Geladas  is  the  new  director  of 
project  research  and  community  affairs 
resources.  Kent  joined  the  newspaper 
from  the  Yakima  (Wash.)  Herald-Re¬ 
public,  where  he  had  been  managing 
editor  since  1  976.  Earlier  he  was  with 
the  Albany  (N.Y.)  Knickerbocker  News, 
Associated  Press  bureaus  in  Washing¬ 
ton,  and  the  Seattle  Post-Intelligencer. 
Geladas,  managing  editor  of  the  Tele¬ 
graph  Herald  since  1965,  will  be  re¬ 
sponsible  for  special  projects  and  ser¬ 
vice  in  an  advisory  role  for  all  news¬ 
paper  departments. 


William  D.  Wagner,  circulation  man¬ 
ager  of  the  New  Brunswick  (N.J.)  Home 
News  since  1967,  was  named  circulation 
director,  and  Gerald  P.  Hak,  who  joined 
the  department  in  1978,  was  appointed 
circulation  manager. 


When  Will 
We  Have 
Electric  Cars? 


Tough  question? 

Sure  it  is. 

But  it’s  just  one  of  hundreds 
of  tough  questions  fielded  each 
year  by  the  Communications 
staff  of  the  Motor  Vehicle 
Manufacturers  Association. 

As  the  national  trade 
association  for  U.S.  car,  truck 


and  bus  makers,  we  have  the 
resources  to  provide  answers  and 
infamation— quickly  and  reliably. 

If  you’re  looking  for  industry 
views  on  some  of  the  tough 
transportation  issues  of  the  day— 
or  statistical  data  on  just  about 
any  aspect  of  motor  vehicles — 
we  can  help. 


MOTOR  VEHICLE  MANUFACTURERS  ASSOCIATION 
of  the  United  Stetes,  Inc. 

300  New  Center  Building,  Detroit,  Ml  48202 

313/872-4311 


Richard  Oliver,  metropolitan  editor  of 
the  New  York  Daily  News,  was  ap¬ 
pointed  assistant  managing  editor.  In 
an  allied  move,  city  editor  Sam  Roberts 
succeeds  Oliver  as  head  of  the  metropoli¬ 
tan  staff  and  retains  his  title  of  city 
editor. 

*  ♦  ♦ 

Virgil  Renzulli  and  Jan  Snyder  have 
joined  the  News  Bureau  staff  of  the  Uni¬ 
versity  of  Pennsylvania,  Philadelphia. 
Renzulli  was  assistant  city  editor  of  the 
Burlington  County  Times  in  Willingboro, 
N.J.  and  has  been  named  assistant  direc¬ 
tor  of  the  bureau.  Snyder,  a  former  re¬ 
porter  and  anchorwoman  for  radio  sta¬ 
tions  in  Easton,  Pa.,  was  named  a  News 
Bureau  officer. 

*  ♦  * 

Curtis  Lamb,  state  circulation  manager 
of  the  Macon  (Ga.)  Telegraph  Publishing 
Co.,  has  been  promoted  to  circulation 
director. 

^  iic 

Gordon  A.  Calverley,  treasurer  of  the 
Worcester  (Mass.)  Telegram  &  Gazette 
Inc.,  since  1977,  was  elected  vicepresi¬ 
dent  and  treasurer  by  the  board  of  direc¬ 
tors.  He  has  been  with  the  Telegram  & 
Gazette  since  1962. 

*  9k 

Geoffrey  Tomb,  food  writer,  is  taking 
over  the  restaurant  review  column  in  the 
Miami  Herald,  replacing  Bob  Hosman 
and  John  Knoblock,  will  devote  more 
time  to  a  wine  column. 

*  *  * 

Lemuel  E.  Lewis  joined  Landmark 
Communications,  Inc.,  of  Norfolk,  Va., 
as  assistant  treasurer,  moving  from  the 
Wachovia  Bank  and  Trust  Co.,  of  Win¬ 
ston-Salem,  N.C.,  where  he  was  vice- 
president.  Lewis  represented  the  na¬ 
tional  banking  department  in  New  York 
City  in  domestic  and  international  bank¬ 
ing  services. 

♦  ♦  ♦ 

William  R.  James  was  named  senior 
vicepresident  of  Capital  Cities  Com¬ 
munications,  Inc.,  and  will  be  responsi¬ 
ble  for  all  Capital  Cities’  cable  television 
operations  and  based  in  Detroit.  James 
has  been  vicepresident  and  general  man¬ 
ager  of  WJR-AM  and  WJR-FM,  Detroit, 
for  11  years  and  will  continue  until  his 
successor  is  named. 

>k  9k  9|c 

Newly  elected  officers  of  the  Newspa¬ 
per  Purchasing  Management  Association 
include:  Leo  A.  Philadelphia  Bul¬ 

letin,  president;  Catharine  Kasemeyer, 
A.S.  Abell  Co.,  first  vicepresident;  E. 
Ramsey  Altman,  Atlanta  Newspapers, 
second  vicepresident;  Charles  E. 
Bourke,  Boston  Globe,  secretary,  and 
David  Stern,  Omaha  World-Herald 
Company,  treasurer. 

9k  9k  9k 

Bill  Windler,  formerly  sports  editor 
of  the  Madison  (Wis.)  Press-Connection, 
was  named  sports  news  editor  of  the 
Greenville  (S.C.)  News. 
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Wishy-washy  news 

(Continued  from  page  12) 


hired,  does  not  do  investigative  report¬ 
ing.  He  said  the  paper  concentrates  on 
local  news  that  is  not  available  anyplace 
else.  His  wife,  Carol  Ball,  who  writes 
and  sells  ads,  said  a  pitfall  in  news  for 
free  papers,  is  “when  the  editorial  staff 
have  to  beat  the  daily.  Don’t  beat  them, 
do  it  better,”  she  said. 

Ball  said  his  paper  does  not  have 
an  editor  or  copy  editor  and  no  headline 
or  make-up  rules  to  follow  except  to 
“write  the  story  the  way  you  say  it.” 

Gary  Rust,  publisher.  Cape  Girardeau 
(Mo.)  Bulletin-Journal,  a  Sunday,  Tues¬ 
day  and  Thursday  free  circulation  paper 
with  36,000  circulation,  said  it  costs  him 
over  $50,(X)0  a  year  to  run  the  editorial 
department. 

The  paper,  which  has  always  carried 
news,  employs  full-time  editor  and  re¬ 
porting  staff.  Rust,  a  former  state  legis¬ 
lator  who  turned  ad  salesman  said  he  was 
embarrassed  by  the  low  salaries  paid  the 
editorial  staff  as  compared  to  what  the  ad 
sales  people  make.  His  editor,  he  said, 
makes  $17,000  a  year  with  reporters 
starting  at  $140  a  week.  He  said  the  rea¬ 
son  for  news  is  to  “bring  a  lot  of  read¬ 
ership  and  not  at  the  cost  of  advertis¬ 
ing.” 

Bob  Green,  publisher,  Pekin  (Ind.) 
Green  Banner  said  his  editorial  staffers 
were  also  the  “poorest  paid  people  on 
the  paper.” 

Green,  whose  father  was  a  journalist, 
said  the  paper  now  “does  very  little  true 
reporting.”  The  stories  used  are  clipped 
from  dailies  and  re-written  press  re¬ 
leases.  He  said  the  department  is  told  to 
avoid  phone  calls  and  to  refuse  to  take 
any  news  by  phone  unless  it  “really  is 
hot.”  He  said  the  phone  is  used  mostly 
to  check  out  obits  with  the  funeral 
director  because  it  has  been  found  that 
the  dailies  often  make  mistakes  when 
getting  the  information. 

“The  difference  between  newspapers 
and  shoppers  with  news,”  he  said,  “is 
that  shoppers  print  the  good  news.” 

Rob  Kemper,  manager,  Marion  (Ohio) 
Newslife,  described  his  paper  as  being 
more  magazine  than  newspaper  in  con¬ 
tent.  Newslife  captured  second  place 
for  best  original  writing  of  news  article 
in  the  NAAP  contest  with  an  entry, 
entitled,  “Who  will  lead  Marion  in  the 
80s?” 

Kemper,  an  adman,  said  the  purpose 
of  the  editorial  content  is  to  “produce 
direct  revenues.” 

With  this  the  objective,  he  said  they 
are  successful  in  creating  special  issues 
sponsored  by  advertisers. 

He  said  the  paper  will  send  a  reporter 
to  the  Republican  and  Democrat  national 
conventions  to  cover  the  Ohio  delega¬ 
tion. 
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N.J.  shield  prohibits 
even  iimited  disciosure 


The  New  Jersey  Supreme  Court  this 
week  released  its  majority  opinion  sup¬ 
porting  its  May  21  ruling  which  held  a 
Superior  Court  judge  cannot  examine  a 
reporter’s  notes  to  determine  whether 
they  are  relevant  to  a  case. 

The  majority  opinion,  written  by  Chief 
Justice  Robert  Wilentz,  stated  that  the 
New  Jersey  shield  law  was  designed  not 
only  to  protect  reporters  from  being 
forced  to  reveal  confidential  material  at  a 
trial,  “but  also  for  protection  against 
even  that  limited  disclosure  that  occurs 
when  the  court  itself  examines  the  mate¬ 
rial  in  camera.” 

On  May  21,  the  state’s  high  court 
voted  6-1  to  overturn  an  order  by 
Superior  Court  Judge  Michael  Imbirani 
requiring  a  reporter  for  the  SIrewsbury 
(N.J.)  Register  turn  over  two  letters  that 
had  been  sent  to  her  by  a  witness  who 
was  to  testify  for  the  prosecution  at  a 
murder  trial.  (E&P,  June  7.) 

It  was  the  second  time  within  a  month 
that  the  State  Supreme  Court  voted  to 
uphold  the  State’s  revised  shield  law. 

The  court’s  majority  ruling  is  the  op¬ 
posite  of  a  position  it  took  in  the  1978 


case  involving  New  York  Times  reporter 
Myron  Farber.  The  court  ruled  at  that 
time  that  Farber  had  to  comply  with  a 
lower  court  order  to  turn  his  notes  over 
to  a  judge  for  in-camera  (in-chamber)  in¬ 
spection.  The  shield  law  at  that  time, 
however,  did  not  contain  a  clause  requir¬ 
ing  that  a  hearing  be  conducted  to  deter¬ 
mine  the  relevance  of  a  reporter’s  notes 
and  whether  the  information  in  the  notes 
could  be  obtained  from  other  sources. 

After  that  ruling,  the  New  Jersey 
Legislature  moved  to  strengthen  the 
shield  law  to  include  such  a  clause  and  to 
require  the  defense  to  prove  that  the  in¬ 
formation  in  the  possession  of  the  report¬ 
er  cannot  be  obtained  elsewhere. 

In  a  dissenting  opinion  in  the  most  re¬ 
cent  case.  Justice  Sidney  Schreiber  held 
that  when  a  defendant’s  right  to  a  fair 
trial  and  a  reporter’s  statutory  privilege 
conflict,  the  privilege  must  yield.  This 
was  the  basic  position  taken  by  a  major¬ 
ity  of  the  high  court  in  1978.  The  1978 
court  was  headed  by  Chief  Justice 
Richard  Hughes,  former  governor  of 
New  Jersey.  Hughes  has  since  retired 
and  been  replaced  by  Wilentz. 


Their  reports  will  be  published  in  a 
4-page  section  sponsored  in  total  by  an 
advertiser. 

As  part  of  the  package,  he  said  color 
slides  will  be  shot  at  the  conventions  for 
the  editor  to  use  in  talks  before  commun¬ 
ity  groups,  “It  builds  up  his  prestige  as 
well  as  the  paper’s,”  he  said. 

Four  newspaper  syndicated  feature 
services  were  observed  doing  quite  a  bit 
of  business  on  the  exhibit  floor.  The  New 
York  Times  Syndicate  Service,  with  a 
new  low-cost  package  for  free  papers, 
was  plugging  their  Buck  Rogers  comic 
strip,  while  Tv  Compulog  and  Tele-Log 
were  selling  listings  and  features  on  tv, 
including  localized  CATV  program 
guides.  The  other  busy  syndicater  was 
Suburban  Features. 

Show  defines  role 
of  newspaper 

“A  good  newspaper  is  a  vital,  caring 
part  of  the  community  it  serves.”  This  is 
the  message  of  “We  Care,”  a  slide/ 
sound  show  produced  by  the  National 
Advertising  Bureau,  Inc.  for  the  News¬ 
paper  Readership  Project,  a  nationwide 
drive  to  increase  newspaper  readership 
and  circulation. 

The  show,  which  is  based  on  inter¬ 
views  with  working  newspaper  people — 
editorial,  advertising  and  production 
staffers  and  executives — is  designed  for 


showing  to  community  groups,  service 
organizations,  educators,  school  and  col¬ 
lege  classes,  as  well  as  in-plant  tours  and 
staff  orientation  sessions. 

The  interviews  deal  with  the  personal 
attitudes  and  professional  standards  of 
newspaper  people  and  define  the  news¬ 
paper’s  role  as  an  essential  service  to  the 
community  and  as  a  business. 

Newspaper  people  interviewed  for  the 
presentation  include:  Eugene  Patterson, 
president  and  editor.  Times  Publishing 
Co.,  St.  Petersburg,  Fla.;  Jean  Sharley 
Taylor,  associate  editor,  Los  Angeles 
Times;  Nina  Bondarook,  reporter,  Col¬ 
orado  Springs  (Col.)  Sun;  A1  Amason, 
reader  service  feature  editor,  Vancouver 
(B.C.)  Province;  A1  Fitzpatrick,  assistant 
editor,  Akron  (Ohio)  Beacon  Journal; 
Rich  Clarkson,  photo  department  man¬ 
ager,  Topeka  (Kans.)  State  Journal,  and 
Randall  Young,  advertising  salesperson, 
Portland  Oregonian. 

Largest  section 

The  Los  Angeles  Times  published  the 
largest  Real  Estate  section  in  its  history 
on  Sunday,  May  18. 

The  section  featured  54  pages,  topping 
the  previous  high  of  52  pages  published 
on  Jan.  27,  1980.  In  addition,  the  section 
carried  more  than  100,000  lines  of  dis¬ 
play  advertising,  a  record  for  a  Times 
Real  Estate  section. 
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Kansas  City  art  director  moves 
to  St.  Louis  graphics  post 


Randy  Miller,  former  art  director  of 
the  Kansas  City  Star  and  Times,  has 
joined  the  St.  Louis  Post-Dispatch  as  di¬ 
rector  of  graphics. 

In  the  newly  created  position,  Miller 
will  be  in  charge  of  co-ordinating  and 
improving  the  graphic  appearance  of  the 
newspaper  and  will  supervise  the  nine- 
person  art  department  and  co-ordinate 
activities  with  the  17-person  photogra¬ 
phy  department. 

In  announcing  the  appointment,  David 
Lipman,  Post-Dispatch  managing  editor, 
said  that  bringing  Miller  to  St.  Louis 
points  up  the  commitment  of  the  news¬ 
paper  to  a  graphic  design  second  to  none 
in  the  country. 

Lipman  emphasized  that  no  revolution¬ 
ary  redesign  of  the  Post-Dispatch  is 
contemplated.  Rather,  Miller,  who  re¬ 
cently  completed  a  redesign  of  the  Kan¬ 
sas  City  Star,  will  be  in  charge  of  an 
evolutionary  change  in  which  each  page, 
each  section  is  fine  tuned  one  by  one. 
Lipman  conceded  that  the  Post- 
Dispatch,  while  basically  a  well-designed 
newspaper,  has  many  rough  edges. 

The  Post-Dispatch,  like  many  after¬ 
noon  metropolitan  newspapers,  has  been 
under  pressure  from  some  quarters  to 
convert  to  a  softer  approach  of  covering 


Randy  Miller 


the  news,  emphasizing  features,  person¬ 
alities  and  utilitarian  items  rather  than 
breaking  stories.  Lipman  has  made  clear 
that  the  Post-Dispatch  will  not  go  that 
route.  Breaking  news  will  continue  to  be 
the  lifeblood  of  the  newspaper. 

While  many  newspapers  now  have 


Army  allows  editor  to  re-enter  Cuban  camp 


Richard  Halverson,  editor  of  the 
weekly  Harrisburg  (Pa.)  Guide,  who  was 
banished  from  the  Fort  Indiantown  Gap 
Army  Post  earlier  this  month  (E&P,  June 
7),  has  been  given  permission  to  re-enter 
the  installment  again  after  his  attorney 
and  U.S.  Army  officials  worked  out  an 
agreement. 

The  Army  banished  Halverson  after 
they  contended  that  he  continually  vio¬ 
lated  Post  regulations  by  attempting  to 
enter  restricted  areas  and  by  posing  as 
someone  other  than  a  reporter. 

He  was  handcuffed  and  physically  car¬ 
ried  off  the  base  and  told  he  would  be 
fined  up  to  $500  and  face  six  months  in 
the  stockade  if  he  returned. 

Halverson  contended  that  he  was  sim¬ 
ply  trying  to  deliver  clothing,  donated  by 
his  readers,  to  some  of  the  19,000  Cuban 
refugees  who  are  being  processed  at  “the 
Gap.”  He  said  the  Army  became 
angered  when  he  “got  around  a  little  bit 
of  Army  red  tape.” 

“Our  lawyers  have  renegotiated  an 
agreement  with  the  Army  and  1  have  been 
restored  the  same  privileges  as  the  other 
members  of  the  press,”  Halverson  told 
E&P.  “1  agreed  to  refrain  from  bringing 
in  any  articles  of  clothing  directly  to  the 
barracks.” 

Instead,  Halverson  said,  he  will  drop 
all  donated  clothing  to  the  Seventh  Day 
Adventist  Church  distribution  center  and 


it  will,  in  turn,  be  taken  onto  the  base. 

In  a  related  incident  at  the  Gap,  a  re¬ 
porter  for  the  Hairishurp  Patriot-News 
had  his  camera,  flash  and  film  temporary 
confiscated  by  Army  officials  after  he 
photographed  two  Cuban  refugees  who 
were  recaptured  after  attempting  to  flee 
the  base  before  being  processed. 

The  incident  took  place  at  12:30  a.m. 
on  June  5.  Patriot  News  executive  editor 
Saul  Kohler  explained  the  details  sur¬ 
rounding  the  incident  and  said  the  cam¬ 
era  and  film  were  returned  and  the  pic¬ 
tures  published  in  the  newspaper. 

He  said  Tom  Bowman,  a  conespon- 
dent  for  the  newspaper,  was  in  his  car 
with  a  scanner  radio  when  he  heard  that 
the  Cubans  had  left  the  restricted  area. 
He  said  Bowman  went  onto  the  base,  but 
instead  of  taking  his  photos  of  the  Cu¬ 
bans  on  state  property  (where  they  were 
captured),  he  waited  until  they  were 
taken  inside  a  Federal  building  and  a 
restricted  area. 

After  he  took  his  pictures.  Army  offi¬ 
cials  confiscated  his  camera. 

Kohler  said  the  Army  developed 
Bowman’s  film  and  later  phoned  the 
newspaper  and  said  the  camera  and  prints 
could  be  picked  up.  Kohler  said  Bowman 
picked  up  the  camera  and  prints  and  was 
satisfied  that  nothing  was  missing.  He 
said  the  newspaper  printed  the  pictures 
in  that  day’s  edition. 
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only  four  or  five  stories  on  page  one,  the 
Post-Dispatch  has  switched  from  its  pre¬ 
vious  direction  and  now  generally  has 
eight  or  nine,  on  occasion  as  many  as  13, 
stories  on  page  lA.  Lipman  notes  that 
the  Post-Dispatch  has  managed  to  do  this 
and  avoid  any  circus  makeup,  tomb¬ 
stoned  headlines  or  ragged  edges. 

Miller  will  have  direct  supervision  of 
the  layout  of  all  feature  pages  on  the 
newspaper  and  will  assist  on  the  news 
pages. 

In  addition  to  redesigning  the  Kansas 
City  Star,  Miller  during  his  stint  in  Kan¬ 
sas  City  redesigned  the  Kansas  City 
Times  and  the  Star’s  Sunday  magazine. 
Prior  to  Kansas  City,  he  was  editor  and 
publisher  of  the  Marcelline  (Mo.)  News 
and  was  assistant  art  director  of  the  Des 
Moines  Register  and  Tribune.  Miller 
holds  bachelor’s  and  master’s  degrees  in 
Journalism  from  the  University  of  Mis¬ 
souri.  His  master’s  work  was  in  the 
newspaper  design  area. 

Newspaper  rejects 
award  for  series 

Eugene  (Ore.)  Register-Guard,  a  win¬ 
ner  of  the  National  School  Boards  As¬ 
sociation’s  grand  prize  in  the  under 
75,000  circulation  class,  has  rejected  the 
award. 

According  to  Barrie  Hartman,  manag¬ 
ing  editor,  the  series  about  a  teacher’s 
strike  brought  complaints  of  biased 
coverage  from  both  sides.  “Accepting 
any  award  from  an  organization  that  to 
readers  represents  one  side  of  the  stormy 
strike  issue  would  not  do  the  newspaper 
or  the  community  any  good,”  explained 
Hartman. 

He  said  this  was  not  thought  of  when 
entering  the  competition.  Entries  in  the 
2nd  annual  NSBA  competition  totaled 
496,  submitted  by  180  daily  papers  in  42 
states. 

The  other  winning  papers  were  as  fol¬ 
lows:  Jim  Killackey,  Daily  Oklahoman; 
Bob  Morris,  Ft.  Meyers  (Fla.)  News- 
Press;  Caren  Marcus,  Pittsburgh  (Pa.) 
Press;  Cleveland  Plain  Dealer;  and 
Slidell  (La.)  Daily  Times. 

Leser  promoted 
at  Scripps-Howard 

Election  of  Lawrence  A.  Leser  as 
vicepresident  finance/corporate  de¬ 
velopment  of  the  E.W.  Scripps  Company 
was  announced  by  Edward  W.  Estlow, 
president.  The  action  occurred  at  the 
concern’s  monthly  board  of  director’s 
meeting. 

Estlow  said  that  Leser,  45,  will  con¬ 
tinue  as  financial  vicepresident,  a  post  he 
has  held  since  1974.  Leser  is  also  a  direc¬ 
tor  and  corporate  officer  of  16  E.W. 
Scripps  Company  subsidiaries. 
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Syndicates 


By  Lenora  Williamson 


Philadelphia  duo  teams  up  on  ‘Sportshots’ 


Former  syndicated  sports  columnist 
Mickey  Charles,  now  a  Philadelphia 
radio  sports  personality,  is  joining  forces 
with  illustrator  Wally  Neibart  to  take 
punny  shots  at  the  wild  world  of  sports 
and  its  colorful  jargon. 

Their  medium  is  a  new  comic  panel 
“Sportshots”  from  United  Feature  Syn¬ 
dicate.  The  subject  matter  for  the  6-day 
panel  will  change  with  the  sport  seasons 
and  the  creators  and  UFS  see 
“Sportshots”  as  suitable  for  comic  pages 
or  sports  sections. 


SPORTSHOTS  '*  by  Mickey  Charles 


THROWN  OUT  AT  HOME  PLATE 


SPORTSHOTS  ”  by  Mickey  Charles 


Charles,  who  was  formerly  a  column¬ 
ist  with  Newspaper  Enterprise  Associa¬ 
tion,  now  hosts  a  talk  show  on  WCAU 
Radio  in  Philadelphia. 

Born  in  New  York  City,  Charles  got  a 
bachelor's  degree  out  at  Kalmazoo  Col¬ 
lege  in  Michigan  and  then  came  back 
East  and  was  graduated  from  Brooklyn 
Law  School.  Among  his  writings  is  a 
forthcoming  book  “Betchya  (Please, 
God,  Let  Me  Win  This  One  and  I'll 
Never  Gamble  Again)”  set  for  Fall  from 
Brickhouse  Publishing.  Charles  and  his 
family  live  in  Huntingdon  Valley, 
Pennsylvania. 
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Neibart,  a  free  lance  illustrator  since 
1951,  was  bom  in  Camden,  New  Jersey, 
and  started  his  career  after  graduation 
from  Philadelphia  College  of  Art.  His 
clients  include  magazines  ranging  from 
Readers  Digest  to  Playboy  and  Good 
Housekeeping ,  advertising  agencies  and 
corporate  accounts. 

Neibart  also  teaches  figure  drawing  at 
the  Philadelphia  College  of  Art,  lectures 
at  Moore  College  of  Art  and  for  the 
Career  Programs  of  the  Philadelphia 
Board  of  Education.  The  Neibarts  live  in 
Philadelphia. 

thi  Hi 

Copley  News  Service  is  launching  a 
new  feature,  “Vegetarian  Cooking”  by 
Clare  Barrett.  She  is  associate  editor  of 
cooking  for  Vegetarian  Times  magazine. 

Barrett  is  also  co-author  of  “The  Veg¬ 
etarian  Times  Guide  to  Dining  in  the 
U.S.”,  published  by  Atheneum.  In 
addition  to  writing  the  new  column,  Bar¬ 
rett  teaches  vegetarian  cooking  at  the 
Kettlestring  Cooking  School  in  Oak 
Park,  Ill. 

A  graduate  of  Michigan  State  Univer¬ 
sity  in  1976,  she  then  undertook  study  at 
Johns  Hopkins  University  in  Baltimore, 
receiving  a  B.S.  and  a  “physician  assis¬ 
tant”  degree. 

Hi  *  Hi 

Edmund  P.  Klein,  assistant  news 
editor  of  the  AP-Dow  Jones  News  Ser¬ 
vices,  has  been  named  news  editor  suc¬ 
ceeding  Robert  L.  Harris,  who  was  pro¬ 
moted  to  work  on  a  special  project  in  the 
Dow  Jones  Information  Services. 

AP-Dow  Jones  is  a  business  and 
economic  news  agency  with  subscribers 
in  40  countries. 

Before  joining  the  services  in  1979, 
Klein  was  with  Ottaway  Newspapers, 
Inc.,  a  Dow-Jones  subsidiary,  14  years. 
His  positions  included  managing  editor 
of  the  Middletown  (N.Y.)  Times  Herald 
Record,  chief  of  the  Ottaway  News  Ser¬ 
vice  and  editor  of  the  Traverse  City 
(Mich.)  Record-Eagle . 

(Continued  on  page  30) 


UNIVERSAL  PRESS  SYNDICATE 
handles  international  syndication 


“The  Oliphants  of  this  world  are  dangerous 
because  they  make  people  think  while  they 
make  them  laugh.”  —  Art  Buchwald 

In  a  ftve'times-a'week  blitz  through  peanut  (arm 
graduates  and  late-night  aquanauts.  PAT  OU- 
PHANT  proves  the  joker  is  >Uld . . .  and  scorching. 

UNIVERSAL  PRESS  SYNDICATE 
4400  Johnson  Dr .  Fairway.  KS  66205  (9131  362  1523 


Get  to  know 
UME  better! 


Keith  D.  Anderson  (218)  843-2728 


Keith  covers  nine  states  and 
three  Canadian  provinces. 
Currently  in  his  eighth  year 
at  United  Media  Enterprises, 
he  recently  was  named  a 
regional  sales  vice  president. 

Before  joining  UME  Keith 
was  for  three  years  press  sec¬ 
retary  to  U.S.  Senator  Quen¬ 
tin  Burdick  of  North  Dakota. 
Bie  was  also  personnel  direc¬ 
tor  and  special  assistant  to 
the  North  Dakota  State  Tax 
Commission.  Keith  is  a  grad¬ 
uate  of  the  University  of 
North  Dakota. 

Keith  D.  Anderson.  He’ll  be 
getting  to  know  you  better 
over  the  coming  months. 

UMEG 

iauyn 

UNITED  MEDIA  ENTERPRISES 

United  Feature  Syndicate 
Newspaper  Enterprise  Association 
The  World  Almanac 

2(X)  Park  Avenue.  New  York,  N.Y.  10166 
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Syndicates 

(Continued  from  page  29) 

Harris  became  news  editor  of  AP-Dow 
Jones  in  1975,  having  held  a  succession 
of  Dow  Jones  posts,  including  assistant 
editor  of  the  Dow  Jones  News  Retrieval 
Services  and  news  production  editor  of 
the  Wfl//  Street  Journal’s  midwest  edi¬ 
tion. 

t  *  * 

Johna  Blinn’s  weekly  “Celebrity 
Cookbook”  column,  now  in  its  15th  year 
of  syndication,  is  appearing  in  two- 
volume  collection  of  more  than  500  con¬ 
versations  with  the  stars  (Waldman  Pub¬ 
lishing  Co.).  She  is  a  former  assistant 
food  editor  of  Look  magazine  and  the 
author  of  books  including  “The  Shangri- 
La  Cookbook.” 

Blinn  interviews  celebrities  in  their 
homes,  on  movie  sets,  on  locations  or 
wherever  they  happen  to  be  and  the  col¬ 
umn  carries  a  photograph  and  a  line 
drawing  pegged  to  the  food  and  personal- 


ORDER  YOUR  OWN  SUBSCRIPTION 
TODAY.  JUST  MAIL  THIS  COUPON. 
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I  $25.00  a  year.  US.  and  Canada:  all  other  countries  ■ 
I  $40  a  year  ■ 

L.... 


ity  subject.  Drawings  by  artist  Kevin 
McVey  were  originally  featured  in  The 
Bergen  Record,  Hackensack,  N.J.,  and 
generated  such  interest  that  the  Los 
Angeles  Times  Syndicate  decided  to 
make  them  available  with  the  column. 

*  *  * 

Why  are  newsmen  prone  to  be  cynical 
about  religion?  What  is  religion’s  effect 
on  feminism?  Why  is  the  enrollment  of 
religious  colleges  up  and  that  of  secular 
colleges  down? 

Those  are  some  of  the  questions  dealt 
with  in  a  recent  weekly  package  of  10 
articles  syndicated  by  “Religion  To¬ 
day.”  This  is  a  new  service  from  William 
Willoughby  Publishers,  Inc.  of  Washing¬ 
ton,  D.C.,  aimed  at  providing  stories  for 
news  and  editorial  pages. 

Publisher  and  editor  is  William  F.  Wil¬ 
loughby,  who  was  managing  editor  of  the 
Cape  Cod  Times  in  Hyannis,  Mass.,  in 
the  early  60s  and  then  religion  editor  of 
the  Washington  Star  from  1968  to  the 
Fall  of  1979. 

“Religion  Today”  was  launched  in 
January  and  has  a  score  of  publications 
subscribing,  not  to  mention  individual 
subscribers  who  regard  the  weekly  pack¬ 
age  as  a  newspaper  in  itself.  Willoughby 
presides  over  a  dozen  regular  writers  and 
has  an  additional  dozen  on  call  as 
needed . 

Helping  the  editor  supervise  the  proj¬ 
ect  are  Waltraud  E.  Larson,  executive 
director;  Elizabeth  Spring,  managing 
editor,  and  Geraldine  Hobdey,  produc¬ 
tion  manager. 

Subjects  covered  in  the  service  include 
education,  morality,  politics,  feminism, 
abortion,  religious  freedom,  and  life  and 
death  itself. 

Willoughby’s  office  is  located  at  600 
Pennsylvania  Avenue,  S.E.,  Washing¬ 
ton,  D.C.  20003. 

Deaths 


SiGRiD  L.  ScHui.TZ,  87,  long-time  Cen¬ 
tral  European  correspondent  for  the 
Chicago  Tribune  and  known  to  the  pre¬ 
war  Berlin-based  news  corps  as  “Hit¬ 
ler’s  greatest  enemy”;  author  of  “Ger¬ 
many  Will  Try  It  Again”;  continued  to 
work  on  an  oral  history  of  anti-Semitism, 
commissioned  by  the  American  Jewish 
Committee,  after  her  retirement;  May 
18. 

*  ♦ 

Glen  H.  Watkins,  64,  co-founder  with 
Hugo  ft’.  Greisen  of  the  Florida  shopper 
group.  Manatee  Advertiser  and  Press, 
Inc.,  Bradenton;  May  22. 

♦ 

Vernon  V.  Paine,  78,  retired  newspa¬ 
per  broker  and  publisher;  following  30 
years  as  publisher  of  the  weekly  Upland 
(Calif.)  News,  he  became  a  newspaper 
broker  and  handled  sales  of  newspapers 
in  California  and  other  states  in  associa- 


Book  supps 
increase 
Sunday  sales 

Valley  News  (Van  Nuys,  Calif.)  claims 
it’s  increasing  Sunday  circulation  by  the 
insertion  each  week  of  a  best-seller  book 
excerpt. 

“We’ve  been  experiencing  a  two  to 
three  thousand  bump  in  street  sales  and 
pmd  home  circulation  each  Sunday  since 
we  began  running  the  supplement  last 
January,”  publisher  J.  Scott  Schmidt 
said. 

The  excerpt  is  produced  in  the  form  of 
a  10ViX7Vi  inch  booklet  whose  size  de¬ 
pends  on  the  length  of  the  original  book. 

“We  decided  to  defy  the  conventional 
wisdom  that  says  books  should  be  run  in 
daily  installments  to  ‘hook’  a  reader 
throughout  the  week,”  editor  Bruce 
Winters  explained. 

“We  figured  a  neat,  compact  package 
would  have  a  longer  shelf  life  in  our 
readers’  homes  and  fit  better  into  the 
southern  California  lifestyle.” 

Among  the  digested  books  have  been 
Lauren  Bacall  by  Myself,  The  Brethren 
by  Bob  Woodward  &  Scott  Armstrong, 
Feed  Your  Kids  Right  by  Dr.  Lendon 
Smith,  Up  and  Down  With  the  Rolling 
Stones,  by  Tony  Sanchez,  The 
Executioner's  Song  by  Norman  Mailer 
and  The  Third  Time  Around  by  George 
Bums. 

Schmidt  credited  the  supplements  with 
actually  producing  a  gain  in  Sunday  cir¬ 
culation  when  the  Sunday  paper  was 
raised  from  35  to  50  cents  in  January. 

Winters  said  the  digests  are  bought  di¬ 
rectly  from  the  publisher  or  syndicates 
and  printed  offset  by  the  Valley  News. 

tion  with  his  son,  Abbott  E.  Paine;  May 

20. 

*  ♦  * 

John  F.  Kubik,  78,  veteran  publisher 
of  Life  Newspapers,  a  suburban  Chicago 
chain  which  began  as  a  weekly  publica¬ 
tion  in  1926  and  expanded  to  three  tri¬ 
weeklies;  May  12. 

♦  * 

Juan  S.  Valmaogia,  84,  former  assis¬ 
tant  director  of  La  Nation,  Buenos 
Aires,  and  former  president  of  the 
Inter-American  Press  Association  and 
the  Argentine  Newspaper  Publishers  As¬ 
sociation;  May  26. 

*  *  Jk 

Ralph  J.  Shoemaker,  73,  a  pioneer  in 
the  modernization  of  newspaper  libraries 
and  a  former  national  chairman  of  the 
Newspaper  Division  of  the  Special  Li¬ 
braries  Association;  former  chief  librarian 
of  the  Courier-Journal  and  Louisville 
Times;  May  2. 

*  ♦  ♦ 

Harry  T.  Clew,  74,  former  head  of  the 
Middletown,  Conn.,  bureau,  Hartford 
Courant,  and  former  mayor  of  that  city; 
May  10. 
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Australian  reporters 
end  month-long  strike 

Australian  journalists  last  week  voted 
1,781  to  556  to  accept  a  6%  pay  hike  in 
exchange  for  their  agreement  to  use 
video  display  terminals  in  their  news¬ 
rooms. 

The  vote  ended  a  nationwide  strike 
that  began  on  May  13,  (E&P,  May  24). 
The  strike  had  been  called  to  protest  the 
dismissal  of  29  desk  editors  in  Sydney 
who  refused  to  operate  the  VDTs.  Most 

3  reporters  honored 
for  Vietnam  heroism 

Three  reporters  were  awarded  Bronze 
Stars  by  the  Marine  Corps  this  week 
for  an  act  of  heroism  while  covering  the 
Vietnam  War. 

Alvin  Webb  of  United  Press  Interna¬ 
tional,  David  Greenway,  then  of  Time 
magazine  and  now  the  Boston  Globe, 
and  Charles  Mohr  of  the  New  York 
Times  were  covering  a  battle  in  Hue  on 
February  19,  1968  when  a  marine  was 
shot  through  the  throat. 

The  reporters,  accompanied  by  a 
Marine  sergeant,  carried  the  injured 
Marine  to  safety.  Green  way  and  Webb 
were  wounded  by  an  enemy  rocket  dur¬ 
ing  the  rescue. 

The  medals  are  the  first  to  be  given  to 
civilians  for  Vietnam  War  heroism. 


of  the  editors  were  on  Rupert  Murdoch’s 
Australian,  which  ceased  publishing  its 
daily  edition  during  the  strike.  Most  of 
the  other  newspapers  in  the  country  con¬ 
tinued  to  be  published  by  management. 

Journalists  had  originally  sought  a  $50 
per  week  pay  hike  if  they  agreed  to  use 
the  VDTs.  An  arbitration  association  or¬ 
dered  only  a  $5  per  week  increase  and 
the  desk  editors  balked. 

Under  the  new  agreement,  journalists 
will  get  an  average  pay  hike  of  $21.85  per 
week  in  order  to  work  with  the  VDTs. 


Reuters  bureau  chief 
wounded  in  Beirut 

The  Beirut  bureau  chief  of  Reuters 
was  in  satisfactory  condition  this  week 
after  being  shot  in  the  back  by  an  uniden¬ 
tified  gunman  on  June  6. 

Bernd  Debusmann,  37,  was  taken  to 
Beirut’s  American  University  Hospital 
following  the  shooting.  Debushmann,  37, 
was  getting  into  his  car  after  leaving  a 
friend’s  house  in  the  west  side  of  the 
nation’s  capital.  His  wife  was  with  him 
but  escaped  unhurt. 

The  gunman  used  a  silencer  and  fired  a 
number  of  shots  before  fleeing  by  car. 

It  was  the  second  time  in  less  than  4 
years  that  Debusmann  has  been  shot  in 
Beirut.  In  September,  1976,  he  was  shot 
in  the  right  hand  and  foot  after  coming 
under  sub-machine  gun  fire. 


Joins  Metro  group 

The  Los  Angeles  Herald  Examiner,  ef¬ 
fective  July  1,  will  become  a  member  of 
Metropolitan  Sunday  Newspapers,  Inc., 
an  ad  network  for  locally  edited  newspa¬ 
per  magazine  sections. 


Coupons 

(Continued  from  page  18) 


ence,  sponsored  by  advertisers  was  al¬ 
ready  in  existence,  but  we  needed  an 
organization  with  no  commercial  ties. 
We  now  have  151  members,  72  of  whom 
came  to  Washington  for  this  year’s  meet¬ 
ing.” 

The  NFEWA  objectives  are  to  en¬ 
courage  communication  among  jour¬ 
nalists  devoting  a  substantial  portion  of 
their  working  time  to  the  furthering  of 
the  public’s  knowledge  of  food;  to  foster 
and  uphold  professional  ethical  stan¬ 
dards  for  such  persons;  to  increase  their 
knowledge  about  food  and  to  encourage 
and  promote  a  greater  understanding 
among  fellow  journalists  and  those  who 
manage  news  dissumeination  organiza¬ 
tions. 

Newly  elected  officers  are;  president; 
Janice  Okun  (  Buffalo  Evening  News), 
vicepresident;  Mary  Alice  Powell  (Toledo 
Blade),  secretary;  Marge  Hanley  (In¬ 
dianapolis  News),  and  treasurer:  Jane 
Baker  (  Phoenix  Gazette). 


from  the  PLANNED  SYSTEMS  People 


a  “wireless 
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low  maintenance 
•  smoothest  delivery 
•  proved  in  3  +  years  testing 
•  eliminates  wire  belt  pinch  points 
•  involves  two  parallel  belt  conveyors 
•  utilizes  AC  drive  system  with  inherent  backup 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AMERICANA 


HERITAGE  ROAD— Vivid  Americana  col¬ 
umn,  linked  with  your  dateline.  Vileekly. 
Pro.  Camera-ready.  Samples.  Heritage 
Road,  Higganum  CT  06441. 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers’  car  prob¬ 
lems.  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


BUSINESS 


SMALL  BUSINESS  COLUMN— Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
for  the  self-employed.  Featured  in 
Newsday,  Philadelphia  Bulletin,  Hous¬ 
ton  Chronicle  and  other  fine  newspa¬ 
pers.  Free  samples.  M.  Stevens,  15 
Breckenridge  Rd,  Chappaqua  NY  10514. 


CARTOONS 


MAGAZINE  TYPE  CARTOONS  for 
magazines,  trade  journals,  etc.  Cartoon 
World,  PO  Box  30367,  Lincoln  NB 
68503. 


COMIC  STRIPS 


NEW  COMIC  STRIPS,  Puzzles,  Panel 
Comics.  Free:  Over  80  Features  Catalog 
and  Samples.  Write  R-Gabs,  1324  N.  3rd 
St.  Joseph  MO  64501 


CURRENT  AFFAIRS 


Hard  hitting  column  to  grace  your  edito¬ 
rial  page:  weeklies.  The  Eighties  by  Wil¬ 
liam  Wallace  must  improve  your  paper. 
Samples.  Box  15,  Fraser  NY  13753. 


EDUCATION 


TEACHER  FEATURE— Utilize  the 
"Newspaper  as  the  Textbook.”  Daily  les¬ 
sons  available  for  grades  K-8.  Developed 
by  certified  teacher/journalist.  Syndi¬ 
cate  rates.  603  Union  Rd,  Spring  Valley 
NY  10977. 


GENERAL 


FOR  THE  ONE  publisher  in  10  really 
serious  about  promotion — The  Bottom 
Line  tells  your  local  merchant  why  he 
should  use  more  newspaper  advertising. 
Weekly  questions  and  answers  by 
publisher-professor  use  fact,  logic  and 
humor.  S.  Gale  Denley,  The  Journal,  Box 
278.  Bruce  MS  38915. 


YOU  CAN  TELL  A  PERSON  is  left- 
handed  by  looking  at  his  thumbnail!  Your 
readers  can  find  out  just  how  in  Master 
of  Fact,  Allied  Press  International  (202) 
638-2749. 


HUMOR 


"IN  THIS  CORNER  .  .  ."  Rocky 
Armstrong  is  a  boxer  with  the  body  of  a 
bulldozer— and  the  heart  of  a  pussycat. 
Weekly  or  tri-weekly  panel  for  regular 
reader  chuckles.  Dickson,  17700  West¬ 
ern  69h,  Gardena  CA  90248. 


MEDICAL 


WHAT’S  NEW  IN  MEDICINE? 
Latest  medical  news,  weekly,  with  com¬ 
mentary.  350  words.  L.A.  Chotkowski, 
MD,  FACP,  1143  Chamberlain  Hwy,  Ken¬ 
sington,  CT  06037. 


MONEY 


"MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money  saving  news.  Proven 
results.  Camera-ready.  Samples.  Mike 
LeFan,  1802  S  13th,  temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated) 
Great  for  Weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  6th  year.  Cineman  Syndicate, 
7  Charles  Court,  Middletown,  NY  10940. 
(914)  692-4572. 


REAL  ESTATE 


HOUSE  CALLS — Citation  for  recent  na¬ 
tional  award  says  "entertaining  format, 
concise,  solid  writing  skills  and  a  wealth 
of  real  estate  knowledge,"  6th  year, 
major  dailies.  Edith  Lank,  240  Heming¬ 
way,  Rochester  NY  14620.  (716)  271- 
6230. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


START  YOUR  OWN  WEEKLY— Expansive 
how-to  manual  by  prominent  publisher, 
describes  every  step.  Details  from  Meadow 
Press,  Box  35-E.  Pt  Jefferson  NY  11777 


NATIONAL  BUSINESS  MAGAZINE  estab¬ 
lished  1975,  reorganizing.  Steady  growth, 
broad  market  and  imminent  profitability 
offer  unique  opportunity  ior  partner/in¬ 
vestor/publisher.  Inquiries:  Box  618,  Di¬ 
ablo  CA  94528. 


NEWSLEUER 


IDEA-MAN  for  publication  group  is  now 
sharing  story  ideas  in  new  monthly  news¬ 
letter.  Over  1(X)  ideas  in  each  issue.  We 
give  more  than  ideas,  we  give  sources, 
suggestions  and  references.  For  informa¬ 
tion  and  subscription  rates:  Tim  O’Brien, 
309  Vernon  Valley  Rd,  Northport  NY 
11768. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio.  TV,  weekly,  daily 
and  community  newspapers.  Professional, 
confidential. 

Business  Broker  Associates 
(615)  756-7635. 

HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write  or 
call  for  free  consultation.  21  E  Euclid  Av, 
Haddonfield  NJ  08033  (609)  795-6026 


JAMES  J.  BRODELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO  81502 
Buyer  inquiries  invited  (303)  242-5035 


CATALOG  PRINTING  BROKER  WANTED 
Contact  K  A  Lesner, 

(800)  843-6805,  toll  free. 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440 


WHITE  NEWSPAPER  SERVICE 
Appraisals.  Mergers,  Sales. 

No  charge  for  Consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 


JIMMY  CROWE 
CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets. 
12  Cutler  Dr,  Savannah,  GA  31405,  (912) 
925-8666.  day  or  night. 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO.,  INC. 
National  Press  Building 
Washington,  D.C.  20045 
(202)  National  8-1133 


SYD  S.  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
Rte.  1,  Box  146,  Theodore  AL  36582 

_ (205)  973-1653 _ 

KREHBIEL-BOLITHO,  INC. 

Over  500  sales  in  our  30  years. 

(We  handle  different  properties — offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office," 
PO  Box  88,  Norton  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280. 


NEWSPAPER  OWNERS-SEEKERS.  We  wilj 
be  glad  to  go  over  vour  plans  with  you.  No 
obligations.  NEWSPAPER  SERVICE  CO., 
INC.,  PO  Drawer  12428,  Panama  City,  FL 
32401. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional,  confidential  negotitations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  733-8053 
daytime;  (813)  446-0871  nights:  or  write 
Box  3364,  Clearwater  Beach,  FI.  33515. 
No  obligation,  of  course. 


NEWSPAPERS  FOR  SALE 


COLORADO  WEEKLY  with  fantastic  growth 
prospects.  Qualified  newspeople  may  ob¬ 
tain  details  from  James  J.  Brodell,  broker. 
Box  1841,  Grand  Junction  CO  81502.  (303) 
242-5035. 


COLORADO  WEEKLY  in  fast  growing  front 
range.  Gross  exceeds  $1(X),COO.  Excellent 
potential.  Financing  available.  Box  34752, 
Editor  &  Publisher. 


FOR  SALE:  Consistent  profit-making 
Florida  weekly  and  job  printing  plant.  Over 
$250M  gross  each  of  last  2  years,  over 
$200M  each  of  two  earlier  years.  Will  con¬ 
sider  only  offers  over  present  gross.  Stock 
in  good  chain  considered  as  part  payment. 
Financial  references  required.  No  emer¬ 
gency  sale,  owner’s  health  excellent  and 
expects  to  clear  another  $50M  this  year.  If 
interested  write  Box  34851,  Editor  & 
Publisher. 


IOWA  NEWSPAPERS 
New  Listings! 

North  Iowa  county  seat  weekly,  growing 
town,  very  profitable  operation,  sell  at 
125%  of  gross.  Unopposed. 

Half  interest  in  Central  Iowa  weekly, 
county  official,  excellent  printing  depart¬ 
ment.  Buyer  should  be  all-round  printer. 

Excellent  Opportunities! 

Western  Iowa  county  seat  weekly,  doing 
excellent  business.  With  or  without  office 
supply  storage  adjoining.  $164.(X)0  gross. 
Fine  building  and  equipment. 

Western  Iowa  weekly,  county  official,  un¬ 
opposed,  excellent  growth  potential. 
$130.(X)0  gross. 

Northeast  Iowa  weekly,  county  official, 
$46,000  gross. 

Northwest  Iowa  weekly,  $34,000  gross, 
price  $20,000.  $b000  down. 

North  Central  Iowa  weekly,  county  official, 
good  husband-wife  opportunity. 

John  E  van  der  Linden,  Broker 
PO  Box  181 
Sibley  lA  51249 


FOR  SALE — Only  $60,000  for  a  weekly 
newspaper  in  western  Maine.  Circulation 
1500-2(X)0.  Resort  area.  Perfect  for  a 
couple.  Write  Box  418,  Greenville  ME 
04441  or  call  collect  (207)  695-3077. 


COLORADO  mountain  weekly,  120M,  ex¬ 
cellent  terms,  growth  potential.  Bill  King 
Associates,  865  Golf  View  Dr,  Tucson  AZ 

85704. _ 

NO  LOSER— 10  years  old  Anglo-Jewish 
weekly,  metropolitan  area  Zone  2.  Keeps 
growing  in  acceptance.  Other  interests 
compel  sale.  All  cash  required.  Box  34955, 
Editor  &  Publisher. 


VIRGINIA-NORTH  CAROLINA  FISHING 
REPORT.  Unopposed  tabloid  published  18 
times  annually.  Already  grossing  $50M— 
only  a  fraction  of  its  potential.  Asking 
$55M.  Box  208,  Williamsburg,  VA  23185. 
(804)  229-6374. 


WEEKLY  NEWSPAPER— well  established. 
Complete  office  with  7  room  home.  Circu¬ 
lation  1500  to  2000  weekly.  In  a  4-season 
resort  area.  Ideal  for  couple.  Asking 
$60,(X)0  complete.  Write  Box  418,  Green¬ 
ville,  ME  04441  or  call  (207)  695-3077. 


AWARD-WINNING  bi-weekly  community 
newspaper  and  printing  business  in  New 
Zealand,  all  new  offset  plant,  4500  paid 
circulation,  sub-topical  water  playground 
environment,  ideal  retreat  from  the  rat 
race,  $400,(100  gross,  holiday  here  and 
look  us  over.  PO  Box  6871,  Auckland,  New 
Zealand. 


DEADLINE 

CHANGE 

Due  to  the  Independence  Day  holi¬ 
day  the  classified  advertising  dead¬ 
line  for  the  July  5  issue  will  be: 

Monday,  June  30  at 
4  pm,  EDT,  New  York 
Chicago  office  noon,  CDT 


EDITOR  &  PUBLISHER  for  June  21,  1980 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


FLORIDA  WEEKLIES  grossing  $750,000. 
For  sale  at  gross.  $100,000  down,  balance 
over  long  term  or  will  take  land  or  build¬ 
ings.  Press  and  building  additional.  Box 
35006,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


CONSIDERING  SELLING?  Concerned 
about  the  tax  consequences?  Would  you 
prefer  to  stay  on  as  publisher,  or  in  another 
role,  or  retain  an  ownership  interest,  or 
simply  retire  totally?  We  can  tailor  a  pur¬ 
chase  to  fit  your  desires.  No  enormous 
chain,  we  are  interested  in  profitable 
hometown  newspapers,  weekly  or  daily, 
grossing  between  $400,000  and  $3  mil- 
Fion.  Confidentiality  guaranteed.  Box 
31314,  Editor  &  Publisher. 


IF  YOU  ARE  without  competition  in  your 
home  base,  do  not  have  a  central  printing 
plant,  and  have  at  least  4500  paid  circula¬ 
tion,  our  widely-respected  group  of  com¬ 
munity  newspapers  would  like  to  discuss 
purchasing  your  non-daily  publication. 
Flexible  arrangements  to  meet  your  needs, 
including  your  remaining  with  the  newspa¬ 
per.  No  paper  too  large  for  us  to  consider. 
Please  send  information  to  Box  31752, 
Editor  &  Publisher.  All  replies  kept  strictly 
confidential. 


CALIFORNIA  CORPORATION  wishes  tc 
purchase  tax  loss  newspaper,  radio  or  tv 
stations,  or  other  business.  West  Coast, 
with  buildings.  (714)  556-7130. 


WANT  TO  OWN  weekly  or  semi-weekly  in 
6000  to  10,000  population  community. 
Gross  $150,(XX)  and  up.  Prefer  county 
seat.  Excellent  community  journalism  cre¬ 
dentials,  former  weekly  owner,  civic 
minded,  small  town  oriented,  will  live  in 
community  I  serve.  Strict  confidence.  No 
brokers.  Box  34712,  Editor  &  Publisher. 


ANNOUNCEMENTS 


PUBUCATIONS  FOR  SALE 


PENNSYLVANIA  r^ional  fishing  publica¬ 
tion,  offset,  newsstand  and  paid  circula¬ 
tion.  In  its  2nd  year.  Call  for  details  (215) 
862-5375. 


ROOMS  AVAILABLE 


REPUBLICAN  CONVENTION  HOUS¬ 
ING — Private  home,  quiet  suburb,  20  min¬ 
utes  to  convention.  Bed  and  breakfast.  A. 
Sheinwald,  Box  1282,  Detroit  Ml  48231. 
(313)  968-1314. 


INDUSTRY  SERVICES 


ADVERTISING  SERVICES 


ATTENTION,  General  Manager-Advertising 
Director,  ADD  52  pages  of  untapped  rev¬ 
enue  to  your  paper  yearly  with  minimal 
sales  effort.  Let  us  show  you  how  it's  done. 
Box  34718,  Editor  &  Publisher. 


CIRCULATION  SERVICES 


OUTSTANDING  telephone  sales  and  boy- 
crew  promotional  organization  available  to 
newspapers  in  Zones  1  and  2.  Our  com¬ 
pany  has  been  established  12  years  and  we 
currently  represent  newspapers  with  circu¬ 
lation  from  50,000  to  over  1,000,000.  Our 
reputation  is  the  finest  and  we  produce. 
Call  Dick  Levis  at  (201)  399-1211  or  write: 
Levis  Sales,  Inc,  1505  Stuyvesant  Av, 
Union  NJ  07083. 


Circulate  Your  Jobs,  Services,  Talents 
to  the  Largest  Newspaper 
Audience  in  the  World 
with  E&P  Classifieds 


CLASSIFIED  ADVERTISING 
Order  Blank 


CLASSIFIED 

ADVERTISING 

RATES 


LINE  AOS  '  week  —$3.10  per  line. 

2  weeks— $2.95  per  line,  per  issue 

Add  $3  00  per  insertion  for  box  service 

and  count  as  an  additional  line  in  3  weeks  $2.75  per  line,  per  issue 

copy  4  weeks— $2.25  per  line,  per  issue 

POSITIONS  WANTED  1  week  —$2.25  per  line 

(Payment  must  accompany  ad)  2  weeks— $2.10  per  line,  per  issue 

Add  $2.00  for  box  service  and  count  ^  weeks-$1.95  per  line,  per  issue 

as  an  additional  line  in  copy.  4  weeks— $1.70  per  line,  per  issue 


Count  approximately  39  characters  andlor  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rate  for  display  classified  is  $75.00  per  column 
inch  minimum  space. 

Classified  Contract  Rates  Available  On  Request 

WEEKLY  CLASSIFIED  DEADLINE 
Tuesday,  4  pm,  New  York  Time 
Editor  &  Publisher 
575  Lexington  Ave. 

NY,  NY  10022  (212)  752-7050 


Authorized 

Classification 
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INDUSTRY  SERVICES 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Brambie  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAilen,  Texas  78501. 
(512)  682-7011. 


PRESS  TIME  AVAILABLE 


CATALOGS  TRIMMED  and  glued  on  news¬ 
print  stock.  Contact  K.A.  Lesner,  (800) 
843-6805,  toll  free. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  CA  90801 


SQUeeze  Lenses,  new  and  trade-ins  .  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


ITEK  GRAPHITEK  435,  9  months  old,  aux¬ 
iliary  RC  paper  loading.  Asking  $7000. 
Community  Newspapers  (414)  762-6400. 


AGFA  REPROMASTER  2000,  2  years  old, 
like  new,  $3200.  Starline  (602)  267-9481, 
2717  E  McDowell  Rd,  Phoenix  AZ  85008. 


MODIFLEX  distortion  camera,  20x24.  Ex¬ 
cellent  condition.  Call  New  England  Print¬ 
ing  Machinery,  (617)  475-3210. 


ROLL  CLAMP 

Fork  lift,  experienced,  but  in  good  condi¬ 
tion.  $7000.  Call  Bill  Roof,  (602)  287- 
4646. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 

AB  DICK  model  1600  copy  system  fully 
automated  with  electrostatic  camera. 
Does  not  use  silver.  2  years  old,  mint  con¬ 
dition.  Sold  new  for  $24,622.  Excellent  for 
instant  printing.  Make  an  offer.  Call  (40l) 
789-10(11  and  ask  for  Mark. 


MAILROOM 


NEWSPAPER  SIZE  Cheshire  and  Magna- 
craft  Labeiing  Machines  with  single  wide 
or  computer  print  out  multiwide  label 
heads.  Plastic  strapping  machines.  Ed  or 
Scott  Heisley,  in  Texas  call  (214)  357- 
0196,  others  call  (800)  527-1668. 


SHERIDAN  48P  and  24P  inserters.  Very 
good  condition.  Available  immediately. 
Box  34252,  Editor  &  Publisher. 


RECONDITIONED  MAILROOM 
EQUIPMENT 

Heavy  duty  Cutler  Hammer  stream  con¬ 
veyor.  Ultra-flex  drive  controllers  available. 
Mark  II  stackers.  257  Sta-hi  stackers.  Call 
(505)  842-1357. 


MULLER  231  COUNTER  STACKER 
Excellent  condition. 

Box  34384,  Editor  &  Publisher. 


STA  HI  257  COUNTER  STACKER. 
Excellent  condition. 

Box  34253,  Editor  &  Publisher. 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 

^RoR^HEAST  storage  &  INDUSTRIES 
(213)  257-7557 


BRAND  NEW  STEPPER  collator  and 
quarter-fold  inserter;  3  station;  factory  in¬ 
stallation  and  service  available.  Can  be 
used  like  an  inserter  to  collate  tabloid  sec¬ 
tions  together.  $12,000  FOB  Carmel.  The 
Carmel  Pine  Cone,  (408)  624-0162,  Box 
G-1,  Carmel  CA  93921. 


PLACE 

YOUR 

BET 


ON  E  &  P  CLASSIFIEDS 
. . .  We  Bet  You’ll  Be  Satisfied! 

If  your  game  is  equipment,  products,  services 
or  systems  used  in  newspaper  production  (or  if 
you’re  a  publisher  with  surplus  equipment  on 
you  hands)  E  &  P  Classifieds  are  your  best  bet 
to  make  (or  save)  some  easy  money. 

E  &  P’s  Help  Wanted  ads  reach  the  industry 
people  you  are  looking  for  to  fill  that  open  posi¬ 
tion  at  your  paper.  And,  Position  Wanted  adver¬ 
tisers  tell  us  that  E&P  Classfied  ads  get  results! 

Call  us  today  to  reserve  space  in  our  next  issue. 
Ask  about  our  low  contract  rates! 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 

(212)  752-7050 


EQUIPMENT  &  SUPPLIES 


NEWSPAPER  RACKS 


60-NB-30  LEICO  MACHINES,  fair  to  good 
condition,  $3^50.  FOB,  Jacksonville  FL. 
The  Herald  (904)  744-6511. 


NEWSPRINT 


NEWSPRINT  ROLLS— Basis  30  lb  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  Corp.,  300  E  54  St,  New  York  NY 
10022.  (212)  688-3020. 


NEWSPRINT  ROLLS,  many  sizes.  Paper 
Fibres  Corporation,  PO  Box  707,  Vashon 
WA  98070.  (206)  567-4423. 


NEWSPRINT  ROLLS  We  Buy/Sell.  Kramer 
&  Cramer  Inc,  550  Frontage  Rd,  Northfield 
IL  60093.  (312)  446-7017. 


NEWSPRINT,  spot  or  monthly  shipments 
at  lower  price  with  1  or  2  year  contract  at 
delivered  price,  all  sizes.  Box  34925, 
Editor  &  Publisher. 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


PHOTOTYPESETTING 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846-7025 


PERFORM  MARRIAGES? 

THAT’S  JUST  WHAT  WE  DO! 

We  can  marry  your  present  typesetter  or 
front  end  system  to  the  best  micro  compu¬ 
ter  around — TRS  80,  Now  you  can  enter, 
edit,  save  on  disk  and  transmit  on-line  di¬ 
rectly  to  your  existing  typesetting  system 
at  a  fraction  of  the  cost  of  any  other  up¬ 
grade  availabie.  Full  upper/lower  case, 
5300  word  text  buffer,  and  proven  TRS-80 
reliability.  And,  with  our  general  purpose 
interface,  we  can  communicate  with  any 
existing  system.  Terminal  prices  start  as 
low  as  $2300,  full  systems  including 
typesetter  interface  as  low  as  $7300.  Call 
or  write  for  further  infonnation; 

First  Main  Computer  Systems  Inc 
Newspaper  Products  Division 
8700  King  George  Dr,  Suite  103 
Dallas,  Texas  75235 
(214)  634-2860 


EDITWRITER  7700  series  with  4  font 
strips.  Also  Editwriter  1750.  Take  over 
lease.  Call  (213)  931-1256. 


HENDRIX  OCR  1  with  facit  punch.  Both 
operational.  Punch  nearly  new.  $4500  for 
pair.  Bob  Palmer  (214)  572-3607. 


COMPUGRAPHIC  AUTOTAPE  4961C,  5 
years  old.  Serviced  by  Compugraphic.  Ex¬ 
cellent  condition.  Calfor  write  R.  Donovan, 
The  Day  Publishing  Co,  47  Eugene  O'Neill 
Dr,  New  London  CT  06320.  (203)  442- 
2200. 


COMPUGRAPHICS 

7200— $2000.  Compuwriters  $2800. 
2971TL— $1500.  Keyboards— $1000.  FHN 
Business  Products,  PO  Box  442,  Marlton 
NJ  08053.  (609)  235-7614. 


COMPUWRITER  88.  Like-new  condition. 
Ready  to  move  at  unbeatable  price.  Type 
included.  Call  B  Daily  (201)  865-7050  aner 
5  pm. 


PLATEMAKING 


ONE  MANUAL  NAPP  platemaking  system 
complete,  like  new.  Northeast  Storage  and 
Industries,  Inc.,  (213)  257-7557. 


Rebuilt  automatic  plate  processor.  A  good 
buy  at  $1250.  Call  Bill  Roof  (602)  287- 
4646. 


PRESSES 


4  UNIT  URBANITE,  loaded,  2  years  old. 
modified  V^,  Vk  folder  available  im¬ 
mediately.  Call  <617)  475-3210. 


EQUIPMENT  &  SUPPLIES 


CAPCO  portable  ink  fountains.  Wood  jxrrt- 
able  ink  fountains.  Goss  portable  ink  foun¬ 
tains.  Hoe  ink  boxes.  Hoe  color  convertible 
press  22%.  4  units  with  2:1  double  deliv¬ 
ery  folder.  We  have  in  storage  spare  parts 
for  Hoe  color  convertible  presses.  Two 
Cline  reels,  and  pasters  in  self-contained 
framing.  Running  belts,  side  lay,  etc.  Suit¬ 
able  for  publication  or  newspaper  press. 
Paper  roll  dollys  and  track.  1  single  width 
Goss  bailoon. 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is,  or  reconditioned. 
Move  your  press,  install  and  train  on  all 
makes  and  models  web  ofset  and  letter- 
press.  25  years  experience.  CONTACT: 
Ken  Langley 

7881  Mastin,  Ste  201 
Overland  Park  KS  66204 
(913)  432-8276 


GOSS  SC,  7  unit  press,  1978. 

Goss  SC,  5  unit  press,  1968. 

Goss  Community,  4  unit  press,  1972. 
Goss  Suburban  “1500"  4  unit  press. 

Goss  Urbanite,  9  unit  press,  1971. 
Urbanite,  4  unit  press,  remanufactured. 
Goss  folders:  Community,  SC,  Signature, 
Urbanite,  Metro. 

Harris  V15-A,  6  unit  press,  1973. 

Harris  V22,  5  unit  press,  1967-71. 

Harris  V25,  5  unit  press,  1971. 

Harris  folders-.  JFl,  JF4,  FJ7,  JFIO,  JF25. 
Color  King,  2  unit  press,  remanufactured. 
News  King,  4  unit  press,  1972. 

News  King,  4  unit  press,  1965. 

M.E.G.  2(30  fiying  pasters. 

OFFSET  NEWSPAPER  EQUIPMENT 
1820  Briarwood  Ind.  Ct  NE 
Atlanta,  Georgia,  30329 
(404)  321-3992  Telex  700563 


WILL  PAY  TOP  CASH  PRIZES  for  paper 
cutters,  Phillipsburg  and  Pitney-Bowes  in¬ 
serting  machines;  Cheshire  automatic 
labelers,  die  cutters,  sheeters,  Bunn  string 
tyers,  envelope  converting  equipment, 
vacuum  forming,  shrink  pack,  skin  packag¬ 
ing  and  blister  forming  also  printing  press, 
etc.,  plus  Virkotype  and  gold  stamping 
equipment.  We  will  assume  all  pick  up  and 
transportation  charges  and  pay  in  cash  or 
certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M.  SELLARS  &  ASSOCIATES 
PO  Box  1352 
Dearborn  Ml  48121 


ROLL  THE  PRESSES! 

If  you  have  a  used  press  tor 
other  newspaper  equipment) 
standing  idly  by,  put  it  back 
into  production!  Perhaps  you 
can't  use  that  particular 
equipment— but  we'll  bet 
you  could  sure  use  the  space 
it  occupies.  Consider  the 
dozens,  perhaps  hundreds  of 
square  feet  being  lost  in 
storage  of  unused 
equipment.  Now  look  at  the 
space  occupied  by  each 
single  piece  of  equipment  on 
this  page!  Space  is 
money — hundreds  of  dollars 
worth  of  your  space  can  be 
opened  up  for  as  little  as 
$2.55  a  line  of  our  space! 
We'll  put  that  equipment 
back  into  production  for  you 
in  someone  else's  plant— and 
produce  a  profit  for  you  to 
boot! 

E&P  CLASSIFIEDS 
I  life  move  machinery! 

(212)  752-7053 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


HARRIS  V15-A,  3  units  and  folder. 

4  unit  Goss  Community  press,  1979, 
available  30  days. 

2  unit  Goss  Community  press,  grease. 
Goss  Urbanite  quarter  folder. 

COMPLETE  PRINTING  PLANT 
2  Unit  Goss  Community,  oil. 

Platemaker,  camera  and  auxiliary  equip¬ 
ment. 

Contact;  Ken  Langley 
Continental  Printing  Machinery,  Inc 
7881  Mastin  Dr 
Overland  Park  KS  66204 
_ (913)  432-8276 


ADD-ON  HARRIS  V-22  units,  excellent 
condition.  Available  now.  Call  Inland 
New^^r  Machinery  Corporation,  (800) 


FOR  SALE— 3-Unit  Goss  Community  (’65 
units-C326  folder),  excellent  condition, 
runs  Monday  and  Thursday,  $60,000.  Tri- 
County  Observer,  Box  No.  8,  Madisonville 
TN  37354,  (615)  442-4575. _ 


COTTRELL  V-22,  4  units,  JF-4  folder 
with  double  parallel. 

Cottrell  V-25  folders,  JF-1. 

Cottrell  Vanguard  V-15,  2  units. 

Fairchild  Color  King  5  Units,  1968. 

Goss  Community  add-on  units,  l%9-76. 
Goss  Suburban  1500  series  folder. 

Goss  SU  folder,  double  parallel. 

Goss  Suburban,  8  units. 

Goss  Suburban  add-on  units. 

Goss  SC  folders. 

Goss  folders:  Urbanite,  Suburban,  SU, 
Community. 

Goss  Urbanite  folder,  1970. 

Goss  Urbanite  Va  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22%". 

Fincor  motor  and  control  40  and  75  HP. 
WANTED:  Newspaper  equipment  and 
complete  plants. 

IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
(312)  738-1200  Telex  25-4388. 


22%"  CUTOFF  GOSS  HEADLINER,  4  Units 
2  half  decks,  2  to  1  folder,  available  now. 
21W  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  avaialable  now. 

4  Wood  Autopasters. 

2  new  Goss  web  width  cut  down  kit. 

22%"  cutoff  Hoe  color  convertible  4  units, 

available  now. 

3  Wood  single  width  reel  tension  pasters 
available  now. 

Now  in  our  warehouse  cleaned  and  painted 
or  rebuilt. 

4  unit  Harris  V22. 

3-1  unit  Harris  V22,  and  folders. 

4  unit  Harris  V15A. 

4  unit  Merganthaler. 

1  Gregg  imprinter. 

8  unit  V15A. 

5  unit  V15A. 

6  unit  Community  SC  folder,  oil  bath. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 

4  unit  Suburban. 

Suburban  add-on  units. 

Urbanite,  various. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen,  TX  78501 
(512)682-7011.  _ 


A  RARE  OFFER! 

Three-knife  Wollenberg  trimmer  with  spe¬ 
cial  device  for  folder  signatures,  model 
44FM40.  Can  trim  40  piles  per  minute  with 
seed  conveyors.  Only  6  months  old,  cost 
over  $130,1)00  new. 

Also  Custom-Bilt  3  knife  in-line  trimmers, 
running  on  V-25  but  can  be  adapted. 

This  equipment  replaced  by  new  press  and 
in-line  trimming.  Available  September  1. 
Write  Box  34885.  Editor  &  Publisher. 


GOSS  COMMUNITY,  4  units,  1975  with 
Suburban  folder,  immaculate  condition, 
available  immediately.  Call  Southern  Print¬ 
ing  Machinery  (305)  592-8409  or  New  Eng¬ 
land  Printing  Machinery  (617)  475-3210. 


BOBST  1080  E  die  cutter,  1968,  excellent 
condition.  ATF  5  unit  web  offset,  22%  x 
36,  flying  pasters,  folder  sheeter  combo, 
Offen  ovens.  Can  be  seen  mnning.  Call 
New  England  Printing  Machinery  (617) 
475-3210. 


AVAILABLE  from  an  ATF  Web  press;  ATF 
sheeter,  ATF  combo  folder,  3  reel  dine, 
flying  paster.  Call  New  England  Printing 
Machinery  (617)  475-3210. 


3  UNIT  NEWS  KING  with  folder.  Old  but 
|o^lCotTdition.  Priced  right.  Phone  (319) 


EQUIPMENT  &  SUPPLIES 


PRESSES 


8-UNIT  GOSS  MARK  I  A-80 
HEADLINER  PRESS 
Press  No.  2008 
8  Units 

3  (lolor  half-decks 

1  Double  2;  1  folder — double  upper  formers 
22%  Cutoff 
90°  Plate  stagger 
Tension  plate  lockup 
Goss  reels,  tensions  and  pasters — automa¬ 
tic-manufactured  and  installed,  1971. 
Cline  control 
40  HP  unit  drive  motors 
Geared  for  52,000  IPH 
Paper  dollies 
Manufactured — 1948 
K  &  F  Shims 

We  can  arrange  for  removal,  transportation 
and  installation  of  presses  in  buyer's  plant. 
Call,  write  or  wire 
Inland  Newspaper  Machinery  Corp. 
105th  &  Santa  Fe  Dr,  PO  Box  5487 
Lenexa  KS  66215 
(913)  492-9050  Telex  42362 


9-UNIT  URBANITE  WEB  OFFSET  PRESS 
8  Units 

1  Tri-color  unit 

2  Roll  stands  with  hoist  arrangements 
2V2-page  folders  with  tandem  parts 

1  Upper  former 

2  100  HP  drives-60  HZ  DC 
Manufactured— 1969,  1971,  1972,  1973 
and  1975 

22.80"  cutoff 
Geared  for  40,000  PPH 
We  can  arrange  for  removal,  transportation 
and  installation  of  presses  in  buyer’s  plant. 
Call,  write  or  wire 
Inland  Newspaper  Machinery  Corp. 
105th  &  Santa  Fe  Dr,  PO  Box  5487 
Lenexa  KS  66215 
(913)  492-9050  Telex  42362 


WANTED  TO  BUY 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273.  EDITOR  &  PUBLISHER. 


CHESHIRE  and  Phillipsburg  any  condition . 
Call  collect  Herb  (201)  289-7900  A.M.S.. 
1290  Central  Ave.,  Hillside,  NJ  07205. 


GOSS  MARK  I  or  II  press  units  with  21l^' 
cut  off. 

Box  34445,  Editor  &  Publisher 


STA-HI  251  COUNTER  STACKER. 
Box  34254, 

Editor  &  Publisher. 


SHERIDAN  72P  INSERTER 
for  daily  newspaper  operation. 
Box  34255,  Editor  &  Publisher. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units. 

BOX  200,  EDITOR  &  PUBLISHER 


NEEDED— 10(X)  series  Goss  Suburban,  4 
units  with  Vk  and  folder.  Fincor  motor 
and  control  40  and  75  HP.  Telephone: 
(207)  764-4471. 


HIGHEST  PRICES  pXlD  for  scrap  litho¬ 
graphic  film  and  silver  chip.  All  types  and 
models  of  Silver  Recovery  Equipment.  Call 
Boston  Recovery  Co,  Walpole  MA  (617) 
668-5486, 


HARRIS  V-15A,  3  units,  prefer  1973  or 
newer.  Call  Mr.  Sunde, 

(507)  288-5201. 


WE  ARE  A  SMALL  NEWSPAPER  GROUP 
looking  to  update  accounting  systems,  and 
so  far  not  finding  software  we  need.  Will 
look  at  what  you  have  if  it’s  for  sale.  Espe¬ 
cially  advertising,  circulation,  manage¬ 
ment  reports.  Emphasis  on  full  costs, 
comparisons:  not  budgets.  Send  details, 
samples  of  reports  etc.  to  Box  34953, 
Editor  &  Publi^er. 


22%  CUTOFF  GOSS  MARK  I  headliner- 
letter  press  14  units— 2  double  delivery 
folder,  elevation  from  reel  room  to  press 
room  ir  lockup-under  side.  The  above 
equipment  must  be  in  operation.  Box 
35011,  Editor  &  Publisher. 


22%  CUTOFF  HOE  colormatic  letter- 
press— 9  units —  2:1  double  devliery  folder, 
elevation  from  reel  room  to  press  room 
ID’S"  plate  lockup  under  side.  The  above 
equipment  must  be  in  operation.  Box 
35012,  Editor  &  Publisher. 


WASHINGTON  STATE  UNIVERSITY  is 
seeking  an  assistant  general  manager  for 
student  publications  to  provide  counsel¬ 
ing,  creative  planning,  advising,  coordina¬ 
tion  and  day-to-day  direction  for  student 
advertising  and  circulation  staffs  on  the 
campus  daily  newspaper  and  a  large  year¬ 
book.  Responsibilities  would  require;  sev¬ 
eral  years  of  newspaper  local  display  ad¬ 
vertising  experience;  three  years  of  experi¬ 
ence  in  newspaper  advertising  supervi¬ 
sion;  a  bachelor’s  degree;  and  experience 
in  supen/ision  and/or  coordinating  a  cam¬ 
pus  newspaper  ad  staff  is  preferred.  This 
is  a  permanent  position  on  a  12-month 
basis  (without  academic  rank)  and  not 
under  (or  in)  the  WSU  Communications 
Department.  Salary  minimum:  $16,500, 
negotiable  and  competitive  based  on  ex¬ 
perience  and  qualifications.  Position  to 
start  August  15,  1980  (or  earlier).  WSU  is 
an  equal  Opportunity/Affirmative  Action 
Employer.  We  encourage  minority,  women, 
handicapped,  Vietnam-era  and  disabled 
yeterans  and/or  aged  persons  to  apply  and 
identify  themselves  as  such  in  their  appli¬ 
cations.  Contact  Wes  Calvert,  General 
Manager,  WSU  Student  Publications,  P.O. 
Box  2006  C.S.,  Pullman,  WA  99163  (509) 
335-4573. 


SEARCH  REOPENED.  News-editorial  fac¬ 
ulty  and  adviser  to  semi-weekly  student 
newspaper.  Tenure  track  position.  Up¬ 
graded  salary  and  rank.  Teaching  and 
media  experience  helpful.  PhD  preferred. 
ABD  or  master’s  with  solid  media  work  will 
be  considered.  Send  application,  resume, 
references  to;  Chairman,  Dept  of  Jour¬ 
nalism  Box  5121,  Southern  Station,  Uni¬ 
versity  of  Southern  Mississippi,  Hatties¬ 
burg  MS  39401.  An  Equal  Opportunity' Af¬ 
firmative  Action  Employer. 


TENURE  TRACK  POSITION  open  for 
Generalist.  Three  reporting  sections. 
7-member  department.  News  editorial  se¬ 
quence.  Masters  and  professional  experi¬ 
ence  required.  Begin  August  1980.  Write; 
Chairman,  Dept,  of  Journalism.  Eastern  IF 
linois  University,  Charleston  IL  61920. 

INSTRUCTOR/ASSISTANT  PROFESSOR— 
For  news.'editorial  sequence.  Minimum  re¬ 
quirements:  MA  degree  plus  professional 
and/or  teaching  experience.  Opens  Sep¬ 
tember  1980.  Salary  commensurate  with 
qualifications.  Contact:  Dean,  Hall  School 
of  Journalism,  Troy  State  University.  Troy 
AL  36081.  Deadline  for  applications  is 
July  30.  Troy  State  University  is  an  Af¬ 
firmative  Action'Equal  Opportunity  Em¬ 
ployer. 


PRINTING  INSTRUCTOR  for  offset,  letter- 
press,  camera  and  darkroom.  Masters  de¬ 
gree.  shop  experience  desirable.  Start  Au¬ 
gust  1980.  Application  postmark  deadline 
July  3,  1980  or  until  suitable  candidate  is 
hired,  whichever  is  later.  Write  or  call: 
Head,  Department  of  Journalism,  South 
Dakota  State  University,  Brookings  SD 
57007.  Affirmative  Action/Equal  Oppor¬ 
tunity  Employer. 


MASS  COMMUNICATIONS 
INSTRUCTORS 

Two  positions  open  with  appointment  be¬ 
ginning  August,  1980.  First  position  re¬ 
quires  MA  or  MS  in  mass  comirninications 
or  related  field,  such  as  broadcasting, 
journalism,  advertising  or  film.  Emphasis 
will  be  on  teaching  a  broad  variety  of 
courses.  Additional  depth  in  broadcasting 
or  advertising  desirable.  Also  2  years  pro¬ 
fessional  experience  in  the  field  preferred. 
Second  position  requires  MA  or  MS  in 
mass  communications  or  media.  Strong 
background  in  radio  management.  Both 
professional  and  educational  experience 
desirable.  Teach  advertising  or  film  if 
necessan.  Send  resume  to:  Dr  Arthur  C 
Meyer,  St  Louis  Community  College  at 
Florissant  Valley.  3400  Ftorshall  Road,  St 
Louis  MO  63135. 

An  Affirmative  Action/ 

Equal  Opportunity  Employer. 


IT’S  A  CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an 
EiP  Box  Holder.  However,  if  you  don’t 
want  your  reply  to  go  to  certain  news¬ 
papers  (or  companies),  seal  your  reply 
in  an  envelope  addressed  to  the  ^x 
Holder.  Attach  a  note  listing  news¬ 
papers.  groups  or  companies  you  don’t 
want  the  reply  to  reach;  put  the  reply 
and  note  in  an  envelope  addressed  to 
E&P  (JIassifieds.  If  the  Box  Number 
you’re  answering  is  on  your  list,  we’ll 
discard  your  reply. 


ASSISTANT  or  associate  professor  to 
teach  newswriting,  editing,  feature  writing 
and  other  basic  and  advanced  print  jour¬ 
nalism  courses,  beginning  January  5. 
1981.  Professional  experience  required, 
PhD  preferred.  Salary  competitive.  Equal 
Opportunity/Affirmative  Action  Employer. 
Write  to  William  White,  Director,  Jour¬ 
nalism  Program.  Oakland  University. 

Rochester  Ml  48063. _ 

DEPARTMENT  HEAD.  Communications. 
Seven-member  department  offering  major 
programs  in  Journalism.  Advertising. 
Radio- TV-Film.  Interpersonal  Communica¬ 
tions  and  Speech.  Department  has  re¬ 
sponsibility  for  weekly  newspaper.  5(XX) 
watt  F.M.  radio  station.  TV  production 
studios  and  internship  program.  Must 
teach  in  Journalism  sequence  (news  writ¬ 
ing.  reporting,  editing,  mass  communica¬ 
tions).  PhD  required:  3-5  years  teaching 
experience  preferred;  administrative  ex¬ 
perience  desirable.  Begins  September  1. 
1980.  Send  letter  of  application,  resume, 
transcript  and  3  letters  of  recommenda¬ 
tion  by  July  11.  1980.  to  Dr.  Charles  M 
Evans.  Dean.  College  of  Arts  and  Sciences. 
University  of  Evansville.  P.O.  Box  329. 
Evansville  IN  47702.  Equal  opportunity, 
affirmative  action  employer. 

TWO  ASSISTANT  to  full  professors  sought 
to  teach  reporting,  writing,  editing  and  or 
related  professional  courses.  Good  profes¬ 
sional  experience  plus  PhD.  Salary  com¬ 
mensurate  with  experience.  Contact  De¬ 
partment  of  Journalism.  Baylor  University. 
Waco  TX  76703.  An  equal  opportunity 
employer. 

MASS  COMMUNICATION— Lecturer  or  in¬ 
structor  in  broadcast  production  (1  year 
appointment  only)  to  teach  introductory 
and  advanced  broadcast  production 
courses  that  may  include  some 
laboratories.  Broadcast  production  se¬ 
quence  offers  courses  in  basic  movie  mak¬ 
ing,  arralysis  of  motion  picture  production 
techniques.  TV  film  techniques.  TV  pro¬ 
duction.  advanced  TV  production,  ad¬ 
vanced  television  practices,  advanced  film 
techniques,  cinematography  and  TV  in¬ 
ternship  programs.  Fall  classes  would  in¬ 
clude  12  hours  of  television  film 
techniques,  television  production  and  ad¬ 
vanced  TV  practices.  Master’s  degree  and 
2-5  years  professional  experience  in 
broadcasting  required;  relevant  teaching 
experience  at  college  or  university  ievel 
preferred.  Send  vita  and  3  letters  of 
recommendation  to:  Wilma  Wirt.  Chairper¬ 
son.  Department  of  Mass  Communication. 
University  of  Texas  at  El  Paso.  El  Paso  TX 
79968.  Deadline  is  July  15.  1980  or  until 
adequate  pool  of  qualified  applicants  is 
received.  The  University  is  an  ^ual  oppor- 
tunity.affirmative  action  employer. 


National  Saarch  Raopanad 

SENIOR  POSITION  IN 
AOVERTISING  SEQUENCE 

The  department  of  Mass  Communica¬ 
tions  at  Middle  Tennessee  State  Uni¬ 
versity  seeks  a  senior  member  of 
faculty  to  teach  within  the  advertising 
sequence.  The  person  selected  should 
be  able  to  teach  survey  of  advertising, 
advertising  campaigns  and  media  ad¬ 
vertising  courses  in  a  professionally 
oriented  department  of  19  faculty. 
Middle  Tennessee  State  University  is 
located  25  miles  from  Nashville  and 
has  state  of  the  art  facilities  in 
radio,  tv,  film,  graphics  and  jour¬ 
nalism  housed  in  new  buildings.  This 
full  time  appointment  begins  August 
1, 1980  and  is  tenure  track.  A  PhD  in 
advertising  or  mass  communications 
and  professional  experience  is  re¬ 
quired. 

Please  send  a  letter  of  application, 
resume,  3  letters  of  recommendation 
and  any  other  pertinent  data  to  Dr. 
Edward  M.  Kimbrell,  Chairman.  Dept 
of  Mass  Communications,  Middle 
Tennessee  State  University,  Mur¬ 
freesboro  TN  37132.  (615)  898- 
2813.  Application  deadline  is  July  7, 
1980.  Minorities  are  encouraged  to 
identify  themselves  for  AA  report. 
Middle  Tennessee  State  University 
is  an  Ewal  Opportunity/Affirmative 
Action  Emplo)«r. 
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SAM  HOUSTON  UNIVERSITY  seeks  fac¬ 
ulty  member  for  Fall.  Generalist  to  teach 
news/editorial.  PhD  with  professional  ex¬ 
perience  preferred.  Affirmative  action 
employer.  Contact  Roy  Clark,  Journalism 
Department,  Sam  Houston  State  Univer¬ 
sity,  Huntsville  TX  77341.  (713)  295-6211, 
ext  1494. 

ENTRY-LEVEL  instructor  or  assistant  pro¬ 
fessor  to  teach  in  area  of  advertising  and 
public  relations.  Should  be  able  to  teach 
principles  of  advertising,  radio-TV  advertis¬ 
ing,  and  advertising  copy;  MA  degree  re¬ 
quired,  PhD  preferred,  some  teaching  ex¬ 
perience  preferred,  with  3  to  5  years  media 
experience;  prefer  person  strong  in  broad¬ 
cast  media.  The  University  of  Central 
Florida  is  an  Equal  Opportunity,  Affirma¬ 
tive  Action  Employer.  Minorities  and 
women  are  especially  encouraged  to  apply. 
Contact  Dr.  Raymond  Buchanan,  Depart¬ 
ment  of  Communication,  University  of 
Central  Florida,  Orlando  FL  32816.  Appli¬ 
cations  will  not  be  processed  after  the 
deadline  date  of  July  7,  1980. 


ADMINISTRATIVE 


GENERAL  MANAGER 


opening  for  a  chief  executive.  Candidate 
should  be  well  versed  in  all  phases  of 
newspaper  operation  with  special  em¬ 
phasis  on  marketing.  Send  complete  re¬ 
sume  to  Box  34720,  Editor  &  Publisher, 


GENERAL  MANAGER— Sales  oriented. 
Competitive  Zone  2  market.  Daily  plus 
shopper.  Opportunity  for  growth  with 
multi-state  group.  Replies  held  in  strict 
confidence.  Send  complete  resume  to  Box 
34754,  Editor  &  Publisher. 


ASSISTANT  PUBLISHER— Business  ori¬ 
ented  individual  with  weekly  background, 
preferably  group.  Excellent  spot  with 
Midwest  55, OCX)  circulation  growth  mar¬ 
ket  weekly  group.  Box  35027,  Editor  & 
Publisher. 


GENERAL  MANAGER/EDITOR  for  15,000 
PM  daily  in  Zone  5.  Looking  for  general 
management  and  business  background 
plus  editorial  capability.  Send  resume  and 
salary  requirements  to  Box  34984,  Editor 
&  Publisher. 


NEW  OPPORTUNITY 

Leading  newspaper  marketing  company 
seeks  top  marketing  professional  to  de¬ 
velop  strong  sales  promotional/research 
function.  Staff  and  management  training 
also  part  of  responsibility  plus  develop¬ 
ment  of  major  sales  presentations.  Future 
unlimited  and  includes  possible  top  man¬ 
agement  leadership  opportunity.  Replies 
confidential  for  this  new  management  po¬ 
sition,  Box  34947,  Editor  &  Publisher. 


ADVERTISING 


SALESPERSON— Sunday  weekly  plus  sat¬ 
uration  shopper.  Salary  commission,  bene¬ 
fits.  Resort  area.  Pocono  Today.  550 
Quaker  Plaza,  Stroudsburg  PA  18360. 


IF  YOU  THINK  you've  made  it  but  nobody 
seems  to  notice,  you  may  have  a  future 
with  us.  You  already  know  the  require¬ 
ments  and  if  you've  got  them  we'll  provide 
the  rewards.  We're  lookingfor  a  few  superb 
individuals  to  fill  advertising  and  editorial 
positions  at  our  weekly  and  daily  newspa¬ 
per  operations  in  Wyoming  and  Montana. 
We're  not  interested  in  procrastinators. 
Send  your  resume,  salary  history  and  ref¬ 
erences  immediately  to  Box  34608,  Editor 
&  Publisher. 


RETAIL  ADVERTISING  MANAGER— 
12,300  AM  daily  seeks  aggressive  person 
to  head  daily  operation  oTadvertising  de¬ 
partment.  Selling  and  new  sales  ideas  top 
priority.  Send  resume  and  salary  history  to 
Dick  Norman,  Advertising  Director,  Fair¬ 
mont  Sentinel,  Fairmont  MN  56031. 


ADVERTISING  MANAGER  for  rapidly  grow¬ 
ing  sunny  Southern  California  ABC  daily 
with  big  TMC  weekly,  also.  We  are  pres¬ 
ently  reorganizing  and  seek  an  ambitious 
type  who  works  well  in  a  competitive  situa¬ 
tion.  If  you  have  classified  or  retail  man¬ 
agement  experience,  or  are  presently  in  a 
#2,  no-outlook  situation,  you'll  want  to  re¬ 
spond,  Good  salary/incentive/benefit  pro¬ 
grams.  Send  resume,  with  earnings  re¬ 
quirements  to  Box  34908,  Editor  & 
Publisher. 


HELP  WANTED 


ADVERTISING 


DISPLAY  MANAGER — Medium  sized.  Zone 
5,  ABC  daily  publication  seeks  an  aggres¬ 
sive  marketing  person  to  direct  and  train 
display  representatives.  This  individual 
should  desire  and  have  the  potential  to 
become  advertising  director  in  2-4  years. 
Middle  $20's.  excellent  benefits,  and 
superb  product  to  sell.  Send  resume  to 
Box  34708,  Editor  &  Publisher. 

DISPLAY  MANAGER— Medium  size.  Zone 
5,  ABC  daily  publication  seeks  an  aggres¬ 
sive  marketing  person  to  direct  and  train 
display  representatives.  This  individual 
should  desire  and  have  the  potential  to 
become  Advertising  Director  in  2  to  4 
years.  Middle  $20s.  excellent  benefits  and 
superb  product  to  sell.  Send  resume  to 
Box  34ffi2,  Editor  &  Publisher. 

ASSISTANT  ADVERTISING  DIRECTOR 
$$  MID-THIRTIES 

Strong,  Zone  2,  50,000  daily  needs  an  ex¬ 
perienced,  down-to-earth  and  professional 
sales  leader  to  work  under  advertising  di¬ 
rector.  Must  oversee  capable  and  aggres¬ 
sive  staff  of  10  in  highly  competitive  mar¬ 
ket.  Position  requires  strong  motivator  who 
is  also  capable  of  handling  major  ac¬ 
counts.  Candidate  must  be  goal  and 
budget  oriented,  well-organized  and  pro¬ 
motion  minded.  We  offer  a  starting  com¬ 
pensation  package  in  the  mid-thirties 
commensurate  with  your  experience  and 
ability.  Excellent  immediate  corporate 
fringe  benefits  include  5  weeks  annual  va¬ 
cation.  All-modern  facilities  provide  excel¬ 
lent  working  environment.  This  will  be  the 
#2  position  in  the  advertising  department. 
Send  resume  and  salary  history  in  confi¬ 
dence  today  to  Box  34741,  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR  for  Arizona  daily 
group.  Great  opportunity  for  true  profes¬ 
sional  who  is  a  real  leader,  understands 
motivation  and  incentives,  MBO.  and  is  will¬ 
ing  to  help  build  company  along  with  his 
own  incentive  rewards.  Must  be  experi¬ 
enced,  with  proven  ability.  Box  35001, 
Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


OLD  AND  HIGHLY  RESPECTED  commun¬ 
ity  newspaper  in  southern  city  now  plan¬ 
ning  edition  wholly  in  support  of  Ronald 
Reagan,  needs  two  experienced  ad-men  to 
call  on  Republican  leaders  in  150  county 
seat  towns  in  Southern  state.  Plans  call  for 
delivery  in  homes  and  offices  of  250,000 
voters,  most  of  whom  we  believe  will  give 
support  to  elaborate  thrust  for  Reagan's 
election.  Good  salesmen  should  gross 
$500  to  $700  weekly,  plus  expenses,  (Dne 
of  the  two  people  employed  will  be  retained 
if  desire  is  mutual.  Box  34974,  Editor  & 
Publisher, 


RETAIL  ADVERTISING  SALES 
Challenging  position  with  growing  sales  or¬ 
ganization  at  one  of  New  Jersey's  largest 
newspapers.  Attractive  salary  commensu¬ 
rate  with  experience  plus  commissions  and 
expenses,  fully  paid  hospitalization  includ¬ 
ing  major  medical  and  dental  plans.  Car 
required.  Please  forward  current  resume 
to  Box  34965,  Editor  &  Publisher. 


BUSINESS  JOURNAL 
OPENINGS  IN  MIAMI 
AND  PHOENIX 

We  ore  now  interviewing  for  odvertis- 
ing  soles  ond  editoriol  stoff  positions  in 
Miomi  ond  Phoenix.  Cordovon  will  stort 
locol,  weekly  business  journols  there 
shortly  and  we  hove  excellent  career 
positions  open  in  the  odministrotive, 
editoriol  ond  odvertising  spoce  soles 
oreos.  These  will  be  Cordovan's  8th 
ond  9th  business  journols  ond  they  offer 
both  chollenge  and  good  compensation 
to  the  publishing  professionol.  For  in> 
formotion  and  specifics,  coll  Mike  Wein- 
gort,  Joy  Hogins,  Bob  Groy  or  Jim 
Miller  in  Houston,  (713)  688-8811,  or 
send  resumes  in  confidence  to  Cor¬ 
dovan  Recruiting,  5314  Single  Rd, 
Houston  TX  77092. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 
Growing— 60,000  plus — daily  6  day  after¬ 
noon.  Zone  1. 

Will  work  with  circulation  director  in  all 
phases  of  circulation.  Must  be  experi¬ 
enced  and  able  to  train  and  supervise  25 
person  district  manager  force.  Must  have 
good  promotional  background  and  famil¬ 
iarity  with  all  record  keeping  functions. 
Send  resume  with  salary  requirements  to 
Box  34905,  Editor  &  Publisher. 

HOME  DELIVERY  MANAGER— The  Adver¬ 
tiser  Company  (Zone  4)  is  seeking  an  ex¬ 
perienced  circulation  manager  to  assume 
responsibility  for  morning,  afternoon  and 
Sunday  distribution  in  alT  zones  for  com¬ 
bined  daily  and  Sunday  circulation  of 
75,000.  Prefer  college  graduate  or  equiva¬ 
lent  training  and  experience.  We  are  a  mul¬ 
timedia  newspaper  offering  excellent  ad¬ 
vancement  opportunities  and  company 
paid  benefits.  Please  send  resume  with 
salary  requirements  to  Wanda  S  Johnson, 
Personnel  Manager,  The  Advertising  Com¬ 
pany,  200  Washington  Av,  Montgomery  AL 
36192. 


MANAGER  FOR  ZONE  5  hard  news  weekly 
group,  dominant  in  market.  Excellent  op¬ 
portunity  for  "shirt  sleeve"  circulator  not 
locked  in  traditional  thinking.  Will  consider 
second  in  command  ready  to  move  up. 
Growth  market,  growth  publisher.  Resume 
to  Box  35026,  Editor  &  Publisher. 


DISTRICT  MANAGER  for  western  New 
Mexico  daily.  We  are  looking  for  an  eager 
district  manager  that  knows  the  circula¬ 
tion  basics.  Applicants  should  have  a 
minimum  of  2  years  experience  and  be 
able  to  accept  additional  management  re¬ 
sponsibilities.  $13,000  plus  bonus  to  start 
plus  excellent  fringe  package.  Great  po¬ 
tential  in  energy  belt  of  the  Sun  Belt.  Apply 
to  Gary  Hill,  Gallup  Independent,  PO  Box 
1210,  Gallup,  NM  87301,  (505)  863-6811 
(no  collect  calls.) 


RETAIL  ADVERTISING  MANAGER 
30,000  circulation  daily  and  Sunday  in 
south  central  Pennsylvania  has  immediate 
opening  for  aggressive  promotion-minded 
individual  who  can  lead  and  motivate  staff 
of  8.  $20,000  plus  excellent  fringe  bene¬ 
fits.  Send  resume  to  Box  34987,  Editor  & 
Publisher. 


AD  MANAGER  for  small  daily  in  Kansas. 
Write  complete  background,  including  sal¬ 
ary  history.  Box  34843,  Editor  &  Publisher. 


ADVERTISING  SALES  REPRESENTATIVE 
needed  for  twice  weekly,  shopper  combi¬ 
nation  in  southwestern  Zone  5.  Aggressive 
young  publisher  looking  for  ambitious, 
hardworking  individual  who  isn't  afraid  of 
competition.  Send  resume,  salary  re¬ 
quirements  to  Box  35030,  Editor  & 
Publisher. 


ADVERTISING  Dl  RECTOR  for  rapidly  grow¬ 
ing  TMC  shopper  in  Zone  3.  Major  news¬ 
paper  corporation.  Potential  for  advance¬ 
ment  for  right  person  with  experience  who 
is  capable  and  aggressive.  Salary  and 
commission  commensurate  with  experi¬ 
ence.  Benefits.  Send  resume  and  earnings 
requirements  to  Box  35022,  Editor  &  Pub¬ 
lisher.  All  inquiries  held  in  strict  confi¬ 
dence. 


NEWSPAPER  SALES 


Top  New  England  metro  has  immediate 
need  for  senior  sales  representative 
with  successful  track  record  in  finan¬ 
cial  markets.  Recently  expanded  prod¬ 
uct  with  sophisticated  editorial  and 
research  su^ort  offers  excellent  op¬ 
portunity.  Previous  marketing  back¬ 
ground  in  banking  or  stock  brokerage 
a  plus.  Good  growth  potential  for  man¬ 
agement.  Excellent  salary  and  bene¬ 
fits.  Send  resume  to; 

DD  Donohue 

The  Providence  Journal  Co. 

75  Fountain  St 
Providence  Rl  02902 
Equal  Opportunity  Employer 


CLASSIFIED  SUPERVISOR— Madison 
Newspapers  Inc,  publisher  of  2  dailies  with 
a  combined  circulation  of  110,000  and 
125,000  Sunday,  seeks  an  innovative  and 
aggressive  sales  supervisor.  You  will  be  re¬ 
sponsible  for  a  non-contract  staff  of  16 
including  national  classified,  front  counter 
and  legals  and  will  work  closely  with  the 
classified  zone  manager  to  plan  and  gen¬ 
erate  sales  in  our  2  newspapers,  a  monthly 
regional  magazine  and  special  sections. 

If  you  are  an  experienced  sales  supervisor, 
possess  creativity,  initiative  and  good 
human  relations  skills  and  are  capable  of 
demonstrating  and  critiquing  sales  calls, 
we  would  like  to  talk  to  you.  We  offer  man¬ 
agement  training  and  development,  an  ex¬ 
cellent  salary,  incentive,  and  employee 
benefit  programs. 

Please  send  letter  of  application  including 
education,  work  and  salary  history  to  Per¬ 
sonnel  Manager,  Madison  Newspapers  Inc, 
PO  Box  8056,  Madison  Wl  53708.  An 
Affirmative  Action  Employer. 


_ CIRCULATION _ 

TEXAS  MIDDLE  SIZE  DAILY  looking  for 
right  person  from  Southwest  region  that 
knows  circulation  inside  and  out.  Someone 
who  can  develop  strong  district  managers 
and  good  carriers  in  order  to  guarantee 
service  and  growth.  A  person  who  is  not 
afraid  to  work  for  a  newspaper  that  is  not 
afraid  to  pay  for  experience,  quality  and 
results.  Complete  resume  and  salary  re- 

auirements  with  first  letter  to  Lawson 
rant.  Assistant  Publisher,  Temple  Daily 
Telegram,  PO  Box  868,  Temple  TX  76501. 


CIRCULATION  MANAGER  for  northern 
California  weekly  publication  chain,  over 
200,000  circulation.  Strong  background  in 
door  knob  TMC  distribution  essential. 
Send  resume  to  Box  34979,  Editor  & 
Publisher. 

CIRCULATION  MANAGER  fo  >mall  Texas 
daily  with  weekly  shopper  m..st  be  experi¬ 
enced  in  TMC  and  strong  on  promotions. 
Please  send  complete  resume  with  salary 
requirements  to  Box  34939,  Editor  & 
Publisher, 


AWARD-WINNING  WEEKLY  needs  take- 
charge  editor.  Beautiful,  fast  growing 
year-round  resort  area.  We  want  a  first  rate 
lournalist  who  also  enjoys  layout,  photog¬ 
raphy  and  editorials.  Send  clips,  resume 
and  salary  requirements  to  PO  Box  254, 
Charlevoix  Ml  49720. 

EXPERIENCED  REPORTERS— National 
boating  and  waterfront  newspaper  with  9 
regional  editions  seeks  reporters  with  ex¬ 
perience  on  small  or  medium  daily  or  big 
weekly  and  some  boating  knowledge.  Send 
letter,  resume,  non-returnable  clips,  salary 
expectations  and  references  to  Christine 
Born,  Soundings,  Essex  CT  06426.  No 
phone  calls,  please. 

SPANISH  LANGUAGE  EDITOR  needed  tor 
a  20,000f  daily  on  the  U.S.-Mexico  bor¬ 
der.  Must  be  bilingual  and  capable  of  pro¬ 
ducing  professional  copy  in  covering 
Spanish  local  news  and  translating  from 
English  to  Spanish.  Salary  based  on  ex¬ 
perience  and  qualifications.  Box  34742, 
Editor  &  Publisher. 

EDITOR 

Leading  national  legal  publication  seeking 
innovative  professional,  preferably  with 
law  degree— top  salary  and  benefits— 

treat  growth  potential.  Write  Box  34763, 
ditor  &  Publisher. 


HERE  S  YOUR  CHANCE  to  join  an  award¬ 
winning.  dedicated  news  team  at  one  of 
the  finest  newspapers  in  the  South.  We're 
a  41,000  circulation  7-day  product  with  a 
commitment  to  excellence,  and  we  re  look¬ 
ing  for  reporters  and  feature  writers  who 
aren't  satisfied  with  anything  less.  If  a  few 
years  experience  has  made  your  writing 
lively,  tight  and  readable,  send  your  re¬ 
sume.  clips  and  references  to  Dennis  D. 
Dible,  Managing  Editor,  The  Kingsport 
Times  News,  701  Lynn  Garden  Dr.  Kings¬ 
port  TN  37662.  No  phone  calls,  please. 


MIDWEST 

ADVERTISERS 

Call  In  your  Help  Wanted  and 
Equipment  &  Supplies  ads  to  our 
Chicano  office.  Deadline:  12 
noon,  Tuesdays. 

Anna  Kopala 
(312)  565-0123 


EDITOR  &  PUBLISHER  for  June  21,  1980 


HELP  WANTED 

_ EDITORIAL _ 

EDITOR — Top  notch  individual,  both  per¬ 
sonally  and  professionally,  to  fit  into 
rapidly  growing  25M  plus,  offset,  (6  days- 
no  Sunday)  PM  daily  in  Zone  3.  Must  know 
newsroom  operation  from  bottom  up,  qual¬ 
ity  product  and  ability  to  work  with  people 
at  all  levels,  both  inside  and  outside  plant. 
Excellent  retirement  and  hospitalization 
benefits.  Write  Box  34695,  Editor  & 
Publisher. 

EDITOR,  familiar  with  all  phases  of  weekly 
newspaper  including  reporting,  layout, 
photography.  Two  years  experience.  Will 
cover  county  seat  of  fastest  growing 
county  in  state.  Zone  4.  Send  resume,  ref¬ 
erences  to  Box  34668,  Editor  &  Publisher. 

AWARD-WINNING  AM  daily,  10,000  in 
beautiful  mountains  of  northeast  ^nnsyl- 
vania,  has  openings  for  sports  editor, 
bureau  chief.  Paying  $200  per  week.  Too 
applicant  would  have  experience,  be  highly 
self  motivated,  VDT-trained,  a  photog¬ 
rapher,  with  own  35mm,  know  design  and 
paste-up,  with  successful  history.  Will 
consider  all.  Work  is  in  modern  surround¬ 
ings  with  young  staff.  Good  benefits,  ^nd 
all  information  to  Dennis  Irvine,  Daily  Re¬ 
view,  116  Main  St,  Towanda  PA  18848. 

GENERAL  ASSIGNMENT  REPORTER— 
Opportunity  for  growth  only  limited  by  you. 
The  award-winning  Bellevue  Gazette  (4300) 
is  looking  for  aggressive  entry  level  re¬ 
porter  willing  to  hustle  for  thoughtful 
government  pieces  and  people  oriented 
stories  essential  in  fast  paced  competi¬ 
tive  market.  Send  resume,  non-returnable 
clips,  references  and  salary  needs  to  Bill 
Meyer,  Editor,  Bellevue  Gazette,  107  N 
Sandusky  St,  Bellevue  OH  44811. 

REPORTER  to  cover  energy,  water  de¬ 
velopment  and  agriculture  tor  30,000 
daily.  Experience  required.  Send  resume 
and  clips  to  Lynda  Laux-Bachand,  The 
Minot  Daily  News,  PO  Box  1150,  Minot  ND 
58701. 

REPORTER/FEATURE  WRITER— We  are 
upgrading  our  10,000  daily,  50,000  Sun¬ 
day  newspaper  and  require  a  talented  re¬ 
porter/feature  writer  with  2  to  3  years  ex¬ 
perience.  We  don’t  need  newsroom 
philosophers,  just  conscientious  jour¬ 
nalists  with  a  desire  to  produce  and  ad¬ 
vance.  Management  and  organization 
abilities  are  a  real  plus.  You  will  spend 
about  half  your  time  with  a  beat  and  the 
other  half  with  features  and  feature  series, 
both  investigative  and  light.  You  will  join  a 
young  but  talented  staff  in  a  beautiful 
community  on  the  northern  shores  of  Lake 
Michigan.  Write  full  details  to-.  Robert 
Diehl,  Editor,  The  Daily  Press,  Box  828, 
Escanaba  Ml  49829, 

PERSON  WITH  EDITING  SKILLS  needed 
for  rewrite  at  bureau  servicing  eight  group 
papers.  Ability  only  requirement.  VDT  ex¬ 
perience  handy  but  not  mandatory.  Suc¬ 
cessful  applicant  will  be  one  loyal  to  the 
English  language  and  who  believes 
finished  copy  should  be  fat  with  facts  and 
lean  with  words.  Send  resume  with  salary 
required  to  Dave  Miller,  Booth  News  Ser¬ 
vices,  Room  308,  Saginaw  News  Building, 
203  S  Washington  Av,  Saginaw  Ml  48605. 
No  phone. 

FLORIDA  beachside  newspaper  needs  ex¬ 
perienced  editor  to  run  Women/Plus  De¬ 
partment,  directing  staff  of  5  with  author¬ 
ity  to  make  department  a  pacesetter.  Re¬ 
sume,  references,  samples  to  Box  34907, 
Editor  &  Publisher. 

EXPERiENCED  REPORTER/PHOTOGRA- 
PHER  for  government  beat  and  features 
on  Zone  5  PM  daily.  Editing,  VDT,  and  lay¬ 
out  skills  essential.  Benefits  inciude  profit 
sharing,  life,  health  and  dental  insurance. 
Send  resume,  clips,  references  and  salaiy 
requirements  to  Box  34911,  Editor  & 
Publisher. 

LIFESTYLE  EDITOR 

Top  notch  Zone  5  medium  daily  and  Sun¬ 
day  needs  editor  for  lifestyle,  society,  en¬ 
tertainment  sections.  Must  have  good  edit¬ 
ing,  layout  skills,  sharp  sense  of  what 
readers  are  interested  in,  be  able  to  work 
well  with  others.  Experience  with  color 
photos  and  graphics  would  be  a  plus.  Sal¬ 
ary  to  $15,000.  Send  resume,  salary  his¬ 
tory,  section  samples  to  Box  34834,  Editor 
&  Publisher. _ 

NEWS  EDITOR  WANTED  for  16,000  daily 
circulation  located  in  Pacific  Northwest. 
Must  coordinate  local  news  coverage  in 
4-county  area.  Copy  editing  and  layout 
skills  required.  Send  clips  and  resume  to 
Spencer  Hatton,  Editor,  Skagit  Valley 
Herald.  PO  Box  578,  Mount  Vernon  WA 
98273. 

EDITOR  &  PUBLISHER  for  June 


HELP  WANTED 

_ EDITORIAL _ 

BUREAU  CHIEF,  The  Globe  Gazette, 
23, OCX)  circulation  daily,  has  an  immediate 
opening  in  its  one  person  bureau  in  Clear 
Lake,  a  community  of  7000  located  within 
the  newspaper  city  zone.  The  bureau  is 
responsible  for  covering  all  facets  of  the 
community;  its  government,  police  and 
fire,  schools,  businesses,  organizations 
and,  above  all  its  peopie.  It's  a  challenge  to 
a  reporter’s  initiative  and  enterprise  but  an 
opportunity  to  demonstrate  aoiiity  to  be 
own  editor.  Previous  full  time  experience 
In  covering  small  community  daily  or 
weekly  is  highly  desirable.  College  degree 
desirable.  Applicants  must  have  own  car, 
be  willing  to  locate  in  Clear  Lake  and  be 
able  to  take  photos.  Send  letter  of  applica¬ 
tion,  resume,  clip  samples  to  W.M.  Bris- 
see.  Editor,  Globe  Gazette,  PO  Box  271, 
Mason  City  lA  50401.  An  equal  opportunity 
employer. 

CITY  EDITOR 

45,000  circulation  daily  near  St.  Louis 
seeks  an  enthusiastic,  energetic,  imagina¬ 
tive  city  editor  to  direct  14-person  local 
news  operation.  Top  editorial  and  person¬ 
nel  ability  a  must.  Send  resume  and  1  page 
cover  letter  to  Joseph  Weiler,  Editor,  News 
Democrat,  PO  Box  427,  Belleville  IL 
62222.  No  calls  please. 

EXPERIENCED  NEWS  REPORTER 
Challenging  opportunity  for  a  creative,  ag¬ 
gressive  reporter  able  to  originate  and  exe¬ 
cute  stories  with  minimal  supervision. 
Should  have  several  years  journalism 
background  including  business  reporting 
and  ability  to  generate  ideas  on  own  beats 
and  with  others.  Shouid  have  well  rounded 
knowledge  of  entire  editorial  process. 
Send  resume  and  salary  history  to  John  F 
Scott,  Crain  Communications  Inc,  740 
Rush  St,  Chicago  IL  60611. 

REPORTER  needed  for  growing  Nevada 
weekly.  Community  of  3000  will  grow  to 
about  6000  in  next  year  and  our  newspa¬ 
per  must  grow  with  it.  Great  chance  to 
cover  spot  news,  edit,  write  features,  you 
name  it.  Send  resume,  references  and  sal¬ 
ary  requirements  to  Box  34888,  Editor  & 
Publisher. 


STATES  NEWS  SERVICE  is  looking  for  re¬ 
porters  with  strong  daily  background.  Work 
IS  still  hard,  pay  is stililow.  Send  clips  and 
resume  to  F^ter  Vandevanter,  Managing 
Editor,  States  News  Service,  316  Ftennsyl- 
vania  Av,  SE,  Washington  DC  20003. 


NEED  JOURNALIST  with  2-3  years  street 
reporting  experience  for  college  town  7600 
circulation  paper’s  news  editor  position. 
Slot  includes  responsibility  and  good  train¬ 
ing  for  city  editors  position.  Contact  Man¬ 
aging  Editor,  Daily  Star,  Box  1319,  Ham¬ 
mond  LA  70404,  or  call  (504)  345-2333. 

MAGAZINE  EDITOR 

Experienced,  talented  eager  journalist  to 
become  editor  of  the  The  Quill,  30,(X)0  cir¬ 
culation  monthly  publication  of  the  Soci¬ 
ety  of  Professional  Journalists,  Sigma 
Deita  Chi.  Chicago  based  editor  will  be  re¬ 
sponsible  for  total  editorial  product;  must 
be  able  to  write,  edit  copy,  generate  ideas, 
develop  graphics,  recruit  authors,  under¬ 
stand  deadlines,  production  and  budgets, 
start  September;  salary  negotiable.  Send 
resume,  recent  work  samples,  references 
to  Search  Committee  Chairman,  Phil  Des- 
sauer.  Managing  Editor,  Tulsa  World,  Box 
1770,  Tulsa  OK  74102. 


SPORTS 

COLUMNIST 

Major  metropolitan  daily  in 
prime  market  needs  an  experi¬ 
enced  top-level  sports  colum¬ 
nist.  Work  involves  5  columns 
a  week  for  an  area  that  in¬ 
cludes  nationally  ranked  col¬ 
lege  teams  in  all  major  sports. 
Must  be  able  to  write  clearly 
on  subjects  that  give  readers 
depth  of  information  on  teams 
and  sports  throughout  the 
readership  area  in  Zone  6. 
Send  resume,  clips  and  salary 
history  to  Box  34949,  Editor  & 
Publisher. 
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HELP  WANTED 

_ EDITORIAL _ 

NORTHERN  NEVADA 
Bi-weekly  thinking  about  going  daily  has  2 
positions  to  fill  by  end  of  July.  First  is  for  a 
neophyte  sports  editor/photographer  who 
also  wants  some  hard  news  experience. 
Second  opening  is  for  a  reporter/photogra¬ 
pher  with  a  background  of  at  least  2  years 
on  city  or  other  government  entity  beat. 
Outdoor  types  will  like  area;  gusty,  persis¬ 
tent  and  accurate  journalists  should  fit  in 
the  paper  and  in  city.  Write  PO  Box  912,  86 
Melarkey  St,  Winnemucca  NV  89445,  or 
call  Tom  Nickell,  Editor,  Humboldt  Sun, 
(702)  623-5011. _ 

PRESTIGIOUS  weekly  Park  Cities  News  of 
University  Park  and  Highland  Park  in  Dal¬ 
las,  Texas  seeks  editor.  Good  salary. 
Knowledge  of  layout  and  paste  up  essen¬ 
tial.  Fine  communiW.  Contact  Marjorie  B. 
Waters,  Publisher,  Park  Cities  News,  6621 
Snider  Plaza,  Dallas  TX  75205. 


SPORTS  EDITOR— The  Beatrice  Daily  Sun, 
a  6  day  11,000  circulation  PM  is  looking 
for  sports  editor  to  expand  area  coverage 
in  southeast  Nebraska  and  develop  a  top 
quality  sports  page.  Ideal  position  for 
number  2  or  3  sports  person  to  move  up. 
Must  have  sports  experience  or  strong  re¬ 
porting  background  and  eagerness  to 
learn.  Send  resume  and  slips  to  Rob  Mar¬ 
vin,  Managing  Editor,  Beatrice  Daily  Sun, 
PO  Box  847,  Beatrice  NB  68310. 

SPORTS  EDITOR 

We  have  kicked  our  sports  editor  upstairs, 
and  his  first  job  is  to  find  his  own  replace¬ 
ment.  The  person  he  chooses  will  be  a 
deadline  conscious  demanding  editor,  a 
good  organizer  and  motivator  for  our  tal¬ 
ented  staff  of  8.  He  also  must  have  an 
imagination  keen  enough  to  generate  a 
read^able,  entertaining  opinion  column 
several  timas  a  week. 

We  are  an  aggressive,  award-winning 
30,000+  7  day  newspaper  in  an  extremely 
competitive  Zone  5  area.  If  you  can  help 
make  us  become  even  better,  reply  in  con¬ 
fidence  with  resume,  clips,  tearsheets  and 
salary  requirements  to  Box  34938,  Editor 
&  Publisher. 


THE  DETROIT  NEWS  is  reviewing  applica¬ 
tions  from  talented  copy  editors  with  a 
minimum  of  3  years  daily  experience  with 
ambition  to  move  up  in  layout,  design, 
graphics  or  management.  If  you  qualify 
and  want  to  work  in  one  of  the  most  com¬ 
petitive  markets  in  the  country,  send  your 
resume  to  Ben  Bums,  Assistant  Managing 
Editor,  Detroit  News.  615  W  Lafayette,  De¬ 
troit  Ml  48231. 


MANAGING  EDITOR  for  semi-weekly  con¬ 
trolled  circulation  newspaper  in  central 
New  Jersey  to  lead  and  manage  staff  of  5 
reporters  plus  stringers.  Talents  must  in¬ 
clude  development  of  community  report¬ 
age.  layout  and  features  innovation.  Re¬ 
sume  must  describe  accomplishments,  not 
mere  job  chronology.  Write  to  Publisher, 
News  Transcript,  PO  Box  679,  Freehold  NJ 
07728. 

REPORTER,  general  assignment  and  High 
School  sports  for  award  winning  university 
town  weekly  in  Zone  4.  Experienced  or  re¬ 
cent  J-School  graduate.  Send  complete 
details  to  Box  34958.  Editor  &  Publisher. 

SPORTS  EDITOR  who  can  write,  edit,  spell 
and  direct  staff.  Want  the  best.  Circulation 
25,000.  Zone  4.  Box  34959,  Editor  & 
Publisher. 

BUSINESS  REPORTER— San  Juan,  Puerto 
Rico.  Weekly  business  newspaper.  Over 
40,000  circulation.  We  seek  a  reporter 
with  at  least  2  years  experience  not  count¬ 
ing  school  papers.  Must  have  economics  or 
business  experience  to  work  with  this 
largest  English  language  and  business 
aper  in  the  Caribbean.  Spanish-bilingual, 
esume  with  cli|»ings  to: 

Publisher,  Carnbean  Business 
PO  Box  6253,  Loiza  Station 

Santurce,  Puerto  Rico  00914 

MAJOR  PUBLISHER  of  nationally  circu¬ 
lated  magazines,  newspapers  and  books  in 
coin  collecting,  antique  automobile  and 
western  history  fields  seeks  versatile 
editorial  staffers  to  handle  varied,  expand¬ 
ing  publishing  tasks.  Knowledge  of  par¬ 
ticular  hobby  fields  helpful,  but  not  re¬ 
quired.  Growing  central  Wisconsin  firm, 
situated  in  relaxing  rural  environment,  of¬ 
fers  substantial  benefits  package,  includ¬ 
ing  health-dental,  disability  insurance  and 
retirement  plans.  Generous  vacation  pro¬ 
gram.  Apply  in  writing,  with  resume  and 
clips  to  Clifford  Mishler,  Krause  Publica¬ 
tions,  700  E  State  St,  lola  Wl  54945. 


HELP  WANTED 

_ EDITORIAL _ 

EDITORIAL  PAGE  EDITOR 
30,000  circulation  daily  and  Sunday  in 
south  central  Pennsylvania  has  newly 
created  position  open  for  a  skilled  editorial 
writer.  Responsibilities  will  include  page 
editing  layout  and  design,  writing  of  local 
and  state  editorials.  Send  clips,  resume 
and  salary  history  to  Box  34986,  Editor  & 
Publisher. 

EDITOR — Dominant  weekly  in  growing 
North  Carolina  community.  Prior  expen- 
ence  in  writing,  selling  and  leading  will 
bring  top  salary  to  right  person.  Good  ben¬ 
efits  and  nice  area  for  family.  Join  small 
growing  weekly  group.  Send  resume  to  Box 
34989,  Editor  &  Publisher. 

ADMINISTRATIVE  EDITOR 
Sports  industry  magazine  needs  an  experi¬ 
enced  editor  who  can  run  a  monthly  publi¬ 
cation  in  a  cost  effective  manner;  manage 
a  small  magazine  staff;  and  work  indepeiv 
dently.  Must  have  magazine  management 
experience  and  a  thorough  knowledge  of 
production.  Located  in  Zone  2.  PR  and 
media  buying  experience  also  desirable 
but  not  necessary.  Send  resume,  salary 
histoiY  and  samples  of  recent  work  to  Box 
34977,  Editor  &  Publisher. 

EDITORIAL 

ASSISTANT 

Our  firm,  located  in 
midtown  Manhattan, 
has  a  need  to  employ  a 
recent  college  gradu¬ 
ate  or  the  equivalent. 
A  major  in  journalism 
or  science  preferred. 
Excellent  writing  skills, 
and  verbal  articulation 
necessary.  Opportunity 
for  career  advance¬ 
ment,  outstanding  sal¬ 
ary  and  benefits.  Please 
send  resume  to: 

Box  34996 
Editor  &  Publisher 

An  Eqool  Opportunity  Employer  MJf 
Committed  to  AHirmohve  Action 


AGRICULTURAL  PUBLICATIONS  EDITOR 
respcxisible  for  total  Kentucky  cooperative 
extension  service  agricultural  publications 
program — plan,  edit,  aid  in  design,  super¬ 
vise  production,  plus  communications  ac¬ 
tivities  as  assigned  by  director  of  public 
information  department.  Masters  degree 
required.  Send  resume,  work  samples,  list 
of  references  to  Leo  Brauer,  Search  Con+ 
mittee  Chairman,  Dept  of  Public  Informa¬ 
tion.  138  Agricultural  Ex^riment  Station, 
University  of  Kentucky,  (jollege  of  Agricul¬ 
ture,  Lexington  KY  40546. 

SPORTS  EDITOR 

The  Southern  Illinoisan.  35,000  daily  and 
Sunday,  needs  writer,  administrator  and 
deskperson  to  nead  our  4-person  sports 
staff.  The  SlU-C  Salukis  and  many  prep 
teams  provide  a  lively  focus:  St  Louis  is 
less  than  2  hours  away.  Supen/isory  and 
news  side  experience  desirable.  Send  writ¬ 
ing,  layout  clips  and  resume  tO;  Peter  Sel- 
kowe,  PO  Box  2108,  Carbondale  IL  62901. 

ASSOCIATE  SPORTS  EDITOR— National 
sports  publication  seeks  recent  journalism 
graduate.  Must  be  good  at  writing  and  edit¬ 
ing  and  have  sound  knowledge  of  football 
and  basketball.  Good  salary  plus  benefits. 
Write  Roger  Stanton.  Football  News. 
17820  E  Warren  Av,  Detroit  Ml  48224. 

ZONE  9.  AM  DAILY  is  seeking  applications 
tor  sports  layout  person.  2-3  years  experi¬ 
ence  on  large  AM  publication.  Horizontal 
layout  with  emphasis  on  pictures.  Will  lay¬ 
out  sports  section  5  days  a  week  and  edit 
stories  both  local  and  wire.  VDT  helpful. 
Women  and  minorities  encouraged  to  ap¬ 
ply.  Send  confidential  replies  to  Box 
35003,  Editor  &  Publisher. 
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HELP  WANTED 


EDITORIAL 


COMBINATION  reporter/sportswriter, 
15,200  daily,  in  beautiful  northeast  Min¬ 
nesota.  Good  job  for  a  recent  grad  who 
wants  wide  exposure  to  total  newsroom 
operation.  Heavy  emphasis  on  sports  in 
Fall  and  winter.  Requires  layout,  writing, 
editing  and  some  photography  skills.  Ex¬ 
cellent  young  staff  and  pleasant  working 
conditions.  Prefer  someone  from  Midwest. 
Contact  Bill  Hetland,  Editor,  Mesabi  Daily 
News,  704  7th  Av,  S,  Virginia  MN  55792, 
(218)  741-5544  ext  23. 


BUSINESS  REPORTER 
The  San  Jose  Mercury  News  is  looking  for 
an  experienced  business  writer  to  cover 
this  area's  booming  electronics  industry. 
We  need  a  self  starter  who  can  turn  out 
daily  stories  and  produce  in-depth 
magazine  style  pieces. 

We'd  prefer  someone  who  has  spent  at 
least  a  year  on  the  business  or  electronics 
beats  at  a  daily  newspaper. 

While  most  of  your  work  will  involve  high 
technology  coverage,  you  also  will  do  gen¬ 
eral  assignment  business  reporting. 

You’ll  need  to  understand  corporate  finan¬ 
cial  statements  and  be  able  to  keep  our 
readers  up-to-date  on  what's  happening  in 
the  semi  conductor,  computer,  telecom¬ 
munications  and  test  and  measurement 
industries.  Most  important  is  your  ability  to 
produce  a  broad  range  of  stories  which 
make  these  industries  interesting  and  un¬ 
derstandable  to  the  general  reader. 

Pay  ranges  to  more  than  $24,000  a  year. 
The  fringe  benefits  are  excellent. 

Send  a  resume  and  a  letter  that  tells  us 
why  you’re  the  person  for  this  challenging 
assignment.  Include  clips  of  both  hard 
news  stories  and  features  and  the  names 
and  phone  numbers  of  3  professional  ref¬ 
erences  we  can  call  immediately. 

Send  your  materials  to  Jim  Mitchell,  Busi¬ 
ness  Editor,  San  Jose  Mercury  News,  750 
Ridder  Park  Dr,  San  Jose  CA  95190. 


BUSINESS  WRITERS 
Florida 

The  Ft.  Lauderdale  News/Sun  Sentinel  has 
immediate  openings  for  experienced  busi¬ 
ness  writers.  A  minimum  of  3  years  experi¬ 
ence  on  daily  required,  one  year  in  busi¬ 
ness  area.  Please  respond  detailing 
employment  history  with  business  writing 
samples  to: 

Ft.  Lauderdale 
NEWS/SUN  SENTINEL 
Claudia  L.  Jack,  Employment  Manager 
101  N  New  River  Dr.  East 
Ft.  Lauderdale  FL  33302 
An  Equal  Opportunity  Employer 


HELP  WANTED 


EDITORIAL 


WOMEN'S  EDITOR  for  small  daily  in  Kan¬ 
sas.  Must  use  camera.  Resume  to  Al 
Swartzell,  El  Dorado  Times,  El  Dorado  KS 
67042. 


ASSISTANT  CITY  EDITOR 
Zone  9  morning  daily  is  seeking  applica¬ 
tions  for  assistant  editor  openings  that 
may  occur  within  the  next  year.  Extensive 
reporting/editing  experience  with  large 
daily  newspaper  preferred.  Need  or¬ 
ganized  person  with  story  and  editing 
judgment  to  help  direct  talented  staff  in 
highly  competitive  market  in  one  of  the 
nation’s  most  livable  cities.  Women  and 
minorities  encouraged  to  apply.  Send  let¬ 
ters,  resumes,  clips  and  references  to  Box 
35008,  Editor  &  Publisher. 


COPY  EDITORS 
FLORIDA 

The  Ft.  Lauderdale  News  &  Sun  Sentinel, 
one  of  the  south's  most  progressive  and 
dynamic  newspaper  companies  has  posi¬ 
tions  available  for  experienced  copy 
editors.  Successful  candidate  must  have  a 
minimum  of  3  years  daily  experience  with  a 
strong  editing,  headline  writing  and  layout 
background.  AM/PM  shifts.  Salary  com¬ 
mensurate  with  experience.  Please  re¬ 
spond  detailing  experience,  salary  re¬ 
quirements  and  references  to: 

Ft.  Lauderdale  News/Sun  Sentinel 
Claudia  L.  Jack,  Employment  Manager 
101  N  New  River  Dr.  East 
Ft.  Lauderdale  FL  33302 
(305)  761-4386 
Equal  Opportunity  Employer 


METRO  EDITOR— The  LaCrosse  Tribune 
seeks  a  metro  editor  to  direct  staff  of  11 
professional  news  men  and  women.  This 
editor  and  his  or  her  assistant  also  super¬ 
vise  the  work  of  correspondents  who  cover 
news  in  9-county  area  in  3  states.  We  need 
a  person  who  can  lead  the  staff,  sharpen 
their  writing  and  provide  ideas,  and  who 
will  not  accept  anything  but  high  quality 
work.  The  person  we  hire  will  have  solid 
reporting  experience,  as  well  as  copy  edit¬ 
ing  and  supervisory  skills.  The  Laijrosse 
Tribune  is  a  7-day,  35,000  circulation 
daily.  Send  resume  including  reference 
and  a  letter  outlining  your  thoughts  and 
goals  as  a  journalist  to  David  B  Offer,  Man¬ 
aging  Editor,  LaCrosse  Tribune,  401  N  3rd 
St,  LaCrosse  Wl  54601.  No  calls. _ 


MANAGING  EDITOR 

Worcester  Magazine,  a  4  year  old  alterna¬ 
tive  weekly,  is  looking  for  a  super  copy 
editor  and  headliner  writer.  If  you're  bright 
and  energetic  and  want  to  add  some  ex¬ 
citement  to  your  life,  write:  Dan  Kaplan, 
Worcester  Magazine,  22  Front  St.  Worces¬ 
ter  MA  01608. 


HELP  WANTED 


EDITORIAL 


ASSISTANT  CITY  EDITOR 
FLORIDA 

Florida's  fastest  growing  AM  newspaper 
has  an  opening  for  an  experienced  assis¬ 
tant  city  editor.  A  minimum  of  3-5  years 
previous  experience  as  editor  or  assistant. 
Ability  to  handle  breaking  news,  strong 
news  judgment,  and  editing  skills  re¬ 
quired.  Salary  commensurate  with  experi¬ 
ence.  Night  shift.  Please  send  resume,  in¬ 
cluding  salary  history  and  references  tO: 
Ft  Lauderdale 
NEWS/SUN  SENTINEL 
Claudia  L  Jack,  Employment  Manager 
101  N  New  River  Dr,  East 
Ft  Lauderdale  FL  33302 
Equal  Opportunity  Employer 


FREELANCE 


WRITERS/RESEARCHERS  needed  for 
radio  featurette.  Send  self-addressed 
stamped  envelope  to  PO  Box  1015A,  Green 
Bay  Wl  54301. 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Weekly, 
monthly  subscription  rates.  M.  Sternman, 
68-38  Yellowstone,  Forest  Hills  NY  11375. 


MARKETING 


EUROPEAN  STARS  AND  STRIPES, 
Darmstadt,  Germany,  is  seeking  dynamic, 
creative,  go-getter  for  circulation  and  ad¬ 
vertising  promotion.  Want  circulation  pro¬ 
motion  experience  in  medium  size  daily. 
Writing,  graphic  arts  and  display  skills 
highly  desirable.  New  position  with  poten¬ 
tial  for  advancement.  Starting  pay  is 
$17,035  plus  large  tax-free  housing  allow¬ 
ance.  Stars  and  Stripes  moves  your 
household  and  car  to  and  from  Europe. 
Free  US  schooling  for  children.  For  par¬ 
ticulars  and  application  write  to:  Stars  and 
Stripes,  Attn:  Director,  New  York  Opera¬ 
tion,  252  Seventh  Ave.  Room  401,  New 
York,  NY  10001,  Telephone  (212)  620- 
3333.  Letters  must  be  postmarked  on  or 
before  1  liilv  1980 


MARKET  RESEARCH 


MARKET-RESEARCH  MANAGER 
Western  New  York's  leading  daily  newspa¬ 
per  has  an  immediate  opening  as  manager 
of  our  marketing  department.  We  are  seek¬ 
ing  an  individual  who  is  a  proven  profes¬ 
sional  in  promoting  and  marketing  the 
daily  newspaper.  Will  have  full  responsibil¬ 
ity  for  the  advertising  promotion,  research 
and  advertising  creative  division.  Join  a 
dedicated  team  of  professionals  at  one  of 
the  nation’s  fastest  growing  daily  newspa¬ 
pers.  Excellent  pay,  fringes  and  working 
conditions.  All  replies  treated  as  confiden¬ 
tial.  Send  resume  or  call  Clyde  Pinson,  Ad¬ 
vertising  Director,  Buffalo  Evening  News. 
1  News  Plaza,  Buffalo  NY  14240  or  call 
(716)  849-3434. 


PRESSROOM 


PRESSROOM  FOREMAN 
With  minimum  5  years  experience  on  Goss 
Metro  who  can  print  a  quality  product  with 
process  color.  50,000  circulation,  7  day 
publication  in  western  Pennsylvania. 
Reply  in  confidence  to  Box  345M.  Editor 
&  Publisher. 

$500 

REWARD 

For  information  leading  to  the  employment 
of  any  press  operator  willing  to  work  hard 
and  grow  with  our  newspaper  and  com¬ 
mercial  printing  operation,  (f  you  know  of 
conscientious,  reliable  operators  who  are 
quality-oriented  and  willing  to  relocate  in 
Hawaii  with  an  expanding  company,  you 
can  do  him/her  and  yourself  a  favor  by  tell¬ 
ing  us  about  him/her.  We  need  three 
operators  for  our  Goss  6-unit  Urbanite.  Pay 
is  commensurate  with  ability.  Excellent 
benefits  include  medical,  dental,  sick 
leave  and  profit  sharing.  If  your  referral 
joins  us  we  will  send  $500  to  you  after 
he/she  has  been  employed  90  days.  Con¬ 
tact  Kern  Berry  or  Dennis  Heupel,  Sun 
Press,  46-016  Alaloa  St,  Kaneohe  HI 
96744,  (808)  235-5881. _ 


SMALL  DAILY  PAPER  and  job  shop  in 
Southwest  needs  foreman-superintendent 
of  back  shop.  Must  know  offset  job  press¬ 
es  and  web  press.  Knowledge  of  price 
making  required.  Type  is  computer  set. 
Box  34727,  Editor  &  Publisher. 


HELP  WANTED 


PRESSROOM 


WORKING  FOREMAN — Weekly  newspaper 
in  Zone  1  wants  working  foreman  to  run 
Goss  Suburban  press.  Growing  commercial 
business.  Must  be  flexible  and  be  willing  to 
work  in  growth  business.  Should  be  willing 
to  train  a  second  shift  crew.  Send  resume 
and  salary  requirement  to  Box  33645, 
Editor  &  Publisher. 


FOREMAN — Daily  Newspaper  in  Zone  5 
seeks  experienced  foreman  to  start  up  and 
run  a  brand  new  double  wide  multi-unit 
offset  press.  Must  be  willing  to  work 
nights.  Great  growth  potential.  Send  re¬ 
sume  and  salary  requirements  to  Box 
35(X)7,  Editor  &  Publisher. 


PRESSMAN-WOMAN  to  operate  Goss 
Community  or  Suburban  press.  Excellent 
pay.  Health,  dental,  disability  and  life  in¬ 
surance.  Must  have  experience  on  Com¬ 
munity,  Suburban  or  related  press.  All  re¬ 
location  expenses  will  be  paid  for.  Call  Sid 
Simon  at  (215)  365-1155. 


PRODUCTION 


ENGRAVING — large  metropolitan  daily  in 
Zone  5  needs  experienced  people-oriented 
engraving  supervisor  with  strong  back¬ 
ground  in  offset  platemaking,  camera.  Ex¬ 
cellent  benefits.  Box  34726,  Editor  & 
Publisher. 


PRODUCTION  MANAGER/ART  DIRECTOR 
for  lively  Rocky  Mountain  newspaper  with 
national  leadership.  Design  layout  and 
supervise  paste  up  crew  for  16-page  tab¬ 
loid.  Some  proof  reading,  ad  production 
and  work  on  promotion  materials.  Design 
and/or  layout  experience  necessary;  art 
skills  helpful.  Low  salary.  Health  Insur¬ 
ance.  Application  deadline.  August  11. 
Send  resume  and  samples  of  work  to, 
Geoffrey  O'Gara,  High  Country  News.  Box 
K,  Lander  WY  82520. 


PRODUCTION  MANAGER  for  small  daily  in 
Kansas.  Must  know  and  work  at  all  phases 
of  cold  type  composition,  camera,  plate 
making,  web  offset  press.  Write  El  Dorado 
Times,  El  Dorado  KS  67042. 


COMPOSING  ROOM  SUPERVISOR 
Excellent  opportunity  for  someone  ca  pable 
of  running  paste  up  and  type  setting  de¬ 
partments  for  growing  weekly  newspaper 
group  in  Zone  1.  Experience  in  ad  mark-up, 
page  make-up  and  weekly  production. 
Applicant  must  be  willing  to  teach  and 
supervise  new  workers  as  well  as  plan  work 
schedules  to  meet  deadlines  for  8  weekly 
newspapers.  Progressive  plant,  prize  win¬ 
ning  papers.  Send  resume  to  Box  34930, 
Editor  &  Publisher. 


PROMOTION 


RESEARCH/PROMOTION  MANAGER  at 
one  of  New  Jersey’s  largest  newspapers 
working  primarily  with  advertising  staffs. 
Thorough  knowledge  of  ABC  reports, 
media  records,  U.S.  census  reports  and 
market  research  studies  and  survey  pro¬ 
cedures  required.  Working  knowledge  of 
on  line  computer  system  (terminal)  pre¬ 
ferred.  Must  understand  needs  of  news¬ 
paper  sales  organization  and  be  capable  of 
formulating  sales  presentations  designed 
to  aid  sales  staff.  Ability  to  give  presenta¬ 
tions  helpful. 

In  addition  to  supervising  statistical 
clerks,  duties  include  supervision  of  3 
artists  involved  in  doing  ad  layouts  and  de¬ 
signing  and  printing  or  promotion  mailers 
for  special  sections,  etc.  Salary  negoti¬ 
able.  Send  complete  and  current  resume, 
include  salary  desired  to  Box  35015. 
Editor  &  Publisher. 


To  onswor  box  numbor  ads  In 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box 
number  in  the  ad,c/o  Editor& 
Publisher,  575  Lexington  Ave¬ 
nue,  New  York,  N.Y.  10022. 
Please  be  selective  in  the 
number  of  clips  submitted  in 
response  to  an  ad.  Include 
only  material  which  can  be 
forwarded  in  a  large  manila 
envelope. 


- \ 

SCRIPT  SPECIALIST 

The  King  Faisal  Specialist  Hospitai  and 
Research  Centre,  Riyadh,  Saudi  Arabia 

Immediate  opening  for  a  qualified  individual  with  a  B.S. 
or  B.A.  Degree  in  Journalism  or  Communications  and  2 
years  of  commercial  or  scientific  writing  experience. 

The  setting  is  a  modern  250-bed  acute  care  hospital  and 
research  centre,  located  in  the  capital  city  of  Saudi 
Arabia.  The  Audio  Visual  Department  at  the  Hospital  con¬ 
ducts  inservice  education  programs  as  well  as  programs 
for  entertainment. 

Salaries  and  benefits  are  excellent.  The  24-month  single 
status  contract  includes  housing,  transportation  and  a 
30  day  annual  vacation. 

Interested,  qualified  candidates  should  submit  a  resume 
with  current  salary  history  to: 

Linda  Hogin 

International  Representative 
Hospital  Corporation  International 
One  Park  Plaza 
Nashville,  Tennessee  37202 

~  HOSPITAL 
CORPORATION 

An  Equal  Opportunity  Employer 

\ _ _ _ / 
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HELP  WANTED 
PUBLIC  RELATIONS 


POSITIONS  WANTED 
ARTIST 


POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


PUBLIC 

RELATIONS 

Our  firm,  located  in 
midtown  Manhattan,  is 
seeking  an  addition  to 
its  top  notch  public  re¬ 
lations  department. 
We  require  a  bachelors 
degree  {preferably  in 
journalism  or  science) 
or  the  equivalent  and  5 
years  of  print  or  broad¬ 
casting  hard  news  ex¬ 
perience.  Outstanding 
writing  skills  and  an 
ability  to  understand 
technical  subjects  are 
essential.  Public 
speaking  ability  or  ex¬ 
perience  is  helpful.  We 
offer  excellent  bene¬ 
fits  and  salary  for  this 
career  advancement 
opportunity.  Please 
send  resumes  to: 

Box  34997 
Editor  &  Publisher 

An  Equol  Opportunity  Employer  M/F 
Committed  to  Affirmative  Action 


SALES 


SALES  REPRESENTATIVE  needed  for 
twice  weekly  newspaper  in  Atlantic  City 
area.  Send  resume  to  PO  Box  804,  Cologne 
NJ  08213. 


Positions 
Wanted . . . 


ADMINISTRATIVE 


MBA  WITH  EXPERIENCE,  26,  2  years 
composition  supervisory,  IVj  years  front- 
end  systems  applications  representative 
with  BA  in  journalism,  getting  MBA  in 
management  in  August  and  looking  for  job. 
Proven  ability  to  work  with  people  and  re¬ 
duce  costs.  Production,  personnel,  gen¬ 
eral  administration  or  whatever  you  have  to 
offer  or  suggest.  Looking  for  experience  to 
get  to  top  spot.  Box  35013,  Editor  & 
Publisher, 


GENERAL  MANAGER  of  weekly  newspaper 
seeks  management  position  on  daily.  Have 
MBA  and  Journalism  degrees.  Box  34988, 
Editor  &  Publisher. 


CONTROLLER— Medium  size  daily, 
deadended.  Seek  challenge  as  business 
manager  or  general  manager  in  medium 
size  daily  or  assistant  to  the  publisher  on 
larger  paper.  Box  34935,  Editor  & 
Publisher. 


ADVERTISING 


EXPERIENCED,  educated,  and  energetic 
advertising  account  representative  wishes 
to  relocate  for  newspaper  in  Pacific 
Northwest.  (714)  329-0732.  Excellent  ref¬ 
erences  available.  Box  34670,  Editor  & 
Publisher. 


SALES  JOB  on  weekly  or  small  daily 
wanted.  College  graduate  with  a  year  on  a 
17,(X)0  daily.  Pr^er  Zones  7,  8  or  9.  Write 
Box  34676,  Editor  &  Publisher. 


SEEKING  POSITION  ON  DAILY.  Experi¬ 
enced  artist  and  cartoonist.  Solid 
portfolio.  Bob  Seymour,  4651  Granford  Ln, 
Stow  OH  44224. 

ARTIST  looking  for  creative  challenge  on 
daily,  accomplished  in  illustration,  graphic 
design,  editorial  cartoons,  layout,  etc.  Ver¬ 
satile,  experienced.  Box  34954,  Editor  & 
Publisher. 

CARTOONIST 

CARTOONIST  seeks  job  with  small  town 
newspaper,  any  location,  Tony  Algiers, 
1130  Wanaka  St,  Honolulu  HI  96818. 

CIRCULATION 

EXPERIENCED  CIRCULATION  MANAGER, 
morning,  evening  and  Sunday  papers, 
seeks  new  challenge  with  aggressive 
newspaper  up  to  100,000  circulation.  1 
stick  to  the  basics  of  delivering  the  paper 
on  time,  collecting,  training  district  sales 
managers  and  carriers  to  succeed  and 
then  selling  the  product/senrice  well.  Ex¬ 
cellent  references.  Reply  in  confidence  to 
Box  34819,  Editor  &  Publisher. 

DIRECTOR — Christian  seeking  new  chal¬ 
lenge.  Available  September  1,  1980.  Box 
34976,  Editor  &  Publisher. 

EDITORIAL 

PULITZER  PRIZE  finalist,  nominated 
twice,  now  has  more  than  a  decade  of 
newspaper  experience,  at  age  33.  Has  four 
other  awards,  college  degree  with  honors, 
and  a  major  Washington  governmental  fel¬ 
lowship.  Seeks  challengingwriting  position 
in  Zone  2,  will  consider  other  Zones  also. 
Box  34635,  Editor  &  Publisher. 

HARD  WORKING  daily  editor,  9  year  pro, 
seeks  new  challenge  in  desert  Southwest. 
Box  34921,  Editor  &  Publisher. 

YOUNG,  AWARD-WINNING  lifestyle  editor 
with  flair  for  headlines  and  layout  seeks 
copy  editing  position  on  medium-sized  or 
large  daily  in  Zone  5.  Box  34918,  Editor  & 
Publisher. 

STRINGER,  Boston-based,  covers  East 
Coast  news,  press  conferences,  etc.  Ex¬ 
perienced  business,  science,  technology. 
Fast,  accurate,  reliable,  imaginative.  Box 
34900,  Editor  &  Publisher. 

FINANCIAL  WRITER.  38,  produces  hard 
economic  news  and  bright  profiles  for 
Sunday  and  daily.  Business  editor  on  two 
dailies  including  200,000  PM.  Seek  step 
up  to  top  professional  staff.  Box  34892, 
Editor  &  Publisher. 

FEATURE  ME— 1  year  daily  paper  ex¬ 
perience;  currently  on  65,000  New  York 
City  area  daily,  seeks  feature  writing/re¬ 
porter  spot.  Handle  camera.  Prefer  Zone 
2;  will  consider  others.  Box  34889,  Editor 
&  Publisher. 

HUSTLING  WRITER/PHOTOGRAPHER 
seeks  general  assignment/features/life¬ 
style  slot  on  design-oriented  "Front  Page" 
daily.  Four  years  metro  paper  experience; 
contributing  editor,  columns  for  city,  state 
and  trade  magazines;  2  years  corporate 
and  government  freelance.  VDT,  ASMP 
member,  some  design  and  editing  too.  Box 
34678,  Editor  &  Publisher. 

EXPERIENCED,  talented,  dedicated  and 
employed  sports  writer,  49,  to  run  your 
sports  department  or  to  cover  major  col¬ 
lege  or  pro  beat.  Good  writer,  excellent 
teacher.  Prefer  community  oriented  news¬ 
paper  in  Zone  9,  but  would  consider  other 
areas.  Box  34715.  Editor  &  Publisher. 

ASSISTANT  CITY  EDITOR  of  70,000  metro 
daily  in  Zone  2  wants  similar  job  or  copy 
desk  job  on  larger  daily.  Box  34943,  Editor 
&  Publisher. 

SPORTSWRITER  seeks  position  on  metro 
after  3  years  on  small  Eastern  daily.  Lay¬ 
out.  writing,  camera  experience.  Have  ex¬ 
perience  covering  pro  and  college  teams 
Box  34944,  Editor  &  Publisher. 

EXPERIENCED  SPORTS  WRITER  seeks 
spot  on  any  size  newspaper  daily  or  weekly 
Layout.  VDT  experience.  Stephen  Byrne, 
174  S  Washington,  Tiffin  OH  44883,  (419 
447-4208. 

SPORTSWRITER — Nine  years  experience 
(VOTs),  seeks  new  opportunity.  Versatile, 
hard-working  and  dedicated — and  ready  to 
move  anywhere.  Phone  (M7)  796-9037. 


EDITOR  &  PUBLISHER  for  June  21,  1980 


THE  TV  EDITOF^ou’re  looking  for.  Nation¬ 
ally  respected  TV  critic  with  editing,  dia¬ 
gramming  mileage  desires  title  to  match 
ability.  Introduce  TV  coverage  where 
there's  none,  or  relieve  burden  of  enter¬ 
tainment  department.  Box  34823,  Editor  & 
Publisher. _ 


AMBITIOUS  writer  experienced  in  public 
relations  and  newswriting  seeks  entry-level 
position  in  northern  lllinois/southem  Wis¬ 
consin.  Journalism  BA,  Northern  Illinois 
University.  Nancy  Fairbum,  3321  Sage  Dr, 
Rockford  IL  61111. 


MAGAZINE  Associate  Editor.  Five  years 
with  national  industrial  monthly.  Looking 
for  editorial  position  with  political/busi- 
ness  or  lifest^e  publication.  Strong  writ¬ 
ing/editing  skills.  Political  science  degree. 
27,  single.  Any  Zone.  Box  34632,  Editor  & 
Publisher. 


EDITORIAL  WRITER— Highly  experienced, 
skilled,  productive  page  editor  and  writer 
with  100,000-class  newspapers.  Box 
34591,  Editor  &  Publisher. 


AWARD-WINNING  political  satirist  will 

brighten  your  paper  with  local  columns 

which  are  rapier  keen.  Send  for  samples. 

Box  34692,  Editor  &  Publisher. 
WRITER/EDITOR  seeks  new  challenge. 
Overseas  duty,  8  years  experience,  busi¬ 
ness/farm/sports  editor,  general  reporter, 
copy  desk,  former  broadcaster  with  major 
network.  Under  30,  willing  to  relocate.  Box 
34822,  Editor  &  Publisher. 


EDITOR,  59,  desires  return  to  news  work 
after  long  stint  in  industry.  Former  manag¬ 
ing,  copy,  wire  editor  on  metro  daily,  wire 
service,  small  daily.  Prefers  Zone  5.  Box 
34^1,  Editor  &  Publisher. 


HAVE  DONE  IT  ALL  on  weeklies  as  both 
sports  editor  and  writer  for  four  years. 
Seek  move  to  small/medium  daily  in  Zones 
1-4  or  8  that  want  dynamic  sports  report¬ 
ing.  Call  J.P.  at  (301)  655-7465  or  (301) 
465-1400. 


BUSINESS — Retooled  local  government 
reporter  seeks  business  reporting  position 
(l(X),000-plus  preferred)  in  Zones  1  or  2. 
Columbia  J-grad.  Six  years  on  dailies.  Box 
34818,  Editor  &  Publisher. 


NO  LOCAL  NEWS??? 

Highly  motivated  editor  (age  27)  seeks 
permanent  post  on  solid  6-day  paper. 
Proven  organizationalist  on  6-day  PM, 
weekly,  corporate  monthly.  Knows  func¬ 
tion  of  community  paper  and  can  provide 
positive  results.  Zone  8-9  desired.  I^sition 
paper,  clips  and  resume  on  request.  Gregg 
A.  Miller,  14628  E  36th,  Independence  MO 
64055. 


A  NEW  CHALLENGE  is  what  I'm  hoping  to 
find.  Have  3  years  news  experience  on  a 
70,0(X>+  daily.  Seeking  news  or  feature 
writing  position.  Would  prefer  northern 
California.  Oregon  or  Washington.  Box 
34942,  Editor  &  Publisher. 


EXPERIENCED,  33  year  old  newsman 
seeks  position  on  daily.  Masters  in  jour¬ 
nalism,  bachelors  in  business  administra¬ 
tion.  Can  edit,  layout,  write.  John  Ship- 
man,  468  Galen  #3,  State  (College  PA 
16801,  (814)  237-8403. 


SPORTS  EDITOR  seeks  new  challenge.  I 
know  what  readers  want  and  I  deliver. 
Stories  come  alive  on  eye-catching  pages. 
Have  VDT  experience.  Box  34966,  Editor  & 
Publisher. 


RECENT  GRADUATE  seeking  Zone  8 
locale;  college  paper  editor;  PR;  can  write, 
edit.  more.  Box  34972,  Editor&  Publisher. 


WRITER/EDITOR — 1  year  daily  staff  writer, 
6  months  weekly  editor,  3  years  little 
magazine  editor/publisher,  history  PhD, 
seeks  interesting  position  with  newspaper 
or  magazine.  Box  34978,  Editor  & 
Publisher. 


EXPERIENCED  EDITOR  seeks  chance  to 
build  sound  community  news  coverage. 
Responsibly  creative,  good  organizer.  Box 
34994,  Editor  &  Publisher. 


EXPERIENCED  REPORTER  with  10  years 
covering  politics,  government  and  courts, 
seeks  ixist  on  KJO.OfXH  daily,  any  Zone. 
Box  35023,  Editor  &  Publisher. 


FREELANCE 


FREELANCE  MATERIAL  for  newspapers, 
magazines.  Two  newspaper  veterans  can 
provide  features  and  people  stories,  espe¬ 
cially  in  sports,  business  and  religion,  ^x 
348>^,  Editor  &  Publisher. 


PHOTOJOURNAUST 


DEDICATED  AND  IMAGINATIVE  photog¬ 
rapher  with  three  years  “stringer”  exper'- 
ence  at  AP  Wire  Service  Los  Angeles 
Bureau,  seeks  position  on  photo-conscious 
large  newspaper.  Will  put  camera  in  the 
most  “unique"  position  for  that  best  pic¬ 
ture.  Excellent  portfolio  and  references. 
Will  relocate.  Box  34904,  Editor  & 
Publisher. _ 


PHOTOJOURNALIST,  8  years  on  55,000 
daily.  Any  Zone  or  Canada.  Box  34831, 
Editor  &  Publisher. 


PRESSROOM 


HARD  WORKING  young  family  man  looking 
for  day  shift  work  in  Zone  1.  Six  years  ex¬ 
perience  on  Goss  Urbanite.  Box  34894, 
Editor  &  Publisher. 


PRODUCTION 


EXPERIENCED  SUPERVISOR— Camera, 
color  separation,  conventional  and  laser 
platemaking  qualifications.  Experienced 
supen/isor.  Newspaper.  Box  34845,  Editor 
&  Publisher. 


NEWSPAPER  PASTE-UP  person  would  like 
position  in  small  or  medium  size  daily  in 
Florida.  18  years  experience  in  news  and 
ad  paste-up.  Can  also  type.  PO  Box  73, 
Marshalls  Creek  PA  18335.  (717)  223- 
8173. 


PUBUC  RELATIONS 


REPORTER  with  4  years  experience  on 
dailies  and  J-school  degree  seeks  public 
relations  position,  preferably  in  Zone  1  or 
2.  Box  M916,  Editor  &  Publisher. 
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By  Robert  U.  Btown 


Past  Week’s  Stock  Prices 


Shop  Talk  at  Thirty 


What  paper  do  you  read? 

There  usually  is  more  than  one  way  to 
“play”  a  story — ^what  do  you  use  for  a 
lead,  a  headline?  It  is  this  choice  based 
on  editorial  judgment  that  provokes 
some  critics  into  charging  newspapers 
with  bias  or  prejudice  when  actually 
there  is  no  such  thing. 

Two  editors  looking  at  the  same  set  of 
statistics  can  come  up  with  a  different 
point  of  emphasis. 

An  example  is  this  week’s  story  on  a 
report  issued  Monday  by  the  College 
Placement  Council  on  this  year’s  job 
market  for  college  graduates. 

The  New  York  Daily  News,  using  a 
story  distributed  by  United  Press 
International,  headlined  it  over  two 
columns:  “See  grad  jobs  climbing  10%.’’ 

The  New  York  Times  took  the  same 
story  and  put  this  three-column  head  on 
it:  “Recession  Cuts  Into  College 
Graduates’  Job  Prospects.”  The  News’ 
story  was  complete  on  one  page.  The 
Times’  breakover  page  carried  the  line: 
“Recession  Is  Starting  to  Curtail  College 
Graduates’  Job  Market.” 

Both  newspapers  were  correct. 

The  UPl  story  in  the  News  said: 

“Jobs  for  this  year’s  college  graduates 
are  up  eight  to  10%  over  1979,  with  en¬ 
gineers  in  the  greatest  demand.  Reports 
on  hiring  by  670  employers  in  the  private 
sector  showed  yesterday  the  demand  for 
engineers  was  up  21%  over  last  year  .  .  . 

“The  8  to  10%  increase  is  less  than  a 
projected  1 3%  made  last  fall ,  the  reports 
said.” 

In  the  Times  the  story  said: 

“The  recession  has  begun  to  affect  the 
college  job  market. 

“The  class  of  1980  was  heavily  re¬ 
cruited  last  fall  and  winter,  but  a  report 
issued  by  the  College  Placement  Council 
said  companies  cut  back  sharply  in  the 
spring. 

“As  a  result,  the  total  number  of  job 
offers  for  the  academic  year  increased 
8%  from  the  last  academic  year  as 
against  the  13%  increase  that  employers 
had  predicted  last  fall.” 

The  Times  went  on  to  report  what  pre¬ 
vious  annual  reports  had  said:  “A  report 
issued  in  March  1979  indicated  that 
employers  were  making  30%  more  job 
offers  than  the  previous  year  .  .  .  March 
1978  showed  an  increase  of  31%,”  etc. 

The  Times  added:  “The  council  re¬ 
ported  that,  despite  the  recession,  a 
majority  of  the  employers  surveyed 
planned  to  hire  the  same  number  or  more 
graduates  next  year.” 

Then  the  Times’  story,  which  was 
more  than  twice  as  long  as  the  piece  in 
the  News,  quoted  some  individual 
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placement  directors  of  eastern  colleges. 

Job  applicants  will  be  encouraged  by 
this  advice  in  the  Times  from  Jack  Sing¬ 
leton,  director  of  placement  at  Michigan 
State  University,  and  John  E.  Steele,  di¬ 
rector  of  career  planning  and  placement 
at  Boston  College: 

“Job  placement  officers  insist  that  no 
matter  what  the  economic  conditions, 
college  graduates,  whether  in  science  or 
the  liberal  arts,  can  find  jobs  if  they  know 
how  to  look. 

“  ‘Lack  of  respect  for  the  work  ethic 
may  be  the  single  biggest  deterrent  to 
getting  a  job,’  Mr.  Singleton  said,  ‘and 
that  applies  to  college  graduates  and 
non-graduates.’ 

“Job  hunting  is  a  skill  that  can  be 
learned,’  said  Mr.  Steele.  ‘Once  you 
learn  to  drive  a  car,  it  doesn’t  matter  what 
car  you  drive,’  he  said.  ‘Those  people 
who  learn  the  mechanics  of  a  thorough 
job  campaign  will  get  a  job.’  ” 

Which  seems  to  make  the  headlines 
and  the  Council’s  report  inconsequential. 

Minn.  S&T  Co. 
decides  to 
fold  Harper’s 

Harper's,  owned  by  Minneapolis  Star 
&  Tribune  Co.,  will  suspend  publication 
after  its  August  issue,  it  was  announced 
June  17. 

At  the  annual  meeting  of  stockholders 
May  21,  Otto  Silha,  chairman  of  Star  & 
Tribune,  said  that  a  decision  had  been 
made  to  sell  the  magazine,  a  monthly. 
“As  you  can  imagine,”  Silha  told 
shareholders,  “we  would  like  to  be  cer¬ 
tain  that  the  magazine,  the  oldest  in 
America,  is  in  good  hands;  however,  this 
is  the  last  year  for  Harper’s  in  the  Star 
and  Tribune  family.  We  feel  it’s  time  for 
another  owner  to  try  to  match  the 
magazine’s  editorial  excellence  with 
healthy  financial  operations.” 

In  his  June  17  statement  on  the  demise 
of  the  magazine,  Silha  said  “we  were 
unable  to  reach  a  contractual  assurance 
that  qualified  buyers  would  finance  the 
magazine’s  long-term  continuance.” 

The  magazine,  which  has  a  circulation 
of  325,000,  reportedly  lost  $1.5  million 
last  year.  Fiscal  1980  revenues  both  ad¬ 
vertising  and  circulation  were  higher 
than  in  the  prior  year,  stockholders  were 
informed  in  May.  Linage  was  up  6.7%, 
with  a  stronger  showing  in  the  corporate 
and  institutional  classifications. 

“Unfortunately,  heavy  cost  increases 
for  paper,  postage  and  circulation-acqui¬ 
sition  more  than  offset  revenue  gains  for 


NEWSPAPERS 


One 

Year 

6/17  6/11  Ago 

Affiliated  Publications  (AMEX)  .  19  19  21'/e 

Blue  Chip  Stamps  (OTC)  .  2OV2  IS'A  19V2 

Capital  Cities  Comm.  (NYSE)  .  53'/8  54  4044 

Charter  Company  (NYSE)  .  25  26  N/A 

Cowles  Comm.  (NYSE)  .  24V4  24  2544 

Dow  Jones  (NYSE)  .  4144  38%  33V2 

Early  Calif.  Ind.  (OTC)  .  644  7  N/A 

Gannett  (NYSE)  .  4544  44%  43 

Gray  Comm.  (OTC)  .  35  3442  2642 

Harte-Hanks  (NYSE)  .  2344  2344  1  9% 

Jefferson  Pilot  (NYSE)  .  2944  29  3442 

Knight-Ridder  (NYSE)  .  2344  23  2144 

Lee  Enterprises  (NYSE)  .  21  ‘21  2144 

Media  General  (AMEX)  .  2744  2744  224e 

Multimedia  (OTC)  .  2144  2244  2644 

New  York  Times  (AMEX)  .  24  334b  25Vb 

Panax  (OTC)  .  442  442  6V2 

Post  Corp.  (Wise.)  (AMEX)  .  1644  14  18 

Quebecor  (AMEX)  .  944  944  7 

Seaboard  Coastline  (NYSE)  .  38  37Ve  N/A 

Stauffer  Comm.  (OTC)  .  36  36  2742 

Thomson  Newspapers  (CE)  .  17%  164a  16 

Time.  Inc.  (NYSE)  .  47  4648  39% 

Times  Mirror  (NYSE)  .  3444  3342  29Va 

Toronto  Sun  (CE)  .  1644  15  1342 

Torstar  (CE)  .  23  2144  1844 

Washington  Post  (AMEX)  .  1742  1744  2444 


SUPPLIERS 


Abitibi  (CE)  .  1944  194b  19 

Allied  Chemical  (NYSE)  .  5242  49  N/A 

Altai  r  (OTC)  .  344  344  444 

Am  Inti  (NYSE)  .  6442  5944  N/A 

Berkey  Photo  (NYSE)  .  444  342  542 

Boise  Cascade  (NYSE)  .  3744  3644  33% 

CBS  (NYSE)  .  50  4944  N/A 

Compugraphic  (NYSE)  .  1842  204a  40 

Compuscan  (OTC)  .  342  448  6% 

Consol.  Bath.  (CE)  .  15  15  12% 

Crown  Zellerbach  (NYSE)  .  44%  4344  37 

Digital  Equipment  (NYSE)  .  67  6944  5644 

Domtar  (AMEX)  .  20%  21  22% 

Dow  Chemical  (NYSE)  .  34%  3344  27 

Eastman  Kodak  (NYSE)  .  5744  5544  5744 

Georgia  Pacific  (NYSE)  .  2844  28%  28 

Grace,  W.R.  (NYSE)  .  374a  3744  28 

Great  Lakes  Paper  (CE)  .  50  5042  3444 

Great  Northern  Nekoosa  (NYSE)  ...  34  34  32% 

Harris  Corp.  (NYSE)  .  36%  35  27% 

Hunt  Chem.  (NYSE)  .  1044  1144  1444 

International  Paper  (NYSE)  .  36%  36  45 

Itek  Corp.  (NYSE)  .  1844  1942  24 

Kimberly  Clark  (NYSE)  .  4544  44  4742 

LogEtronics  (OTC)  .  1342  14  IIV2 

Logicon  (AMEX)  .  2144  1944  1344 

MacMillan  Bloedel  (CE)  .  2844  284b  2444 

Minnesota  Mining  &  Mfg  (NYSE)  ....  5544  5544  5748 

Raytheon  (NYSE)  .  76Vb  7442  484b 

Rockwell  Int  i  (NYSE)  .  27%  5344  3844 

Signode  (NYSE)  .  3542  3544  N,A 

St.  Regis  (NYSE)  .  29  2948  3144 

Southwest  Forest  Ind.  (NYSE)  .  164b  1542  1744 

Sun  Chemical  (NYSE)  .  2544  244b  29 

Visual  Graphics  Corp.  (AMEX)  .  6%  744  544 

Volt  Info.  (OTC)  .  2344  22V,  18 

White  Consolidated  (NYSE)  .  2344  24  2644 


Prices  supplied  by  Smith  Barney  Harris 
Upham  Inc. 

the  year,”  the  report  to  stockholders 
said. 

Harper’s  president  and  publisher 
James  Alcott,  who  will  join  the  parent 
Star  &  Tribune  Company,  said,  “The 
company  made  every  effort  to  sell  the 
magazine.  We  kept  hoping  it  would  work 
out  differently,  and  there’s  a  terrible 
sense  of  disappointment  that  it  didn’t.” 

Among  those  offering  to  buy  the 
magazine  were  Richard  Mellon  Scaife, 
the  Pittsburgh  banker  and  newspaper 
publisher.  Scaife  is  publisher  of  the 
Greenshurg  (Pa.)  Tribune-Review  and  is 
co-chairman  of  the  board  of  the  Sac¬ 
ramento  (Calif.)  Union  along  with  Panax 
Corporation  president  John  McGoff. 

Attempts  were  also  reportedly  made  to 
sell  the  magazine  to  CBS  for  $3  million 
and  to  the  Washington  Post  Company  for 
$1.5  million. 

EDITOR  &  PUBLISHER  for  June  21.  1980 


Mutual  Insurance  Company  Limited,  of  Hamilton,  Bermuda 


YOUR  LAST  OPPORTUNITY 
FOR  STRIKE  INSURANCE 
FOR  ONE  YEAR  IS  AT  HAND 


The  deadline  for  mailing  to  Bermuda  is  June 
25.  We  urge  you  not  to  be  late.  In  the  past  two 
weeks  there  have  been  three  wildcat  strikes  in 
newspaper  composing  rooms  in  three  totally 
separate  locations  around  the  country.  Don’t 
you  have  one  during  the  course  of  the  coming 


year  beginning  July  1  which  isn’t  covered  by 
Strike  Insurance.  This  is  available  only  to 
members  of  the  American  Newspaper  Pub¬ 
lishers  Association  through  Territorial  Insur¬ 
ance  Company  Limited  of  Hamilton  Bermuda. 


FIRST  AMENDMENT  INSURANCE 


First  Amendment  Insurance  continues  to 
progress  favorably.  One  interesting  fact  aris¬ 
ing  out  of  the  offer  of  this  insurance  is  that  a 
number  of  publishers  have  questioned  the 
separation  between  libel  and  First  Amend¬ 
ment  insofar  as  covered  risks  are  concerned. 
We  now  have  an  astounding  case  where  the 
publisher  has  libel  insurance,  has  been  sued  by 
a  sitting  judge  and  directed  by  that  same  court 
to  do  things  which  clearly  would  have  been 
covered  under  First  Amendment  insurance 
but  not  libel  insurance.  We  would  hope  that  this 
is  a  rarity,  but  let  us  not  forget  that  the  major¬ 
ity  of  judges  in  the  United  States  are  elected 


by  local  political  parties.  They  are  subject  to 
all  the  vagaries  of  such  a  process.  A  newspa¬ 
per  in  a  given  community  is  a  ripe  target  for 
abuse  of  discretion  by  such  persons.  The 
Alton  (Illinois)  Telegraph  case  is  now  in  the 
process  of  appeal  from  a  compensatory  ver¬ 
dict  of  $6.7  Million  and  a  punitive  damage 
verdict  of  $2.5  Million,  for  a  total  of  $9.2  Mil¬ 
lion.  The  record  is  replete  with  judicial  error 
brought  about  by  a  sitting  judge  who  has  been 
defeated  for  reelection  and  who  leaves  office 
in  December,  1980.  The  newspaper  which  had 
to  appear  before  him  had  strongly  opposed  his 
reelection.  What  more  can  we  say! 


LIBEL  INSURANCE 


Statistically,  country-wide,  libel  insurance 
represents  a  good  risk.  It  is  only  the  aberrant 
case  such  as  the  aforementioned  Illinois  case, 
which  presents  problems.  We  are  doing  an 
indepth  study  to  see  what  measures  can  be 
taken  to  lessen  this  type  of  indiscriminate  ac¬ 
tion.  We  do  want  you  to  know  there  is  no 
intention  on  the  part  of  the  Mutual  Company 
to  surcharge  libel  prospects  in  the  states  of 
California,  Hawaii,  Oklahoma,  South 


Carolina,  Alabama,  Florida,  Vermont,  New 
Hampshire  and  Alaska.  It  is  our  understanding 
that  libel  insurance  cannot  be  purchased  in 
those  states  from  other  sources  without  being 
faced  with  at  least  a  1(K)%  surcharge.  Local 
publishers  should  be  aware  of  these  problems 
which  arise  from  “runaway”  juries  and  lax 
judges.  It  is  our  view  that  the  publishing  com¬ 
munity  should  step  in  and  do  what  it  can  to 
rectify  this  situation. 


The  Mutual  Insurance  Company  Limited  of  Hamiiton,  Bermuda 

P.O.  Box  1179,  Hamilton  5,  Bermuda,  via  Overseas  Airmail 


Champion  speller  Jacques  Bailly;  director  James  H.  Wagner;  and  runnerup  Paige  Pipkin. 

Denver's  best  is  best  again, 
champion  speller,  1980 


For  the  second  straight  year  Denver's  best  was 
best  at  the  1980  finals  of  the  Scripps-Howard 
National  Spelling  Bee  in  Washington,  D.C.  Last 
year  it  was  1 3-year-old  Katie  Kerwin;  this  year 
l4-year-old  Jacques  Bailly.  Both  were  sponsored 
by  the  Rocky  Mountain  News. 

Had  it  ever  happened,  back-to-back  winners 
representing  the  same  newspaper?  Yes,  1925- 
26,  when  the  event  was  two  years  old.  The 
sponsoring  newspaper  was  the  Louisville  Cou¬ 
rier-Journal. 

History  aside,  Jacques  won  the  biggest  Na¬ 
tional  Spelling  Bee,  1 1 2  newspaper  sponsors.  At 
the  end  he  went  head-to-head  with  Paige 
Pipkin,  1 2,  a  7th  grader  representing  the  El  Paso 
Herald-Post.  Writing  from  home  when  it  was 


over,  her  spelling  instructor  Robert  Dahl  said: 

"Paige's  return  has  evoked  an  outpouring  of 
good  will  the  likes  of  which  I've  never  seen." 

The  National  Spelling  Bee  teaches  children 
to  win  magnanimously  and  lose  gracefully. 
Jacques  was  magnanimous  in  victory;  Paige 
graceful  in  defeat.  Each  speller  who  competed 
was  richer  for  the  experience. 

The  week  ended  with  spellers,  and  many 
members  of  their  families,  shaking  hands  with 
the  President.  It  was  a  moment  they  will  trea¬ 
sure. 

It  was  a  week  of  va  I  ues-  one  of  the  reasons  94 
daily  or  Sunday  newspapers  join  Scripps- 
Howard  Newspapers  in  sponsoring  the  National 
Spelling  Bee. 


Scripps-Howard  National  Spelling  Bee 


1100  CENTRAL  TRUSTTOWER,  CINCINNATI,  OHIO  45202 
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